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Snow Top is an American Chalk, 
prepared to definite specifica- 
tions for dentifrice manufacture. 
These specifications include den- 
sity, absorptive power, particle 
size, uniform whiteness and free- 
dom from grit and black specks. 


Large stocks are maintained at 
New York City, Newark, N. J., 
B ridgeport, Conn., Boston, 
Charlotte, N. C., Chicago, St. 
Louis, Indianapolis, Cincinnati, 
Memphis, Kansas City and San 
Francisco. 


Prompt deliveries in carloads— 
also in convenient packages, 4- 
ply valve bags—and in cartons, 
barrels and drums—to suit your 
need and convenience. 











AKERS of America’s best known 
dentifrices have found it profitable 
to turn to Snow Top Precipitated Chalk. 


Some of them did so only after long 
hesitation, and almost with reluctance--- 
and why notP At stake were reputations 
which had taken long years to build. The 
wrong ingredient might do irreparable 
damage. 


But Snow Top Chalk proved to be the 
right ingredient. Continuing and increas- 
ing use of Snow Top is incontrovertible 
evidence that it is serving these manufac- 
turers better. 


If you manufacture a dentifrice---cream 
or powder---you too should find in Snow 
Top that greater satisfaction you may have 
been hunting for. 


You have nothing to lose---and maybe 
much to gain---by looking into this. 


INDUSTRIAL CHEMICAL SALES COMPANY, Inc. 


230 PARK AVENUE 


NEW YORK CITY 


PRECIPITATED CHALK 


CRETA PRACIP. U.S. P. 
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Five awards were made to users 


@ PACKAGE CONTEST 


of Phoenix Metal Caps at the Third 
Annual Pacific Coast Packaging Exhibit and 
Contest held at San Diego, California, in 
conjunction with the convention of the 
Pacific Advertising Clubs Association. 

Cosmetics, Inc., Los Angeles, California. 
Trophy for family group, Luminous of 
Hollywood Cosmetics. 


Castilian Products Co., Hollywood, 





fornia. Trophy for display, Holl 
Cosmetics. 

Angelus Shoe Polish Cc., Los Angeles, 
California. Honorable Mention for display, 
Angelus Shoe Dressings. 

Coffin-Redington Co., San _ Francisco, 
California. Honorable Mention for family 
group, Coreco Drugs. 

L. B. Laboratories, Inc., Los Angeles, 
California. Honorable Mention for carton, 
Norsman Liniment. 

During the past four years nineteen 
separate awards have been made to users 
of Phoenix Metal Caps at various packaging 


contests. Eight awards were mad 





Other package contest winners which 
have been sealed with Phoenix Metal Caps: 
O-Cedar Wax Cream, Campana’s Italian 
Balm, Orlis Antiseptic, Hess Witch Hazel 
Cream, St. Denis Bath Crystals, Watkins 
Polish, Norwich Aspirin, Tea Garden Pre- 
serves, Purola After-Shave Luxury, Chevy 
Chase Lime Mix, Rux-tone Products and 


Cedarhurst Gin. 


PHOENIX 


444 W. SIXTEENTH St., 
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N MAKING CREAMS--- 


Cosmetic Chemists lake 





This shows the Iso-Beeswax cream 
after eight months. Though some 
change has taken place, there is no 
separation—it is, in fact, a fine 
cream equal in quality, appearance 
and texture to the newly made bees- 
wax cream. 





L 





This shows same cream (using 
U.S.P. pure beeswax) after eight 
months. The extensive breakdown 
of the emulsion, destroying the value 
of the cream, is clearly shown. 


these three matertals 


1. Flaked Ceresine 


This is really a uniform Ceresine—something Cosmetic Chem- 
ists have long wanted. It has a melting point of 64° C, the tempera- 
ture at which beeswax melts and which cream authorities consider 
the most favorable temperature. This melting point is branded on 
the carton and is guaranteed uniform. The flaked form has been 


found by those now using it a great convenience and time saver. 


Ask for a sample. 


2. Harrison’s Iso-Beeswax 


Popular because of its exceptional emulsifying qualities. Iso- 
Beeswax produces a perfectly stable cream. It is especially suited 
for the popular soft cream type, producing a fine, firm texture with 
no grain or flakiness even after eight months. Made by adding to 
pure Beeswax acids, alcohols and esters from other sources, in- 
creasing the desirable properties of Beeswax, but keeping the same 
totals, melting point, and agreeing with U. S. P. tests for pure 
beeswax. At a price under pure beeswax. Let us send you a sample 


and if you wish, a typical formula containing Iso-Beeswax. 


3. Harrison’s Pure U.S. P. Flaked 
White Beeswax 


This is an absolutely pure, uniform beeswax. Refined by the 
special Harrison process which removes all dirt, colloidal impurities 
and extraneous matter. The result is the pure white beeswax, uni- 
form, and in the easy to use flake form. If you use pure bleached 


beeswax, be sure to ask for a sample. 


HARRISON REFINING COMPANY, Inc. 


Producers of Harrison’s Pure, U. S. P. Flaked, White Beeswax 





Harrison’s Flaked Ceresine 


350 Madison Avenue, New York City 


Plant: Belleville, N. J. 
Sept. ’35: 37, 3 
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Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our readers. 





Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 
Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 
Alkaloids 
Abbott Laboratories 
J. T. Baker Chemical Co. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Aromatic Chemicals, Essential Oils, 
Flavors 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A. M. Todd Co. 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Van Dyk & Co. 
Albert Verley, Inc. 
Beeswax 
Harrison Refining Co., Inc. 
Koster-Keunen 


Applicators and Droppers 
Glass Products Co. 
Bottles & Jars 
Carr-Lowrey Glass Co, 
Glass Products Co. 
Hagerty Bros. & Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Inc. 
Boxes & Cartons 
W.C. Ritchie & Co. 
Karl Voss Corp. 
Douglas Young, Inc. 
Cans 
Continental Can Co. 
Cartons 
American Coating Mills, Inc. 
Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co. 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp. 
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Theodor Leonhard Wax Co., Inc. 
Orbis Products Corp. 
Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 
Chalk 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd. 
Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
P.R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 
Gums 
T. M. Duche & Sons, Inc. 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
August Giese & Son 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
Alcefa Laboratories 
Innis, Speiden & Co. 
Merck & Co. 
Pfaltz & Bauer, Inc. 
Medicinal Chemicals 


Abbott Laboratories 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Standard Specialty & Tube Co. 
Sun Tube Corp. 
White Metal Mfg. Co. 
Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 
Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 
Transparent Paper 
Riegel Paper Corp. 
Sylvania Industrial Corp. 
Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 
Machinery (Packaging) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
National Packaging Machinery Co. 
Pneumatic Scale Corp., Ltd. (Capping 
& Labeling) 
Geo. G. Rodgers Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 
Stokes & Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 
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J. T. Baker Chemical Co. 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 
Mineral Oil 
M. W. Parsons, Imports 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc. 
Standard Oil Co. of Indiana 


Neutral White Soap 

J. L. Hopkins & Co. 

S. B. Penick & Co. 

John Powell & Co. 
Private Label 

Ehrmann-Strauss Co., Inc. 

Kolmar Laboratories 

Solo Laboratories, Inc. 
Stearates 

Franks Chemical Products Co. 

Mallinckrodt Chemical Works 

Merck & Co. 

Orbis Products Corp. 

M. W. Parsons, Imports 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 
Talc 

Innis, Speiden & Co. 

Chas. Mathieu, Inc. 

Orbis Products Corp. 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 
Zinc Oxide 

Innis, Speiden & Co. 

New Jersey Zinc Co. 

Orbis Products Corp. 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Barnstead Still & Sterilizer Co. 
The J. H. Day Co. 
Ertel Engineering Corp. 
Highest Grade Machinists, Inc. 
Manton-Gaulin Mfg. Co. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co. 
F. J. Stokes Machine Co. 
U. S. Stoneware Co. 


Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 

Packing Material 
Kimberly-Clark Corp. 

Plastic Materials 
General Plastics, Inc. 

— ee _ 

sop Engineering Corp 
Ertel Engineering Corp. 
Pfaudler Company 
Vials 
Kimble Glass Co. 
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CITRAL 
CITRAL EXTRA 
CITRALEMON 


These are products of our own manufacture. 


Their quality is right and we solicit orders for prompt and future 


deliveries. 


CITRALEMON is a high quality lemon fortifying agent which 
may be used to advantage whenever the price of Lemon 


Oil reaches higher than normal levels. 


CONCENTRATED CITRUS OIL—The use of “D & O” Concen- 
trated Citrus Oils will be found of considerable value where- 


ever concentration and retention of the fine fresh fruit 


aromas are desired. 


DODGE AND OLCOTT COMPANY 


180 Varick Street New York City 





“The integrity of the house is reflected in the quality of its products,” 
yrige 1990 


BRANCHES: Philadelphia - Boston - Chicago - St. Louis - Los Angeles 
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DOW PHENOL USP 


al over 
40°C 










a: congealing point of 


Phenol is a criterion of pur= 





DOW CONGEALING POINT RECORD FOR 14 CONSECUTIVE BATCHES 


ity. Rigid U. S. Pharmacopeia 
specifications for the medicinal 
quality require a congealing 
point not below 39° C. Dow 
Phenol exceeds even this exact- 


ing specification, having a con- 





gealing point of over 40° C., 










































as shown in the accompanying 





U.S.P. CONGEALING POINT SPECIFICATION 
chart. 


Pure basic materials impart 
better quality to finished prod- 
ucts. That's why many users 


: 22t 222 223 224 225 226 227 228 229 230 231 232 233 234 
prefer Dow Phenol in the manu- 


14 different lots of standard production Dow Phenol, averaged a 
, congealing point of 40.7° C. (1.7°C. above the U. S.P congeal- 
us quote on your requirements. ing point specification of 39° C.) 


facture of their products. Let 


THE DOW CHEMICAL COMPANY @ MIDLAND, MICHIGAN 


Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and Madison Streets, Saint Louis 
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[YOUR LOGICAL SOURCE 
i) a a 


For the following 


BULK PHARMACEUTICALS 
Cinchophen, U. S. P. Neocinchophen 


Saligenin 
Methylene Blue, U.S. P. 
Methylene Blue, U.S. P. Crystals 























INTERMEDIATES --- DYES 








Eosin Fluorescein 

Sulphanilic Acid Aniline Oil 

Aniline Salt Aluminum Chloride Anhydrous, C. P. 
Sulphur Dioxide 


Beta Naphthol--- Technical 


We manufacture a large line of dyes for the pharmaceutical industry. 
Catalogue will be sent on request. 











Samples and Prices Will be Submitted on Request 
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THE CALCO CHEMICAL COMPANY, 


PHARMACEUTICAL DIVISION 
Bound Brook, N. J. 


A DIVISION OF AMERICAN CYANAMID COMPANY 


REG. U. S. PAT. OFF. 
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All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, Lipsticks, Tooth paste, Mouth washes, Nail gloss, 


After shaving loti a 
powders, Eys*"" 
whites, ee Cos tl 
ointmer Made yoast 
cating Gime 
lotions, ma 
mover, es 
Depila 
powders 
powders 
Sunburt 
Muscle 
soaps, 
Bleachir 
_ Alopee 
Dandru 


waxes, 





THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


| Please send me at once “Modern Cosmetics” for which I enclose 
six dollars. 


| Name 


hihi 


If after 24 hours examination I wish to return “Modern Cos- 
| metics”’ it is understood that my money ($6.00) will be refunded | 


City 


Company. Title. 


fs shaving creams, Face 


as, Cream powders, Nail 
s, Acne lotions, Eczema 
nent waving fluids, Lubri- 
p ointments, Skin toning 

creams, Nail polish re- 


‘d softeners, Deodorants, 


Freckle lotions, Baby 


s, Cream rouges, Taleum 


tions, Preventive creams, 


powders, Foot powders, 
Shampoo liquids, Hand 
epellents, Liquid creams, 
Brilliantines, Hair tonics, 
otions, Bath perfumes, 
Shaving creams, Epilating 


Modern Cosmetics 


Formulation and Production 


BY FRANCIS CHILSON 


Four hundred pages of practical, usable information 
for the manufacturer of cosmetics. Complete and 
authoritative, the result of more than a year’s work 
carefully compiling and checking information. This 
is the first practical manual for the manufacturer, 
covering every phase of cosmetic manufacturing. 
A valuable reference book, yet it is written so 
clearly and with a minimum use of technica! terms 
that it will be found particularly valuable to the 
manufacturer with limited technical training. 


Price $6.00 
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Prompted by the gratifying reception 
of Benzyl Iso Eugenol (Powder), THE 


HOUSE OF ALBERT VERLEY, INC. 


thers to the 
disctiminating 


THE EUGENOL SERIES 


—a group of derivatives from the finest Oil of 
Cloves, developed and manufactured with the 
utmost care in our American laboratories, pri- 
marily to meet our own exacting requirements 
for our compositions and specialties. Now avail- 
able in limited quantities to those who must 
have the best and are willing to pay the small 
premium necessary to obtainit. » » » » 


Eugenol Extra A. V. Acetate Iso-Eugenyle A. V. 
Benzyl Iso-Eugenol A. V. Eugeny] Formiate A. V. 
Benzoyl Iso-Eugenol A. V. Methyl Eugenol A. V. 
Acetate Eugenyle A. V. Methyl Iso-Eugenol A. V. 


lso-Eugenol Extra Crystalizable A. V. 


and RELATED SPECIALTIES 


... our exclusive products in which 


various groupings of these interesting 
These: we derivatives play an important part. 


appreciate the 


ily eden Oeillet Fleur Neogenol Dianthus ‘‘E”’ 
YAS WEE hag Oeillet Extra Dianthum Dianthus ‘G”’ 


y Oeilletantheme Dianthus ‘“M” Xantogenol 


ALBERT VERLEY quomduch 


ALBERT VERLEY, INC., 11E. Austin Ave., Chicago; 114E. 25th St., New York; Mefford Chemical Co., Los Angeles 























T might seem impertinent to suggest that 
you could learn about the packaging of 
your own products from an Anchor-Cap- 
stan representative. But he is a different type 
of man than the usual salesman. Trained in 
practical packaging, he brings to you an ex- 
perience we believe to be without duplication 
anywhere. He knows all kinds of processing 
methods. He knows production and transpor- 
tation difficulties. He knows the problems of 
display and merchandising. He knows costs. 
And ke knows these things not in theory or 


out of some book or manual but through 

















every-day contact with hundreds of different 
kinds of packaging problems in a tremendous 
variety of businesses. 

The very diversity of the products and busi- 
nesses he deals with is of value to you. For he 
can and does bring a clear-cut picture of pack- 
aging methods, some similar to yours, others 
far removed, but ail cf interest and possible 
application. Anchor-Capstan representatives 
have won fame for their ability to roll up their 
sleeves and solve perplexing problems on the 
spot. Some of them have won acclaim for 
pioneering work in advancing the processing 
and packaging of a number of products. 

In addition, these men perform the more usual 
services of sales representatives... getting in 


personal contact whenever you want them, 


consultation on specifications, follow-up of 


delivery dates—in short, a responsible agent 


with whom you can deal with confidence. 


* * * 


ANCHOR-CAPSTAN 


Capstan representatives stand ready to 
serve you, each of our branch offices being 
completely staffed with qualified men, vet- 
erans of many a packaging campaign. Back 
of each man and each office is one of the 
finest groups of chemists and engineers in the 
industry. Almost daily these men are called 
upon to help on some simple or complex pack- 
aging difficulty. In our laboratories, produc- 
tion and processing methods are duplicated 
and solutions worked out under actual work- 
ing conditions. Our Research and Engineering 
Departments and our Package Design Service, 
all our combined facilities and services, are 
likewise at your disposal. We are prepared to 
suggest styles of containers, types of closures, 
appropriate decorations, a complete package 


design if you desire. 


If you will write us, we will be glad to have 
the Anchor-Capstan representative in your 
territory call on you. He is a good 


man to know. Either now or in the 


Hk GLASS CONTAINERS %& CLOSURES 


Throughout this country and in 


Canada the corps of Anchor- 


Je SEALING EQUIPMENT 
Pe RESEARCH hr PACKAGE DESIGN 


future he may be of some real 


service to you. 


ANCHOR CAP & CLOSURE CORPORATION 


LONG ISLAND CITY, a 2 


CONNELLSVILLE, PA. 


CAPSTAN GLASS COMPANY ,. SALEM GLASS WORKS 


ey SALEM, N. Je 


ANCHOR-CAPSTAN 























































OPEN A HUGE 
MARKET FOR THE 
PERFUME INDUSTRY 


«tenets The market for perfumes, disseminated through 
C9" 0! p88 











artistic and appropriate disseminators, has scarcely 
been touched. Felton Chemical Co. has studied this 
market exhaustively. They have much valuable information for the manufacturer or distributor who is 


interested 


PERFUME BASES 





The proper odor for a disseminator must be developed with several special characteristics in mind. Just 
any perfume no matter how pleasant will not do. The perfume for a disseminator must possess efusion 
must be persistent, must be reasonable in cost, and must be appropriate to the place in which it is used. 


Odors developed by Felton for perfume disseminators will meet these special requirements. 


Write us for full information on this sub- 
ject, and appropriate samples, which we 
shall be pleased to furnish 


Manufacturers of 
AROMATIC CHEMICALS 


NATURAL ISOLATES 


ARTIFICIAL FLOWER and Cc ii EK M & Cc A L C 0 M P A NY 


FLAVOR OILS 
CINCORPORATED) 


EXECUTIVE OFFICES AND FACTORY: 603 JOHNSON AVE., BROOKLYN, N. Y. 


Boston, Mass 80 Bovlston St 


Philadelphia, Pa 200 So. 12th St ELTON 
Sandusky, Ohi 4108 W. Market St 

Chicago, III. 12 200 N. Ashland Ave 

St. Louis, Mo 45 Union Blvd 

New Orleans, La Balter Bldg ualit 


Los Angeles, Cal 515 So. Fairfax Ave 
































LEADS TO IMPORTANT ECONOMIES 


The experience of Northville Laboratories, Inc., in producing a ten fold 
vanilla extract points the way to important economies possible in the prep- 
aration of many products. 

The amount of solvent (in this case alcohol) is reduced, packaging and 


shipping costs are less, plant overhead is cut. 


Protect Flavor, Color and Aroma 


By conducting this operation from start to finish in glass, the valuable 
aromatic and flavor constituents are retained to a maximum degree. Dis- 
tillation is accomplished under reduced pressure in a Pfaudler Vacuum 
Still. The condenser, the receiver and the storage tank, even the pipe and 
fittings are glass lined. Sanitary conditions are ideal and of more impor- 
tance — there is no chance for dissolved metals to affect flavor, color or aroma. 


If your process involves extraction, we will gladly co-operate with you with- 
out obligation in the study of possible economies through the use of Glass- 


Lined Equipment. 


THE PFAUDLER CO., 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 
Branch Offices: New York City, Chicago, Philadelphia, 
Elyria, O., San Francisco (Pfaudler Sales Co.) 


| PEAUDLER glass-lned steel E()U)|PM 
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GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 


” Adulteration and Misbranding of Russian Mineral Oil’ 
“The Mineral Oil Duty Case” | 
“Industrial Uses of White Mineral Oils’’ | 


A reprint of these three articles, which we have published, will be 
sent upon request. 

















WHITE OILS 





Specific Gravities: 860 to 900 Viscosities 80 to 345 


Viscosity at 100° F. 








Grade Specific Gravity Saybolt 
Extra Heavy 885/890 335/345 
Special Heavy 880/885 910/220 
Heavy 875/880 AT /sy eiltsis 
Medium 875/880 145/155 
Light Medium 870/875 120/130 
Light 870 110/115 | 
Extra Light 860/865 80,90 | 


* ae a a | 


TECHNICAL WHITE OILS FOR INDUSTRIAL USE | 
Low Cold Tests | 


NAPHTHENIC ACID SLUDGE 


Stocks carried in New York and other cities 
é B & 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


25 Beaver Street 
New York 


Cable Address: Oiltanker Telephone: HAnover 2-2538- 2539 


— 
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MEMO 10 BUYERS 





BEGIN WITH THESE THREE 


A new, low-cost substitute for 
ROSIS Rose Absolute Grasse . . . rivals 
the original in odor .. . used 
alone or with the natural product. Ideal for 
extracts, lotions, powders and creams and 


new perfume combinations. Sells at about 
half the price of the natural. 


is the exact counterpart 

JASMONIS of the natural oil in odor 
-yet it is unaffected 

by light . . . does not discolor in creams and 
powders . . . can be used alone, or when 
blended with Jasmin brings out the full fra- 
grance of the original odor. Low in price... 
and independent of weather and crop changes. 


Jasmonis does to Jas- 
min... and offers corresponding advantages 
in price and odor. There is no better value 
to be found anywhere than this synthetic 
Tuberose . . . and none offers more interesting 
possibilities for creating new, fast-selling odor 
combinations. 


SAMPLES AND PRICES AVAILABLE ON REQUEST 


GIVAUDAN 


DELAWANNA INC. 
80 FIFTH AVENUE, NEW YORK, N. Y. 


BRANCHES: Philadelphia, Los Angeles, Atlanta, Cincinnati, 
Detroit, Dallas, Baltimore, New Orleans, Chicago, San Francisco, 
Seattle, Montreal, Havana 


bears the same rela- 
tion to Tuberose as 
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Tablet manufacturers have a variety of require- 
ments. In preparing aspirin tablets, forexample,some 
manufacturers prefer to make their own starch 
granulation and consequently use Merck Acid 
Acetylsalicylic, U.S.P. Fine Crystals. Others employ 


rrepared ready for 
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direct feeding to the machines, in either the 10%, 

SF ( aur ) Se, fC A LOC ne ee ) ren imaAnr lj ee 
16% (new) or 20% mixtures. Experienced tablet 


makers know that the Merck product gives no 


 - ] ; at3 al} ~y ~ lease ~~, 4 
trouble sucn as pitting, sticking, splitting or capping. 
In making tablets from Merck Starch Granulations, 


freedom from development cetic Acid odor is 


A 
assured. When the finished tabl 
water, disintegration starts immediately. Further- 
more, the particles are fine and soft, an important 


factor when the finished producti 
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Sodium Salicylate M 
Flowing) has been preferred by druggists and 


manufacturers alike for many years. Rapid solu- 


] 


bility, permanence of color,and freedom from caking 
ee ea ew fans? 

Powder, U.S. P. is excellently adapted to straight 

tablet and compound tablet manufacture. If you 


are not using these high quality Merck products 





we invite you to request samples for examination. 


MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N. J. 


NEW YORK : PHL LA DAL PH DA : oT. LOUIS 





IN CANAD A: MER CHK & CO. LTD. MONTREAL» TOROS 


ww 
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WHY USE 


* * * 





FOREIGN 





Ww: use foreign White Oils in the manufacture of cosmetic’ 


and proprietary preparations when actual experience has 
proven the fact that Stanco’s domestic White Mineral Oils offer 
equal, and in most cases, superior advantages to the imported 
product. 

Because Stanco is a subsidiary of the world’s largest refiner, 
it has access to and employs the choicest domestic crudes in 
the manufacture of its white oils. That is why its oils are specified 
by many of the largest white oil users in America. 

Uniformity of basic ingredients is of vital importance to the 
quality of your product. The constant uniformity of Stanco 
White Mineral Oils is assured by the rigid laboratory control 
used in their manufacture. You are assured of quality products 

. free of color and odor... which do not become rancid 
through oxidation... are noted for their stability... guaranteed 


to meet your specifications. 


STANCO DISTRIBUTORS, INC. 


2 PARK AVENUE, NEW YORK, N. Y. 


Plant, Bayway, N. J. Warehouse, Chicago, Ill. 
Distributors Carrying Stocks 


Eaton Clark Co. 
1490 Franklin St. 


G. S. Robins & Co. 
Detroit, Mich. 310 S. Commercial St. St. Louis, Mo. 


C. B. Lyon & Bros., Inc. Stone-Hall Co. 


2303 Hampden Ave. St. Paul, Minn. 1738 Wynkoop St. Denver, Colo. 


x * * * * * * * 
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WHITE OILS? 








@ WHITE OILS, U. S. P. 
HEAVY— LIGHT 

We manufacture and offer the highest 
grades of U. S. P. White Oils obtainable. 
They are absolutely odorless, tasteless and 
colorless. 
Our list of these oils covers a wide range 
of viscosities and a wide range of gravities. 
Any Viscosity 

From 80 to 345 Saybolt @ 100° F. 
Any Gravity........ From .845 to .900 


PRIMOL e WYROL e MARCOL 


Brand names which are a guarantee of 
finest quality. 

These oils have for years set the standard 
for the best in White Oils. PRIMOL for 
Pharmaceutical purposes and WYROL 

and MARCOL for COSMETIC and TOI- 
LET Preparations are used throughout the 
world by the manufacturers of the finest 
preparations. 


@ WHITE OJLS, TECHNICAL 


In the general manufacture of cosmetic 
and toilet preparations these White Oils 
find widespread use. Outstanding values 
are offered in the popular brands: 


BAYOL 

Saybolt viscosity @ 100° F.. 80/90 

Specific gravity..........ee00 -845/.855 
MARCOL GX 

Saybolt viscosity..........+. 65/75 

Specific gravity.............. -835/.845 
BAYOL F 

Saybolt viscosity...........- 50/60 

SHOCIRG BIGUNG : occ cccccades -825/.835 
@ PETROLATUMS, U. S. P. 

ones 

SAYBOLT 


Snow White Parmo No. 1.. 125/130° F. 
Snow White Parmo No. 2.. 115/120 
Snow White Parmo No. 2F. 105/110 


Lily White Parmo......... 115/120 
Cream White Parmo....... 115/120 
Yellow Parmo No. 4F ..... 105/110 
Ex. Light Amber Parmo.... 115/120 
Amber PatimiGic< 66:06 000 115/120 


All products are guaranteed as to quality 
and uniformity. Specific information and 
experimental samples furnished on in- 
quiry. Our technical staff will be pleased 
to assist you in your problems. 





Copr. 1935, Stance Inc. 


* * * 
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--- & leading authority 


on the manufacture of 


TOILETRIES & PHARMACEUTICALS 
COSMETICS SOAPS DRUGS OINTMENTS 


Manufacturing 
dhemist 


Contributors include 


F. ATKINS H. W. AVIS 
L. S. MALOWAN W. CLATON 
C. |. B. VOGE F. G. HOBART 
H. S. REDGROVE T. McLACHLAN 
J. G. DRUCE KARL PFAFF 
R. BUSHBY J. S. REMMINGTON 
J. DAVIDSOHN K. SCHULZE 
H. SILMEN F. H. SEDGWICK 
L. E. CAMPBELL L. T. TRABAUD 
J. A. AUGUSTIN F. ZERNIK 
Subscription 
10/= per annum 
id Bhan Published by 


Leonard Hill Limited 


17 Stratford Place, London, W. 
ENGLAND 
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MADE FROM AMERICAN LEMONS 






by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 
on kegs, barrels or carloads, consult any of the 
following distributors: 


ROMER AUR TT TRRCIRE SIRENS a: RM Lc RE 
DISTRIBUTED EAST OF THE ROCKIES BY 


beeen oem WORKS, St. Louis, Philadelphia, SWANN CHEMICAL COMPANY, Birmingham, Alabama. 

ew York, icago. oe THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohio. 

J.T. BAKER CHEMICAL COMPANY, Phillipsburg, New = CaL VERT ANILINE & CHEMICAL CO., 225 Walnut Street, 

DODGE & OLCOTT COMPANY, 180 Varick Street, New York. Cincinnati, Ohio. 

NEW YORK QUININE & CHEMICAL WORKS, 101 North THOMPSON-HAYWARD CHEMICAL CO., 29th & South- 
Ilth Street, Brooklyn, New York. west Boulevards, Kansas City, Missouri. 


PACIFIC COAST SERVED BY 
Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 


bo 
=) 
or 
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The DRUG and COSMETIC CATALOG 


(1935-36) 


The new edition of THE DRUG AND COSMETIC 
CATALOG, to be dated 1935-36, is now in preparation, to be 
published in September. 


A new feature, to which considerable space will be devoted, 
is a section which abstracts and reviews in clear, terse style, all of 
the commercially usable information published during the past 
two years in THE DRUG AND COSMETIC INDUSTRY. 
This means the articles on processes and formulas, production, 
raw materials, etc. In other words, the kernel of information 
from feature articles and such departments as Compounders’ 
Corner, Advancing Therapy, Production Forum, Perfumers’ 
Shelf, Raw Material Markets. 


Other departments are: 


1. Dictionary and directory of over 2,500 chemicals, 
raw materials, machines, packages, etc., used by 
the trade. 400 new products listed. 


2. List of all trade associations, officers and mem- 
bership (where available). 


3. Price lists for chemicals and raw materials over a 
period of years in tabular form. 


4. Imports for 10 years in tabular form. 


5. Several pages of charts. 


This is the one specialized complete directory and reference 
book for the trade. As a subscriber you will receive your copy 


early in September. 
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SNOWTEX is presented to cosmetic manufacturers as a finished product to 
which only perfume need be added. 
SNOWTEX is made in three basic colors and each color is produced in three 


depths of tones, single, double and quadruple, as follows: 





ORANGE YELLOW BROWN 
Tudor Viking Oriental 
Renaissance Charlemagne Basque 
Florentine Norman Korean 


Blending these shades by the simple process of mixing (no grinding) any shade of 
ordinary face powder can be produced year in and year out uniformly, to the specific 
shade adopted or required. 

Other colors available for special blends, can be furnished with absolutely uniform 
color control. For instance: 





GREEN RED 
Olivet Tamiami 
Erin Shenandoah 
Emerald Seminole 


This opens the opportunity of a new method of processing face powder which has 
great promise for the industry. In developing SNOWTEX we have studied the phys- 
ical and chemical laws relating to particle formation in order to progress beyond the 
mechanically ground and loosely mixed powders of today. Examine SNOWTEX and 
note the following advantages: 

1. Predetermined uniformity in particle size. 

2. Absolute and constant color uniformity. 

3. Its delicate smoothness, the matt surface produced and the absence of shine. 
5 


4. Phenomenal adhesiveness. 
Freedom from injurious metals and starch. 
6. There is no odor to SNOWTEX. 


We invite correspondence with those who are marketing a powder. A sample will 
be gladly mailed with full information. SNOWTEX is the coming powder: get ac- 
quainted with its advantages. 


T. GOSTAGE LEEK 


ROSEDALE, 
COVINGTON, VIRGINIA 

















manufacturer have been upper- 
most in the minds of our chem- 
ists in developing the Monsanto 
forms of Aspirin. We believe 
that one of these forms will im- 
part to your finished product 


the characteristics most desired. 


May we help you select the one 


best suited to your specific needs? 





Monsanto Lhemical Lompany 


Sr. Louis,U.S.A. 


RCA Building Everett Station Tribune Tower 
NEW YORK BOSTON CHICAGO 


373 Brannan St. 378 St. Paul St., West Victoria Station House 


SAN FRANCISCO MONTREAL LONDON 


\CALS* QU, 
SY Ly 


ST. Louis.US* 


x 


he requirements of the tablet 





Monsanto Aspirin 
in one form or an- 
other is suitable for 
the manufacture of 
straight aspirin tab- 
lets, compound tab- 


lets and specialties. 


Monsanto Aspirin 


is Available As: 


POWDER U.S. P. 
10% STARCH GRANULATION 


WHITE, PINK OR GREEN 


16% STARCH GRANULATION 
20% STARCH GRANULATION 
ASPIR GRAN 


A SPECIAL CRYSTALLINE FORM OF 
ACETYL SALICYLIC ACID 





New home of 
FRITZSCHE BROTHERS in 
PORT AUTHORITY COMMERCE 
BUILDING largest and most 
modern of its kind.... 


The continuous growth of our business both in volume and in scope has 
necessitated another removal in our sixty-four years of business existence. 
We have taken full advantage of this opportunity to equip our plant 
with every device which might add to the efficiency of our service and 
to the excellence of our offerings. 

An extensive air conditioning plant, scientifically designed to meet 
our special needs, enables us to store, compound and handle our raw 
materials and finished compositions under ideal conditions of tempera- 
ture and humidity constantly maintained year round within narrow limits. 

Greatly increased laboratory facilities, both for research and control, 
extend considerably our opportunities for service to our customers and 
make possible greater and more frequent contributions to the science of 
applying fragrance and flavor to a large and growing multitude of com- 
mercial products. 

Selection of the Port Authority Com- 
merce Building was influenced by its 
ready accessiblity and its unequalled 
transportation facilities. It is an inland 
freight terminal for the eight great trunk 
line railroads entering New York City, 
thus bringing every town and city in the 
United States practically to our door 
step. Post Office and Railway Express 
Agency are located in the building. Four 
fast elevators bear loaded trucks to our 
own floor, giving us street level condi- 
tions under cover although two hundred 
feet above pavement. 

It is our belief that the advances thus pee 
effected will enable us to improve mark- | <2aaaere@ 
edly the quality of a line and the effici- — = ews 
ency of a service already unmatched in | “i! 
our special field of endeavor. VS Spo , 3 

A cordial invitation is extended to all Se ) 3 
our friends to visit us when calling in }.:.— aN 
New York. 


FRITZSCHE 7.//.,,;,, 


816 WEST 8TH STREET LOS ANGELES CAL PORT AUTHORITY COMMERCE BLDG. 


Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORE, N. Y. 
FRITZSCHE BROTHERS of Canada Ltd. 77 79 Jarvis St.. Toronto. Canada «118 WEST OHIO ST CHICAGO ILL 
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THE PORT AUTHORITY COMMERCE 

BUILDING WHERE FRITZSCHE NOW, 

OCCUPIES TWO ACRES OF SPACE 
ON THE TWELFTH FLOOR. 
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chemicals 














ACETYL SALICYLIC ACID 


SALICYLIC ACID SODIUM SALICYLATE 
METHYL SALICYLATE MINOR SALICYLATES 
Benzoate of Soda Formaldehyde Creosote 

Benzoic Acid Para Formaldehyde Creosote Carbonate 

Benzyl Chloride Hexamethylenetetramine Guaiacol 

Benzaldehyde Silver Proteins Guaiacol Carbonate 
Glycerophosphates Bromides Potassium Guaiacol Sulphonate 











SMslad lay 



























"Ss SIGN) factories 
CORPORATION GARFIELD,N.5. 

50 UNION SQUARE PERTH AMEOYN.J. © 

—_ 
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The One-Odor Line 


Many manufacturers want one odor to run 
through an entire line --- extracts, toilet waters, 
lotions, creams, powders --- everything. They like 
the simplicity of handling, and also think it ties 
the line together. Their reasoning seems sound. 


We have a wide selection of perfume oils that 


meet the requirements. Here are some: 


Lilac $ 8.00 lb. 
Jasmin $00 * 
Jasmin Fleurs 75.00 “* 
Bouquet 912 20.00 ‘ 
Bouquet 245 12.00 

Bouquet 39 7.50 

Lily 43 15.00 

Muguet Extra 40.00 “ 
Opoponax 20.00 “ 
Oriental 12.00 “ 
Outre-Mer 60.00 * 


Bouquet de Fleurs | ee 

If you want a one-odor line, see some of these 
samples. Or describe your pet odor and let us 
submit one to you. 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th St., Los Angeles 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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MANUFACTURERS OF 


Bismuth Subcarbonate 
Bismuth Subgallate 


Bismuth Subnitrate 
and other Bismuth Salts 


Brucine Alkaloid 
Brucine Sulphate 
All Salts of 
Cinchona Alkaloids 
Codeine Alkaloid 
Codeine Phosphate 
Codeine Sulphate 
Iodine Resublimed 
lodoform 
Menthol -Y 
Morphine Alkaloid 
Morphine Sulphate 


Opium Gum 
(Gran. and Powd.) 
Potassium Iodide 
(Cryst. Gran. and Powd. 
Quinine Sulphate 
and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulphate 
Thymol Iodide 








J. a snetiae of 
( | 
oh es: 


Portrait of Pierre Jean aet taken in 1825 
HE discovery of Codeine in 18.2 is credited to the French 
chemist, Pierre Jean Robiquet who found it in morphine 
hydrocloride obtained by Gregory’s process. Codeine was 
later prepared synthetically by ‘Grimaux from the action of 
methyl! iodide and sodium ‘hy droxide upon morphine. 


Robiquet, a French chemist and pharmacist, was born at 
Rennes, France, January 13, 1780. After a course in Phar- 
macy at Rennes, he went to Paris where he became appren- 
tice in the Pharmacy founded by Fourcroy and Vauquelin. 
At the Chemical Works, founded by Fourcroy, he formed 
an intimate and lasting friendship with Thenard. 

In 1812 Robiquet was called to the School of Pharmacy and 
there taught material medica and chemistry. He introduced 
into these lectures the precision and exactitude which had 
developed as a result of the chemical revolution. 

Owing to ill health, Robiquet gave up the position of Professor 
and was appointed Administrative Treasurer of the School 
of Pharmacy. He succeeded Chaptal in the Academy ot 
Sciences, January 14, 1833 and died at Paris, April 29, 1340. 
The N. Y. Q. label on a bottle of Codeine is your assurance 
of purity and strength. 


Specify N. Y. Q. on your orders 


THENEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 


99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT 
403 North First Street, St. Louis, Mo. 
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IM STOCK 


OF BOTANICAL DRUGS--- 

















HE largest and most complete stock of crude drugs in the world is in the warehouses 


of S. B. Penick & Company ...a broad statement, but a true one. This, coupled 
with the size, experience, and integrity of our organization, marks us as a dependable 


and unfailing source of supply. 


Buying and selling botanicals is only a part of our work. We pride ourselves on the 
thorough knowledge of all factors and developments concerning the industry, and are 


prepared at all times to put this information at the service of our customers. 


Our Price List and Manual, enumerating more than nine hundred products useful to manu- 


facturers of pharmaceuticals, toilet preparations, insecticides, etc., is available on request. 


Ww \ \s \ \ N Wi" x 

\ \ \ ON RA wy \ rs \ : \ 
S. B’. PE NICK. & COM PAN 
ye LDDs, INNA Oxy TV eA 
Ww Ww SW WW ah 0 * AH AB, 0 ff Ws x 


WMawk’ at A mee AG RAY w WHT WN Ww 
132 NASSAU STREET, NEW YORK 
1228 WEST KINZIE STREET, CHICAGO 


WS 
\ 
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-_ 2eg W @ @i.8* § LARGEST BOTANICAL DRUG HOUSE < 
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HE “make-up” of a package is 

its sole key to sales appeal. 
Without smartness, without that trim 
and dainty appearance that stamps a 
package as truly modern, it must bow 
to its more attractive neighbors on 
the dealer’s shelf. 

Kimble Glass Vials—lustrous and 
sparkling, colorful and convenient— 
are as new and as different as tomor- 
row. Each vial, with its distinctive 
design, its bright hued cap or closure, 
imparts an outstanding character to 
the article it contains. It may be a new 


toilet novelty — a new tooth powder 


—an already well-known perfume, or 






headache remedy, or digestive tablet. 
Dress it up in a Kimble Vial— marvel 


at its new appeal—watch it speed to 


G a S) new sales heights and profit records. 
—_—_ ct Kimble Vials are available for Drop- 
a pers, Applicators, Shaker Tops, Goldy 


| Seals, Re-Seal-It Caps, Slip Caps, 
Screw Caps of metal or Bakelite. Spe- 
cial designs for particular needs. All of 
them are light and convenient to carry 
—strong and durable— sanitary and 
safe, and low in cost. Confer with 
Kimble first on sampling and pack- 
aging problems, and build a new and 
ase — winning personality for your product. 


K\ KIMBLE GLASS COMPANY : -- VINELAND, N. J. 


N EW YORK+CHICAGO+PHILADELPHIA* DETROIT: BOSTON 
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| SPARKLING SALESMAN 


Cemented to your bottle. 






4ttempts to tamper with 





it leave telltale evidence. 










Comes in gleaming 
Aluminum or gold and 
a variety of brilliant or 
flat colors, embossed. 








Economical Alseco Foil Capsules Guard Against Bootlegging, Too! 


@ Make this silent-salesman test. Place on a shelf or in a cost information which will astonish you that so much 
display case or show window (1) your present bottle, (2) eye-catching buy appeal can be added for so negligible 
the same with an Alseco Aluminum Foil Capsule afhxed, an amount. 
and (3) one with any other capsule. Then take a vote In addition to all this is the advantage that your product can- 
among any group you want, to decide which has more not be opened and sampled; nor its genuineness tampered 
quality and richness of appearance. with. And being made of pure Aluminum, these capsules 

Send us a sample labeled, sealed dummy bottle. We will are nontoxic. They can be applied over any type of closure. 
afix an Alseco Foil Capsule in harmony with your label Send your dummy bottle to ALUMINUM SEAL COMPANY, 
color, to help you make the test. We will also send you New Kensington, Pa. 

TRADE MARK (44 S49 { REG. U.S. PAT. OFF 


1CCO SEALS AND SEALING MACHINES 


ALSO ANTI-COUNTERFEIT SEALS OF MANY TYPES 


Pilfer-Proof Tamper-Proof Alter-Proof ROverseal Corseal 
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for ACCURATE Laboratory Results 


MALLINCKRODT 
Analytical Reagents 


for ¢ « » CHEMICAL RESEARCH 
INDUSTRIAL LABORATORIES 


ALL-AROUND CHEMICAL ANALYSIS 


Au Ma'linckrodt Analytical Reagents 
have the two essential qualities required 
for accurate laboratory work .. . unsur- 


passed purity and uniform strength. 


Mallinckrodt A.R. Chemicals fully meet the 
high purity specifications of the American 
Chemical Society Committee on Reagent 
Chemicals in every instance where speci- 
fications have been published. Every label 
of each Mallinckrodt Reagent clearly states 


the maximum limits of impurities. 


Mallinckrodt C.P. and A.R. mineral acids 
and ammonia water, in 5 pt. bottles, are 
contained in shipping and storage cases 


which eliminate all excelsior and other 





scratchy and untidy packing. Containers 
and labels are kept intact and clean. Each 
case meets I.C.C. regulations in every way. 
A real convenience for safely storing the 
reagents, for shipping and returning for 


credit. 


Complete catalog of Mallinckrodt Reagent Chemicals, 
with purity specifications and prices, sent upon request. 


ST. LOUIS 
CHICAGO 
PHILADELPHIA 





NEW YORK 
MONTREAL 
TORONTO 


CHEMICAL WORKS 


M A K E R S Oo Ff OV eR 14 
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Another Experiment 


5 eres for this industry, experiments in over- 
coming natural economic laws during the depression 
have not been restricted to the Brain Trust of the Federal 
Government. An experiment in attempting artificially to 
create a state of prosperity for the retail drug trade of this 
country has been under way for more than two years. 
Sponsored by the service wholesalers, but enthusiastically 
promoted by the chains, the experiment has passed from a 
cooperative stage to a stage supported by laws on the statute 
books of many states. 


Now it is clear to many that perhaps the chain stores will 
gain more from the experiment than will the inde- 
pendent retailers. Also it is clear to many that competitive 
tactics under a price-maintained state of affairs can drag 
down the entire price structure of the industry to an extent 
not possible under free and open competition on advertised 
goods. 


HE wholesalers and retailers of the country can make all 
the threats they want against manufacturers who refuse 
to operate under these laws, or who insist upon selling out- 
lets which certain groups do not approve. But if the ex- 
periment proves unsound, it will fail despite all the time and 
effort that these wholesalers and retailers waste on it,— 
time that might be profitably used in conducting their own 
businesses along sound economic lines rather than in resist- 
ing modernization because of the lure of artificial means. 


HEN wholesalers and retailers of the country offer a 

more efficient service at a lower cost than their com- 
petitors, they will prosper. But they will continue to lose 
business to other distributors so long as they refuse to 
recognize this obvious fact, or so long as they will not take 
advantage of this fact even though they do recognize it. 
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NEW AND NON-OFFICIAL 


The Drug Act 


Congress adjourned without any action 
being taken on the Copeland Food, Drugs 
and Cosmetic Act. This does mean that 
the bill is dead since the same Congress 
reconvenes in January 1936 and can take 
up the bill where it left off. But it does 
delay passage of the act for a considerable 
period of time, and in that length of time 
almost anything can happen. From the 
point of those who made the last minute 
drive against the bill in the hearings before 
the house, the failure of the bill to pass is 
good news. They probably anticipate 
that they can either lick the bill when 
Congress attempts to act upon it again, or 
else they probably feel that they will be 
successful in having the bill amended so 
that it will be satisfactory to everybody 
in the industry in every way. 

Proponents of the bill are doubtless 
disappointed. Those in the industry who 
strongly advocated passage of the bill are 
afraid that the compromise effected upon 
the bill between the major interests in the 
trade and the enforcement officials might 
be upset by the delay. 

It is interesting to note that the Amer- 
ican Drug Manufacturers’ Association and 
the Proprietary Association did not appear 
before the House Subcommittee to advo- 
cate any changes in the bill as it had 
passed the Senate. James F. Hoge, 
counsel for the Proprietary Association, 
appeared before the Subcommittee ap- 
proving the bill as it passed the Senate, 
but stating that if a change were made in 
the bill exempting proprietary foods from 
stating their ingredients on the label, as 
requested by Charles Wesley Dunn, he 
thought it was only fair that a similar 
exemption be made in the case of drugs. 

On the other hand, Enforcement Chief 
Walter G. Campbell, who was understood 
to have approved the bill as it passed the 
Senate, came before the committee with 
many requests for changes. He wanted 
multiple seizures extended to products 
which are deemed “‘grossly deceptive” by 
the Secretary of Agriculture, as well as to 
products which are deemed “imminently 
dangerous to health” as was provided in 
the bill as it passed the Senate. 

Charles Wesley 
the bill and urged its speedy enactment in 
the form in which it was discussed before 
the Senate Committee, appeared to urge 
many changes. He still wanted his board 
of review inserted, he wanted proprietary 
foods exempted from the provision that 
ingredients must be stated on the label, 


Dunn, who approved 


and he wanted several other changes. 
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Therefore, the only ones who stood by 
the bill as it was amended to meet the 
principal objections of the industries 
affected, were the American Drug Manu- 
facturers’ Association, the Proprietary 
Association, and the major advertising and 
publishing interests. 


We Take a Bow 


We blush with pride (which we hope is 
pardonable) due to the fact that we have 
apparently opened up an entirely new line 
of thought regarding price stabilization. In 
fact the Drug Institute reprinted our own 
article published in the July issue, and also 
the answer by Mr. Nelson published in our 
August issue, and mailed them to 1,500 
executives in the trade with a letter re- 
questing these executives to read the 
articles carefully .and then answer a 
number of questions. 

Further than this, we note that the 
“D.R.D.A. and M.S.P.A. Journal’’—the 
official publication of Detroit Retail Drug- 
gists Association and Michigan State 
Pharmaceutical Association, has reprinted 
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our article from the July issue with the 
title, ‘Fair Trade Act Might Be a White 
Elephant.”” This publication precedes the 
article by saying among other things: 

“From the author’s standpoint manu- 
facturers have a phase to deal with which 
is generally not given consideration by the 
retail trade. 

“The points made by the author of the 
article are well taken. Practically every 
point hinges directly or indirectly on the 
sad state of organized Pharmacy from a 
local, state, and national standpoint. Re- 
gardless of the fact that druggists want 
fair trade legislation manufacturers have a 
right to protect their own interests. 

*‘Druggists who are giving deep thought 
to fair trade legislation should read this 
article studiously several times, each time 
that it is read a new slant on the subject 


will come to mind.” 


Watch Your Step 


Looking facts in the face and consider- 
ing the viewpoints of those whose interests 


are not necessarily in common with yours 









‘I'd snap at cheese even if it were in a trap.” 
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sometimes produces extraordinary results. 
For this very reason, a proper considera- 
tion of price maintenance from the view- 
point of the manufacturer proves quite 
conclusively that the interests of the manu- 
facturers and the independent retailers are 
more closely allied than are the interests of 
the manufacturers and the chains or of the 
manufacturers and the wholesalers. And 
if the NRA proved anything, it proved 
that it was more difficult to prevent the 
big from growing bigger under a con- 
trolled system of trade than it was under 
the unrestricted state of affairs which ex- 
jsted prior to the NRA. This result of 
fair trade restrictions goes for retailers as 
well as for manufacturers. 

There is no easy road to success in the 
retail drug business any more than there 
is any other business, and the sooner 
that the independent retailers learn that 
chains do not support price maintenance 
for any love of the independent retailer, 
the better it will be for all concerned. The 
independents had better watch with sus- 
picion any such offers of cooperation and 
try to ascertain if the chains are not ex- 
hibiting another example of bettering 
themselves by using their wits. 


Pass a New Law 


We may be queer but we do wish that a 
new Food and Drugs Act would be en- 
acted immediately. Not that we have any 
desire to see the industry unduly hampered 
in the manufacture or sale of drugs and 
cosmetics, but because we wish to see a 
let-up in the attacks upon this industry 
which have been coming from all direc- 
tions since the Tugwell Bill idea was first 
conceived. 

Many in this industry do not seem to 
realize how much harm is being done to 
this industry by the work of advocates of 
revision of the act. Women’s clubs and 
other consumer organizations throughout 
the country are hearing talks on why a new 
bill is necessary, and these talks only 
place thoughts in the minds of a great 
number of people causing them to view all 
products with suspicion. We would hate 
to hazard a guess of how many sales of 
drugs and cosmetics have been lost by the 
spread of the propaganda in favor of a 
new act, but we know it must be large. 
Further, this loss of sales is felt more 
keenly because it comes during a depressed 
economic period. 

Unfortunately for the entire industry, 
there are those in the industry who want 
to do business at the same old stand in the 
same old way. Attempting to impress 
these people with the idea that their re- 
sistance to change might bring about a 
bill which will curtail their activities still 
further, is like trying to write your name 
on window glass with your finger nail. 

We can see plenty in the present Cope- 
land Bill to instill fear in the minds of all 
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manufacturers if enforcement is to be di- 
rected by some totally unreasonable official 
as we considered Dr. Durrett when he was 
Chief of Drug Control. But Dr. Durrett 
instilled fear in drug manufacturers from 
the lowliest proprietary manufacturer to 
the most ethical pharmaceutical manufac- 
turer when he was Chief. And Dr. Durrett 
operated under the present act which 
many manufacturers desire to have con- 
tinued! It seems to us that it will be im- 
possible to satisfy the entire industry, 
since certain parts of any law will lend 
themselves to unreasonable enforcement. 

Farsighted individuals in the industry 
know that a new act will be passed sooner 
or later, and they also know that the 
longer the industries involved delay pas- 
sage of a law, the stronger will become the 
voices of the consumer organizations and 
the more restricted will be the industry 
under the new law. The successive re- 
visions of the bill since the original Tug- 
well Bill have been more reasonable to in- 
dustry for the reason that the representa- 
tives of the industry whom the adminis- 
tration has recognized in making changes 
have been reasonable and constructive in 
their approach. But if these factors move 
out of the picture, and the unreasonable 
factors in the industry demand all sorts of 
other changes, it is easy to appreciate how 
the revisions of the act might swing the 
other way. 

Doubtless there are many types of 
products which will not be sold at all under 
the new act, and there are those whose 
sale will be curtailed very sharply because 
of the fact that the revolting advertising 
methods which they now employ will be 


ruled out. But we still insist that the 
more truthful advertising is generally, and 
the more efficacious drugs and cosmetics 
are generally, the larger will be the total 
volume of business done in this industry. 


Conventions Ahead 


When vacations are over, conventions 
are resumed. The first one of the season 
will be that of the Federal Wholesale 
Druggists’ Association at the Statler 
Hotel in Buffalo. This meeting is increas- 
ing in size and activity every year, and 
since the association admitted associate 
members a few years back, the number of 
manufacturers attending the meeting has 
increased sharply. 

Following the Federal meeting, the 
N. W. D. A. meet at the Greenbrier, at 
White Sulphur Springs. This is still the 
biggest meeting of the year, and anyone 
who attended this meeting at the Green- 
brier last year will make his room reserva- 
tions early and then cross his fingers in 
hopes that he will get some sort of a room. 
The entertainment committee under the 
chairmanship of R. C. Treseder, of Na- 
tional Distillers, promises the most pleas- 
ant meeting ever. One of the most in- 
teresting innovations that Mr. Treseder’s 
committee will make will be the holding 
of cocktail parties at the Casino at five 
o’clock in the evening of each day. This 
will give the people at the convention a 
better chance to become acquainted, and 
will provide cocktail parties for those who 
are not so fortunate as to be invited to the 
private parties in the many rooms. 


BIG STINK OVER WAR 

















News reports indicate that the Ethiopians will repulse the invading 
Italians with the civet cat. 
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It is apparent from the signs that one can readily read 
that all is not well with the plan on the part of some to 
stabilize retail prices in this industry by one method 
or another. Not that the ardent workers for stabiliza- 
tion are bothered by the fact that real price stabiliza- 
tion is quite impossible in this industry under any such 
laws as have already been enacted, but that doubts are 
now entering the minds of these workers as to any real 
advantages accruing to independent retailers from a 
priced maintained state of affairs. 

We have many times stated clearly that a real price 
maintained trade would widen the differentials of prices 
between nationally advertised goods and private brands 
to the extent that the public—particularly during the 
present period—would largely increase their purchases 
of private brands. Further than this, the chains would 
make greater profits on increased sales of private brands 
as well as on nationally advertised goods so that the 
chains would be inclined to expand their activies. We 
stated that we did not see how the independent re- 
tailers could check the advance of the chains by forcing 
them to take increased profits. We also stated that, if 
the chains so desired, they could increase the prices of 
private brands to the extent of maintaining the same 
price differentials between nationally advertised goods 
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TROUBLES OF 


Two months ago we indicated 
clearly why we believed the Fair 
Trade Acts would not work from 
the viewpoint of their weaknesses 
and from the viewpoint of the 
danger to independent retailers 
and manufacturers of an artificial 
condition which they would build 


and private brands, thus making a greater profit per 
unit sale of private brand merchandise, rather than in- 
creasing their profits on these goods by increased 
volume. 

Last month we received a sharp reply to our coii- 
tention that chains could raise their prices on private 
brand merchandise. This reply pointed out that in 
Seattle at least, the price maintenance law which is pro- 
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STABILIZATION 


up. In this article we go further 
into the basic trends within the 
drug trade which must be curbed 
if the price structure is to be 
soundly maintained, and if the 
wholesale and retail branches of 
the trade are to be truly pros- 
perous. 


hibiting chains and independent retailers from playing 
football nationally 
causing private brand merchandise to be cut to the 
point at which there is no profit as the chains and in- 


with advertised merchandise, is 


dependents demand something to kick around and use 
as bait to attract customers into the store. 
lhe figures quoted by Mr. Nelson, of G. O. Guy, Inc., 


Seattle, as opposing our statement that private brand 
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Pint Rubbing Alcohol 
8e: 1 lb. Hospital Cotton 15¢e: Pint Witch Hazel 10c; 
100 Aspirin Tablets 9c; 5 Ib. Epsom Salts 13c; Pint 
Mineral Oil 15c: Sanitary Napkins 9c: 500 Cleansing 
Tissues 19e; Zine Oxide 8c. 

One has only to glance at these figures quoted by 


prices could be increased, were: 


Vir. Nelson to realize that price maintenance of this 
sort would eventually drag the entire price structure of 
the industry down to much lower levels. For even 
though Mr. Nelson says that these low-priced goods are 
advertised in the newspapers to drag in the customers, 
and are kept under the counter in the store, we do not 
believe that a person reading an advertisement for 100 
Aspirin Tablets at 9¢ could very readily be switched to a 
nationally known brand at around 39c. The spread of 
prices between nationally advertised goods sold at 
higher than usual levels, and private brand goods sold 
at profitless levels is entirely too great to be carried by 
any amount of advertising on over the counter products 
with which the public is well acquainted. 

had horse sense they would ap- 
preciate the fact that the higher the percentage of pri- 
vate brand merchandise sold, the less will be the total 
And this is true 


If retailers any 


sales of all goods in all drug stores. 
not only from a standpoint of value, but also from the 
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standpoint of the number of individual items bought by 


the consumers. The reasoning behind this statement is 
simple. The fact is, that as the sale of private brand 
merchandise replaces the sale of nationally advertised: 


items, the advertising of nationally advertised items 
decreases due to decreased advertising appropriations. 
And as the advertising of nationally advertised items 
decreases, the number of people entering drug stores in 
response to the urge of this advertising decreases. It is 
axiomatic that if fewer people enter the drug stores of 
the country, the total sales of all drug stores will de- 
cline. It is true that there exists a certain demand for 
drugs and cosmetics, but advertising of manufacturers 
increases this demand far beyond what it would be 
without this advertising. 

Those interested in the welfare of the retail druggist 
and the responsibility of the manufacturer in maintain- 
ing the retailer in a prosperous state can shout all they 
want, but if the retail drug trade is bound to cut its 
own throat either by the use of nationally advertised 
goods or by private brands, there is nothing that the 
manufacturers can do to prevent it. And since manu- 
facturers cannot prevent the druggists from destroying 
their own chance of prosperity, then the only thing for 
the manufacturers to do is to try and prevent the 
actions of the retailers in this direction from bringing 
harm to the business of the manufacturers. 

Manufacturers know that the demand for price 
maintenance has come solely from the retail and whole- 
sale branches of the trade. There is no reason why a 
manufacturer should desire price maintenance other 
than the hope that by maintaining his prices, a manu- 
facturer can sell more goods because of the cooperation 
of the retailers. If this cooperation does not exist be- 
cause of the insistence of the retailers cutting prices on 
private brand merchandise to such an extent that the 
nationally advertised goods suffer severely in volume, 
then price maintenance does not bring to the manufac- 
turer the reward that his efforts to maintain prices 
deserve. 

Perhaps it is the fault of the many manufacturers 
that they failed to make and obtain demands from the 
retailers before they went on a price maintained basis. 
Certainly if a manufacturer is to curtail his distribution 
in an effort tomaintain prices and thus satisfy certain re- 
tail and wholesale outlets, he must obtain certain definite 
forms of cooperation from these outlets. For manufac- 
turers generally to allow themselves to be stampeded 
into price maintenance activities merely because cer- 
tain retail and wholesale groups are successful in forcing 
through state legislature laws which will prove in- 
effective in the long run is utterly foolish. Several 
manufacturers who have been on a price maintenance 
basis for a great many years are suffering more serious 
declines in volume than those who have never worried 
about price maintenance until recently. Many manu- 
facturers who have recently gone on a price maintained 
basis are benefiting from it because they have made a 
great hallabullo about their activities and are demand- 
ing cooperation in return and are getting it. The manu- 
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facturers who have been on a price maintenance basis 
for a great many years are suffering because they dare 
not change their policies and can make no demands as 
a concession for continuing their policies. 

A number of manufacturers of drugs, cosmetics, and 
sundries are attempting to meet the increased sale of 
private brands by manufacturing the private brands 
themselves. A very considerable number of private 
brand razor blades are made by the most prominent 
manufacturer of razor blades; a large number of the 
private brand tooth brushes on the market are made 
by a large nationally known manufacturer of tooth 
brushes; face creams with the druggists own label are 
being manufactured by a large cosmetic manufacturer 
who for a great many years back has been known to 
every druggist as a staunch advocate of price main- 
tenance on his items. 

All that these manufacturers can hope to accomplish 
by these tactics is to get back some of their overhead. 
Certainly it will not aid them in promoting their main 
brands upon which their organizations were built. 
They are going into direct price-cut competition with 
the very products upon which their companies must 
continue to prosper—if they are to continue to prosper. 
How manufacturers can go on a price maintenance 
basis, obviously lose volume because of it, and then at- 
tempt to maintain themselves by manufacturing private 
brand merchandise and thus helping directly to break 
down the price structure of the products which they 
manufacture, is beyond us. The reasoning behind such 
a move is that the manufacturer feels that someone 
will make the merchandise, and he might as well be the 
one. But he should realize that when he makes the 
merchandise, the stamp of quality is placed upon it and 
it will probably sell well. Far better to leave the manu- 
facture of private brand merchandise to some other 
manufacturer who has not such a high quality reputa- 
tion. 

Unfortunately the drug trade is infested with people 
who believe that they have a God-given right to rule or 
ruin the distribution of any nationally known item. 
And woe betide the manufacturer who ignores this 
belief, for many of these distributors will travel the 
length and breadth of this land to get other distribu- 
tors to ignore the goods of such a manufacturer. The 
manufacturer is not the master of his own destiny ac- 
cording to these distributors. He must do as he is told, 
or suffer the consequences. 

But despite practices of this sort over many years, 
new types of wholesalers and retailers continue to 
spring up within the industry, and, if they are sound 
economically and are properly managed, they prosper 
and take a definite share of the wholesale and retail 
business away from those who believe that all such in- 
stitutions should not be allowed to exist. 

In the wholesale drug business, anyone who sold a 
mutual wholesaler when they were first formed, was 
frowned upon by the service wholesalers and considered 
an enemy of the service wholesalers. Now anyone who 


(Continued on page 312) 
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STABILIZATION AND PRIVATE BRANDS 


By Samuel S. Dworkin 


In this article Mr. Dworkin--a retail 
druggist--gives many very definite 
and very sound reasons why he 
wants price stabilization. But he 
also gives reasons why he will never 
give up his own brands. Further 
than that, Mr. Dworkin goes quite 
deeply into the question of private 
brand merchandise and those in the 
industry who are supplying them, 


finally predicting 
this merchandise. 


\s a retailer do | want price standardization? My 
answer is “yes,” and I have many and varied reasons 
why. First, price standardization will, to some extent, 
stop the parade of my customers to bigger stores and to 
cut-price stores. It will bring peace to my mind. It will 
stop Wall Street manipulations in prices of nationally 
advertised products. It will save me money that I now 
have to spend on elaborate window displays with con- 
stant changes in the price tickets, window stickers, and 
week-end announcements. 

Further, this price standardization will place my 
clerk in a better position to manage my store, giving 
him a little time to relax. This relaxation will result 
from the fact that price standardization will create a 
condition under which my store will not be compelled to 
buy so many special offers since the additional profit 
margin will not be of less value. And due to the limited 
capital with which a small retailer operates, he would 
not buy these offers unless a cut-price situation forced 
him to do so, as the forced purchase of them often re- 
sults in heavy indebtedness to manufacturers and 
jobbers to the point of danger. Another distinct advan- 
tage that elimination of purchase of many special offers 
will bring to me, is that it will allow me to buy a better 
variety of merchandise with possibilities of quicker turn- 
over and larger profit on the invested capital. 

Price stabilization will give me an opportunity to in- 
troduce my own brands at better prices, and, therefore, 
I will be able to make a profit on every sale. 

Will price stabilization cause the sale of private 


brands to diminish? In my opinion, it will not. Will I 


part with my private brands? Certainly not! It would 
be suicide to do so. Private brands are the best weapon 
the retailer possesses against complete monopoly of the 
retail drug trade: against domination of the retailer by 


nationally advertised goods: against stronger reaction 


a new class of 


on the part of some non-cooperative manufacturers ; 
against a possibility of having to perform a complete 
change of my store to a warehouse of branded merchan- 
dise for which no storage charge is paid. 

Will price standardization increase sales of private 
brands? Two recent editorials in this magazine covered 
this subject with clear vision. 

\s a retailer, | am deeply interested in this question, 
although I want to admit that it is a question of im- 
portance to every manufacturer. [ am afraid that the 
diminishing sales of advertised merchandise will also 
bring about a decrease in the number of customers for 
the average drug store as we are forced to admit that 
the bigger the advertising, the larger the circulation of 
customers in the retail stores. 

I am trying to be completely unbiased on this subject 
and I hope that the reader—whether retailer, whole- 
saler, or manufacturer—will take it as sincere opinion. 

\ very interesting illustration of standardization of 
the price of an article affects the sale of that article and 
brings about an increase in substituted products, was 
related to me by a few liquor dealers in the case of 
whiskey under the name of “Crab Orchard.” As soon 
as the price of this whiskey was standardized, the sale 
of it dropped, and immediately comparatively unknown 
brands jumped in sales. 

I have a particular interest in this question of private 
brands. Three years ago this same publication pub- 
lished my article on the subject of private brands. [ 
tried in my own way to deliver to the manufacturers 
my thoughts on the dangerous march of private brands, 
not for the purpose of checking or promoting this march, 
but simply for the purpose of showing that the retailer 
knows what is going on, namely that the public already 
has accepted this class of merchandise in greater volume 


despite all the propaganda against it. It was also to 
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show that, while to manufacturers the condition was 
tragic, there is a comic side to it. For many manufac- 
turers who were fighting substitution tooth and nail, 
were, themselves manufacturing private brand mer- 
chandise for the retailers, and, as I stated at that time, 
this merchandise had all the benefits of the latest 
scientific research, tested formulas, packaging attrac- 
tiveness. 

> Now let us see what is going on today. Space will not 
permit the listing of what I call “‘self-substituting” 
articles. As an example, Kotex, through its subsidiaries, 
is supplying to its trade the same product under 
different names which command much lower prices 
than the brand name Kotex. The Modess people are 
doing the same thing. Big pharmaceutical houses like 
Frederick Stearns, McKesson & Robbins, and others 
already manufacturing many private brands, are in- 
creasing their imprint lines. 

Let us see what is going on in the razor blade market, 
which is called by many the “Blade Racket.” It is a 
known fact that one manufacturer of a nationally known 
blade is also manufacturing over five hundred private 
brands! So is another blade manufacturer—through his 
subsidiaries—saturating the market with probably a 
thousand private label blades. And further, it is fact 
that one manufacturer had to put out a cheaper blade 
to fight his own “‘self-substitutes.”’ 

Speaking of blades, with the possibility of raising 
prices on standard brands particularly in mind, | 
wonder what reaction will be brought about by the 
half-page newspaper advertisement of the Brooklyn 
department store of Abraham & Strauss, offering a 
blade of the finest steel obtainable at a price of twenty- 
five cents for a package of fifty blades. 

Even the so-called private brand manufacturers who 
manufacture proprietary articles for the owners of the 
formulas are competing with their own customers by 
putting out special brand lines for general and agency 
distribution. This disease also infected even the manu- 
facturers of “known secrets’ and also those in the same 
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Troubles of Stabilization 
(Continued from page 310) 

sells the wholesale division of United Drug Company is 
perhaps considered an enemy of both types of existing 
wholesalers. The reason why United Drug Company is 
engaged in the wholesale drug business is because other 
wholesalers did not appear to have the proper considera- 
tion for a retailer who happened to be a Rexall agent. 
Large wholesale companies in many territories were 
trying to get the best stores in their territories to feature 
the brands of these wholesalers, but the best stores 
happened to be Rexall agents who were not interested 
in the brands of these large wholesalers. The conse- 
quence was that the wholesalers gave the best service 
to the other druggists who would handle their lines, 
with the Rexall agents suffering from the neglect of 
these wholesalers. 

The upshot of this was that United Drug Company 
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stood in danger of losing many of its Rexall agents ag 
the pressure from the wholesalers kept increasing, 
Therefore, United Drug Company took the only pos- 
sible step to protect its business with Rexall agents and 
entered the wholesale drug business to service jts 
Rexall agents with all types and brands of merchandise, 
This caused the howl from the other wholesalers with 
which everyone is familiar. 

The hue and cry will continue for some time, but if 
past performances are any criterion, the United Drug 
Company will find its place in the wholesale drug busi- 
ness and the other wholesalers will lose just so much 
more business because of their own stupidity. 

The wholesalers, because they sell the independent 
retailers, insist that manufacturers their 
prices so as to keep the independent retailers—who are 
the customers of these wholesalers—in a prosperous 
condition. But practically all of these wholesalers have 
their own brands of merchandise which will sell to 
greater volume once the manufacturers are all on a 
price maintained basis. Further than this, the whole- 
salers and nobody else can change the mind of the 
average retail druggist, and the way in which the mind 
of a retail druggist works does not indicate that price 
maintenance will ever be successful to the retail 
druggist. 

Many would think that the thing that would be 
uppermost in the mind of the average retail druggist 


maintain 


would be how to improve his business or how to in- 
crease his profits. But that is dead wrong. The one 
thing that the retail druggist thinks of practically all 
the time is what his competitor down the street is 
doing and how to beat him at his own game. This 
clearly points out the reason why the retailers will play 
football with private brand merchandise when they 
‘annot play football with nationally known items. It 
also gives the real answer to why price maintenance 
will never work in the drug trade. 

This same peculiarity of the retail druggist is the 
reason why some manufacturers can get complete dis- 
tribution and excellent display by working out a deal 
with one or two retailers in a town. For when the one 
or two retailers display and push certain merchandise, 
the other retailers in the neighborhood immediately 
imitate them even though they are not making the 
same profit on the goods. 

The whole problem must be answered by the manu- 
facturer thinking of himself first, last and always, and 
not taking any major steps unless he can see definitely 
how these steps are going to benefit him. To listen to 
the wails of the wholesalers and retailers and do as they 
ask merely because they want it, will lead a manufac- 
turer into trouble from which he will not be able to ex- 
tricate himself. 

Manufacturers should indulge in price maintenance 
activities only to a reasonable extent, and only to the 
extent that will benefit the manufacturers. They should 
sell all recognized and reputable outlets without regard 
for the desires of some groups of outlets to restrict this 
distribution as much as they can. 
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parasitic fungi. Mlany have objected to the term “Epi- + uli neti sed. daleiiel 
mores 

“Member f Ss. Pharmacopoeia Committee of Revision iring principally in the grou 
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TRICHOPHYTOSIS--- 
“ATHLETE'S FOOT” TO YOU 


By A. Richard Bliss, Jr., Phm.D., M.D., LL.D.* 
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beneath the breasts, and the other, “Tinea circinata,” 
the slightly elevated, ringlike patches that occur prin- 
cipally on the neck, face and hands, and are referred to 
as common ringworm of the body; and (4) macerated, 
the familiar lesion between the toes, and at times be- 
tween the fingers and beneath the breasts, presenting 
as an area of clean white, sodden tissue of varying 
degree of thickness. 

The disease is quite contagious, and the problem of 
protecting against it, considering its various forms and 
its ubiquity, is infinitely difficult. Treatment has never 
been satisfactory. Some cases have been observed to 
clear up under the most simple soothing treatment, 
while others have resisted any and all measures. The 
number of remedies recommended is legion. One of the 
major difficulties in treatment is due to the fact that 
the fungus filament may penetrate between the horny 
epidermis layers, and the task of treatment then is the 
removal of the horny layer together with the mycelia 
contained in it. 

One reason for frequent failures in treatment is that 
the agents employed are bactericides and not fungicides. 
It should be remembered, however, that the disease is 
often complicated by a secondary bacterial infection, 
and consequently, in such cases, the treatment must be 
both fungicidal and bactericidal. 

Salves or ointments employed in infectious derma- 
toses are not necessarily directly destructive to the 
parasites. The direct destruction of the parasites‘might 
demand such a concentration of the agent that the skin 
would suffer excessive injury. Therapeutic results, how- 
ever, may be possibly secured through the use of bac- 
the 
the 


isa 


teriostatic and fungistatic agents which inhibit 
proliferation of the parasites, without injuring 
tissue. In the treatment of diseases of the skin it 
general principle that the remedy used must penetrate 
as deeply as the disease. 

Deek of the United Fruit Company’s Medical De- 
partment recommends the following formula: 
Salicylic Acid 8% 
Ammoniated Mercury A 
Bismuth Subnitrate 2 


-/¢ 
Oil of Eucalyptus. . 


12% 
Hydrous Wool Fat 64% 


While we cannot see the necessity for all of the in- 
gredients, we can vouch for the efficacy of this oint- 
ment. 

Continuous application is recommended by many in 
the treatment of Trichophytosis, but many patients 
strenuously object to the very disagreeable greasy 
feeling experienced after applying an ointment to the 
feet and then putting on stockings or socks to go about 
their daily duties. To meet this objection, extensive 
experiments by the author have demonstrated that it 
is possible to incorporate certain fungicidal and bac- 
tericidal agents with a vanishing cream base, and thus 
eliminate the greasiness of an ointment. 
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The following formula provides a combination of 
fungicidal, bactericidal, local anesthetic and soothing 
agents, without greasiness, and of clinically proved 
efficiency: 


Salicylic Acid 3% 

Benzoic Acid 3% 

Chlorthymol .... 29, 

Propyl Para-amino Benzoate 5% 
or 

PSCRZOCHORE 5.603.550 hese 8 Ss . an! 10°; 


Vanishing Cream Base, a sufficient quantity. 

The tendency of such a combination to separate out 
a watery layer during the cold weather, especially when 
the usual run of vanishing cream base is employed, may 
be overcome by the proper use of such agents as ‘‘Pro- 
togen,”’ “Tegin,’’ Mucilage of Tragacanth, etc. as in- 
gredients of the formula. 

A cardinal principle in all antiparasitic warfare is the 
persistent, thorough and complete use of the most 
powerful agent the particular case will permit. When 
acute inflammation exists, a relatively mild agent 
should be employed, whereas in torpid and noninflam- 
matory conditions the strongest agents should be used. 
It is a weil-known fact among dermatologists that a 
combination of several medicaments may result in 
greater antiseptic action without equivalent increase in 
irritant properties. 

In the usual therapeutic concentrations the more 
commonly employed dermatotherapeutic agents may be 
arranged in the following descending order of irritant 


action: 

Chrysarobin Ichthyol 
Pyrogallol Sulfur 
Bichloride of Mercury Resorcinol 


Chlorthymol 
Salicylic Acid 


Ammoniated Mercury 
Mercurial Ointment 


Iodine Benzoic Acid 
Tar Boric Acid 
Phenol 


When a skin infection or infestation has been over- 
come, a soothing treatment should be promptly sub- 
stituted. A bland, soothing ointment or vanishing 
cream, or a non-irritating, soothing dusting powder will 
usually suffice. 

Some clinicians have reported excellent results with 
the following prophylactic powder applied to the feet 
and insides of the shoes after a bath, or night and 
morning: 


Powdered Sodium Thiosulphate 20° 
Powdered Boric Acid... .. 50°, 
30% 


Purified Tale (sterilized) 

Footware must be fumigated to avoid reinfection 
from that source. This may be easily and effectively 
accomplished by inserting in each shoe a piece of bloi- 
ting paper over which has been poured a teaspoonful of 
‘Formalin,’ wrapping tightly for twenty-four hours. 
and then airing thoroughly before wearing them again. 
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Since industrial dermatitis is be- 
coming recognized as a compensa- 
ble injury, a new field for protec- 
tive preparations, antiseptics and 
skin remedies is opening up. 


These initials stand for a new classification of disease 
which may be grouped under the generic heading, in- 
dustrial dermatitis. There's nothing new about occu- 
pational dermatitis and there is no evidence that it is 
on the increase. On the contrary rather better indus- 
trial hygiene is reducing its frequency. That which 
brings this class of infections to attention and em- 
phasizes its importance is the fact that industry itself 
is becoming conscious of the frequency with which 
workers become infected by the materials they are 
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handling and state legislatures everywhere are bringing 
such diseases under the workmen's compensation laws. 
In New York State for example every case of industrial 


dermatitis became compensable after September 1, 


1935 

[In our own industry we have many such cases caused 
by drug poisoning among workers handling crude drugs, 
and we have any number of cases among packaging 
operators from contact with adhesives such as sodium 


Continued on page 325 
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MAKE-UP 


Many are the products used for 
artificially coloring the eyes, the 
cheeks, and the lips. In this table, 
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Item Purpose Properties 
— a ee ae — = a 
Lipstick To tint the lips, keep them soft and! Good color variety required. Color may be 
smooth. already present or developed on the lips. 


Stick should not be brittle, nor crumble in 

use. Color should be spread easily and 

uniformly and should be reasonably per- 
a manent. Good odor and flavor. 


Eyebrow Pencil To alter color and shape of eyebrows. 


To color lips or cheeks Same color, odor and flavor requirements as 

| lipstick. Must be easy to spread and read- 
ily removable when desired. Softer com- 

| position than lipstick. 

| 


Paste Rouge 


| 


| 
Eyeshadow | Applied to eyelids to provide color back- | 


ground for eyes 


Cream Rouge | More adherent cheek rouge \Should have beneficial effect on the skin, 
composition depending upon type of com- 
plexion. Color and texture as above. 


Mascara To darken eyelashes and improve their | Should wet eyelashes well and be reasonably 
appearance fast to moisture. Should not smart the 


eyes. May be hard cake used with brush 


or thin paste. 


——— 
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| REPARATIONS 


we give a cross-section of the 
products available for these uses 


together with typical formulas. 











Composition 








Consists of color and base. Color includes 
both pigments and oil soluble dye. Dye to 
give permanence. Body is mixture of fats, 
oils and waxes to give correct physical prop- 
erties to lipstick and fat ingredients to 
soften lips. Proportions of ingredients de- 
pend upon desired qualities. Omit bromo 
acid and increase pigment for eyebrow 
pencil 


as for lipstick. Body is also generally sim- 
ilar to lipstick, but does not need stiffening 
agent. Omit bromo acid for eye shadow. 


Color, flavor and perfume requirements same 
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Foundation or vanishing cream with high 
proportion of pigment. 





tate or stain eyes. 


Water soluble wax, gum or other binder mixed | 
with pigment. No ingredient should irri- | 
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Formulas 
| I Il III 
| Absorption Base or lanolin. . pee 20 20 15 
| Beeswar..... 6.2... 5 ta 10 
| Ceresin or paraffin 10 7.5 5 
Cocoa Butter or Cetyl Alcohol 5 3 5 
| Carnauba wax. . 10 10 10 
Vegetable Oil..... 15 15 15 
| Mineral Oil..... 5 Cnc. 10 
| Petrolatum...... 12 13 10 
Bromo Acid..... 5 5 3 
| Zinc Oxide....... 5 5 5 
| Pigment Color.......... Rees 8 12 10 
| Perfume and Preservative. 
a eee a ae te —— 2 
I IT Ill 
Absorption base or lanolin. . . 25 22.5 25 
| RCE Sor Fn occa Se ate sk ode eee 5 5 5 
| @Ceresiny Om PARAM... 2 665 ocx ps ee corres 5 5 5 
| Cocoa Butter or Cetyl Alcohol........ Saleh 5 7.5 5 
| I ie ious vucnseae ck phevers 20 17.5 15 
| [OS ae tee omen rams 5 10 10 
{ RGMMIEANIMNIN oso 2 SS Meweeee a ahne wees 15 12.5 10 
| Bromo Acid........ FR SPO DTT eo 5 5 5 
| 0 EET OPI RNR Te 5 5 5 
by DUGAN © ONG 50 55 ore woken ani Be tng owe genes 10 10 15 
Perfume and preservative. 
| I Il IIT 
| Stearic Acid........ Se ee rt eee 17 25 14 
| Spermaceti...... ee Pe ee te 5 
| Eanoims... sis ETE Te cr 3 2 l 
| Glycerine........ dice & enema oneal eae 6 ie t 
ft PIR GM ORCAUAE OY 8 5.05525 oo eee nee AY 3.0 ue 
ORE sree nay keen RS oe ee ET 0.5 0.7 0.6 
Wiehe 2S i res Sars SA ais ee eer: 40.5 49.3 42.4 
| PITCH: ..5 . es3e se raEae Wah er ee tee eres 33 20 30 
Perfume and preservative. 
I Il cif 
Tinct Benzoin........ ee ne 21 
Gees «65556 « « ne Hak ie Rit teeta oes 2 
| Glyceryl monostearate..................-. pe 20 
Aleaholes.c.ic cnis Bis acte ncaa th ae ee 63.0 si 
| Caster(Ow... .. ; PA ere ty ree 6.5 a 5 
SME Diao. te iiciak 5: 044 ado sean eRe ea 20 ve 
3B ee ee bs Sean xcandte, siaaiiera eta ed ita 60 60 
lag W002 Ci | ah re es. te 14.25 20 15 
| Perfume and preservative. a. 
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PREPARATIONS FOR DERMATITIS 


In this article we give many for- 
mulas for a most important type of 
preparation, together with manufac- 
turing procedure for each formula. 


Many of the so called dermatitis—eczema and acne 
preparations on the market are worthless or at least of 
only minor value. Many manufacturers treat derma- 
titis too lightly and assume that all a preparation need 
do is to allay more or less temporarily the itching or 
burning sensation which invariably accompany skin 
rash. The preparation must of course instantly and 
permanently relieve discomfort in the form of itching, 
burning or smarting but what is more important it 
should be powerfully antiseptic to prevent infection, or 
to overcome it if infection has set in, and it must further 
be emolient to promote healing. 

It has been fairly well established that dermatitis is 
although invasion 


not caused by micro-organisms 
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promptly takes place when the skin eruption causes 
definite breaks in the epidermis. Generally speaking 
thin, sensitive, dry skins are more susceptible to irrita- 
tion, particularly of the occupational type, than heavy 
oily ones. 

The causes of skin eruptions are legion. Occupational 
or industrial dermatitis accounts for a vast number of 
cases, food and drug poisoning, extremes of heat and 
cold, friction of clothing and textile dyes, idiosyncrasies 
of one kind or another, the sun and excessive contact 
with water, insect bites;—these and a host of other 
causes each accounts for a portion of the total number of 
cases. When dermatitis is caused by an internal condi- 


(Continued on page 326) 
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FIELD OF RYE IN SOVIET RUSSIA 


ERGOT OF RYE 


For the first time in eight years 
ergot prices point sharply higher 
with speculative interests again at 
work. This time, however, the spec- 
ulative interests are not at work in 


this country. 


Exactly eight years after the start of the last specula- 
live excitement in ergot, another speculative movement 
appears to be under way. And the factor in Spain who 
is engineering this movement is reported to be the same 
factor, although this time he is said to be operating 
with another man in the same town in Spain, and the 
business is said to be operated under the name of this 
partner. September, 1927 was the exact time when this 
magazine published the first news of the attempt to 
bring the supplies of Spanish ergot under the control 
of certain speculators, with the result that the price was 
advanced from about 85 cents per pound which had ex- 
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isted for the old crop, to about $2.50 per pound for the 
new crop which was then coming through. Since the 
time that the speculative control was broken a few 
years later, ergot has been a dead item in the botanical 
market from the point of speculation, since pharma- 
ceutical manufacturers generally bought ergot only for 
direct shipment from abroad due to their insistence on 
getting fresh goods from the producing centers. Further 
than this, no one doing business with pharmaceutical 
houses would have anything to do with anyone who 
tried to take advantage of the pharmaceutical houses on 
ergot. 
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The story of how the squeeze is being operated is told 
by one pharmaceutical manufacturer who has been buy- 
ing ergot directly from Spain for a great many years. 
Some months ago this manufacturer received a letter 
from the operator in Spain telling the manufacturer 
that new crop ergot would be available shortly and 
prices would be quoted in the very near future. About 
a month later another letter arrived from this Spanish 
shipper telling that the crop was somewhat late, but 
that the operators still had the manufacturer in mind 
and would send quotations along promptly. While this 
was going on the Spanish operator was gathering in 
supplies. Finally another letter arrived apologizing for 
the delay and also for the fact that the new crop was 
exceedingly short and therefore the price for ergot c.i.f. 
was $1.10 per pound, which price was three times the 
price at which old crop goods had been available two 
months before. 

From this point on, attempts have been made to 
build up the story of the failure of the crop which is 
said to be only twenty per cent of normal—only 20 
tons being said to be available against 100 tons in 
normal years. All of this material is not available for 
shipment to this country, and as there are several 
manufacturers here who buy as much as ten tons an- 
nually each, there will not be sufficient Spanish ergot 
to supply the demand if the statements regarding the 
crop are true. 

Some factors in New York are apt to discount the 
statements regarding the crop, it being their conten- 
tion that the crop is late because of the weather con- 
ditions, but a crop not nearly so short as is now pre- 
dicted will eventually evolve. However, the fact re- 
mains that prices from Spain are higher, and pharma- 
ceutical manufacturers will have to pay sharply higher 
prices this year for Spanish ergot. 

That Spanish operators will not have such an easy 
time of controlling the world market for ergot is clearly 
indicated by the fact that no less a critic of ergot than 
Dr. H. H. Rusby recently went on record as giving the 
Russian ergot a clean bill of health. Dr. Rusby, after 
examining about eleven samples of Russian ergot re- 
ceived from various producing sections of Russia, in 
the spring of 1934, concluded that “At the present 
time, the Russian ergot in the American market is in 
general of sound quality and exhibits a white fracture 
color.” 

This report dispells the claim of the superiority of 
Spanish ergot over Russian ergot and proves that 
Russian ergot is now being gathered and stored with due 
regard to producing a high quality product. Some 
years back, Russian ergot generally was not of such 
high quality due to the fact that much of it was not 
properly dried before being stored with the result that 
ofttimes it arrived in this country in a moldy and 
wormy condition. Now the Russian use cold storage to 
be certain of maintaining the ergot in good condition. 
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Therefore, this year Spain must reckon with Russia as 
a source of supply of good ergot. 

However, no statistics are available as to how large a 
crop will be produced this year in Russia as the crop 
will not be available for shipment until early November. 
The only information that could be obtained is dis- 
quieting to pharmaceutical manufacturers, since it is 
stated that the Russian production has been declining 
for the past three years. Exceptional efforts have been 
made in Russia to improve the general condition of 
crops. These efforts have resulted in a decrease of 
fungus growths found on the crops, and since the ergot 
used medicinally is a fungus found on rye, the quantity 
of ergot available is steadily declining. Therefore the 
price of Russian ergot on spot has advanced to a point 
commensurate with the price of the Spanish material. 
Therefore, it is difficult at this time to estimate how 
much of the advance will hold or if prices will go still 
higher. At any rate it appears certain that manufac- 
turers will pay much more for ergot this year than they 
did a year ago. 


Liggett’s Advertising Allowances 


The total amount received by Liggett’s in form of 
compensation and allowances for window and counter 
displays and advertising during the year 1934 was 
$797,386.56. 

The amount received for the first six months of the 
year 1935 was $379,941.23. 

The total amount expended for advertising during 
the year 1934 was $638,644.13: for the first six months 
of 1935, $320,530.06. 

The most usual practice in making advertising allow- 
ances is to base the allowance on a fixed percentage of 
sales. An important number of companies, however, 
supply the chain with lump sums annually or yearly. 

In this latter class is Lehn & Fink, Inc., which gives 
the chain $900 per month for displays and newspaper 
advertising; E. R. Squibb & Sons, Inc., which supplies 
$2,400 yearly for newspaper advertising; and Seeck & 
Kade, Inc., which pays $1,200 yearly for displays. 
Others with flat sum arrangements for displays are 
Zonite, $3,000 per year; Bayer Co., $32,000 per year: 
General Drug, $4,500 per year; Lamont, Corliss, $350 
per month for Pond Products; Lever Bros., 50 cents 
per store per month; Chas. H. Phillips Chemical Co., 
$21,250 per year. Colgate-Palmolive-Peet Co. paid 
Liggett’s $4,000 during the first six months of 1935 for 
newspaper advertising. Kotex Company supplies $1,000 
per month for advertising. 

Such were some of the facts disclosed during the in- 
vestigation of the committee, headed by Congressman 
Patman of Texas, into special allowances by manufac- 
turers to chain store organizations. The Chicago Re- 
tail Druggists Assn. has since endorsed the Patman 
bill to prohibit such allowances, and plans a campaign 
to gain national support for the measure. 
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formulas and 
procedure. 


The increasing emphasis on industrial dermatitis and 
the general desire of housewives and kitchen maids to 
protect their hands from the effects of preparing veget- 
ables and constant immersion in hot soap suds is lead- 
ing to an increase in the sale of protective creams. If 
we read the signs correctly there will be quite a bit of 
advertising emphasis on protective creams next year. 
\s a preparation for it we wish to offer some sugges- 
tions about their manufacture. 

The first requisite of a protective cream is that it 





PROTECTIVE CREAMS 


Protective creams for the hands 
are steadily growing in popularity 
with all who expose their hands to 
any conditions that might adversely 
affect them. We give a discussion 
of such preparations together with 
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manufacturing 


must slick. Creams that wash off readily are worthless 
for this purpose. Therefore the cream must not be 
readily soluble and it should spread in a thin tough film 
over the skin and into the pores and fissures. It is 
requisite also that the product be comparatively grease- 
less because people dislike working with greasy hands. 
In a sense this is a pity because one of the best pro- 
tective agents is petrolatum. Waxes are very good and 
pastes are excellent. 

Therefore there are three types of cream that may 


Sept. ’35: 37, 3 The Drug and Cosmetic Industry 321 











be used: an emulsified waxy cream, a vanishing cream, 
containing a fairly high percentage of non-saponifiable 
materials and emolients, and a paste. In these it is 
desirable to incorporate as much zinc oxide or titanium 
dioxide as possible because these chemicals, besides 
being inert, are good fillers and are capable of being 
spread out in a very thin film without losing cohesive- 
ness. Tale also is a desirable ingredient because its 
scale structure allows it to form a smooth, and when in 
the proper vehicle, impervious film on the skin. Cetyl 
alcohol is a very desirable ingredient because it is not 
only protective but emolient as well. 

Before discussing formulation we wish to point out 
that protective creams, properly compounded, have a 
very bright future because they also are very effective 
sun screens. Furthermore they give protection against 
wind and severe cold, and hence may be used to pre- 
vent chapping of children’s hands and knees in winter. 
Hence, the market offered is so extensive that, packaged 
inexpensively, protective creams might well become a 
grocery as well as a drug store item. 

The following formula is not completely greaseless. 
It leaves a slight oily film on the skin in consequence of 
It is 
rather heavy and waxy in consistency but it does pro- 
tect the skin. An application gives protection against 


which it may also be used as a powder base. 


sunburn, against the penetration of oils and dirt into 
the hands; it protects the skin from hot water and also 
from chapping. 


Protective Cream No. 1 


White petrolatum. . . 61% 
Anhydrous lanolin 10“ 
White beeswax. 4“ 
Cetyl alcohol... .. 1s i 
Bismuth subnitrate 4‘ 
Zinc stearate. ..... 4° 
Zinc oxide. . eg 
Perfume qs........ . ae 


Procedure: The dry powders are mixed and sifted. 
The other ‘ingredients are melted together in order of 
their melting points and, when melted, strained into a 
steam jacketed mixer. Upon starting the agitator the 
powders are gradually sifted in and mixing continued 
until a smooth white cream free from lumps is formed. 
If an improper type of mixer is used and the cream 
turns out lumpy run it over a roller mill. This cream 
can be filled either hot or cold. This cream can be 
modified in many ways. Spermaceti may be substituted 
for part of the cetyl alcohol in order to reduce material 
costs. The lanolin may be decreased with a compensa- 
tory increase in the petrolatum. In such a case it is 
best in increase the zinc oxide also. A variation of this 
formula can be made by increasing the zinc oxide to ten 
per cent with a corresponding reduction in the amount 
of petrolatum. In this case it would be desirable to 
tint the cream slightly as the film left on the skin 


might be too opaque. 
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Protective Cream No. 2 

This cream is of the greaseless type. It is protective 

against a variety of conditions and is recommended 

because of the ease with which it can be made and also 
because of its fine bright appearance. 





Glyceryl monostearate. .. . 12% 
Cetyl alcohol or spermacetti 10“ 
White mineral oil. 7 
Petrolatum 5 
Glycerin. . 3% 
Titanium dioxide 5 
Water. ....2.<.. 58 


Perfume qs... . 3 
If it is desired to make this cream softer this may be 
accomplished by reducing the cetyl alcohol content to 
a minimum of five per cent with a proportionate in- 
crease in the water. In the event that such a change is 
made it is recommended that the titanium dioxide be 
reduced to three per cent. As the original formula will 
leave a fairly opaque white film due to the amount of 
titanium present, it is desirable to tint this cream. 
Procedure: Put all ingredients into a kettle and with 
constant agitation heat until the glyceryl monostearate 
has melted and the batch has become white and homo- 
geneous. Strain into another kettle and continue slow 
agitation until coo! enough to perfume and fill. 


Protective Cream No. 3 


wn 


we Ot a} Ot mm OUI oI 


Petrolatum. . 
Cetyl alcohol. . 
Buty] stearate. . 
Anhydrous lanolin 
Zinc stearate. .... 
fC [Ceara ; 
White mineral oil. . 
Titanium dioxide. 
Perfume qs...... eee eR er 

Procedure: Melt the petrolatum, lanolin, cetyl alco- 
hol and mineral oil together and when melted add the 
butyl stearate. Mix and sift the dry ingredients and 
gradually add the mixture to the melt, agitating con- 
stantly. Mix for two hours until a smooth white paste 
is formed. 

This product is a paste and may be tinted to suit the 
wishes of the experimenter. It is an excellent protector 
and it may be modified by adding white beeswax or 
spermaceti to make it firmer or it can be made less firm 
than it already is by adding a requisite amount of addi- 
tional mineral oil. 


—_ 


to 





Pinaud’s Powder 


Pinaud has introduced a new powder said to be 
three times finer in texture than ordinary face powder. 
Pinaud promotion speaks of a novel manufacturing 
process which has achieved this amazing lightness and 
fineness and states that there is three times as much 
powder as contained in the same size box of ordinary 
face powder. Pinaud further states that “the fine powder 
particles cling to the soft down that covers the face, thus 
achieving perfect adherence yet leaving the pores 
free to function as they should. 
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OIL-IN-WATER, OR WATER-IN-OIL? 


By Thorpe W. Deakers* 


Within the past few years knowl- 
edge regarding the important 
subject of emulsions has greatly 
increased so that today many more 
types are available. In this article 
Mr. Deakers gives some extremely 
valuable first-hand knowledge. 


A few years ago one rarely, if ever, heard the ex- 
pressions ‘oil-in-water, or “‘water-in-oil’’, and little 
attention was paid to the emulsional structure of cos- 
metic creams. With the development of the many 
absorption bases now on the market, a new type of 
cream is being produced which forms only a W/O 
emulsion, in contradistinction to borax cold creams 
which may form either O/W or W/O emulsions. The 
result of this comparatively recent development in cos- 
metics has been a confusion in classification as well as a 
confusion in understanding the principles of the two 
types of emulsion. 

It is the purpose of this article to explain such com- 
plications as may be puzzling and to clarify the situa- 
tion by considering certain important factors which in- 
fluence the type of emulsion formed. The ideas ex- 
pressed in this paper are for the most part original, and 
are the results of some thousand experiments made in 
the laboratory in my research on this problem. 

The commonest form of emulsion in the cosmetic in- 
dustry today is the O/W type, and it is this type I shall 
discuss first. In this emulsion the oil exists as the in- 
ternal phase while the water forms the outer or external 
phase. Vanishing creams, brushless shaving creams, 
and emulsified hand lotions, with but a few exceptions, 
are O/W products. Such emulsions possess almost all 
the properties of an aqueous solution. Creams of this 
kind may be diluted with water, and they color evenly 
when a water soluble dye is added and stirred through- 
out the mixture. Indeed, it is this simple procedure 
which furnishes us with the identity of the type of 
emuslion. If the emulsion takes up the dye and 
assumes a homogeneous appearance, it is an O/W type. 
If it becomes streaked or mottled, it is a W/O type. 

The O/W emulsion is always held together by a pro- 
tecting agent, or as it is called, an emulsifier. This 
agent prevents the oil droplets from coalescing. In 
borax creams, usually the most common O/W type, the 
protecting agent is the soap formed by the reaction of 
the borax and the free fatty acid present in the oil 





*Los Angeles, Cal. 


Sept. 35: 37, 3 


phase. The same holds true when different emulsifying 
agents are used, such as triethanolamine, and ammon- 
ium and potassium hydroxides. Each'of these bases 
must first form a soap before a stable emulsion can be 
effectively made, and altho each soap imparts to the 
finished products singular properties, they all possess one 
thing in common—a tendency to make O/W emulsions. 

Acacia, tragacanth gum, quince seed, Irish moss, and 
other gums also act as emulsifying agents. However, 
these substances work on a different principle than the 
alkali bases, for they do not depend upon the formation 
of a soap to ensure emulsion stability. These gums 
always form O/W products. 

One would ordinarily believe that an emulsion, con- 
sisting of 95 per cent. oil and 5 per cent. water, would 
form a W/O type. This is not necessarily the case, for 
within certain limits, the relative amounts of oil and 
water used have little influence on the final kind of 
emulsion. Rather, it is the real emulsifying agent 
which determines the type, Sodium, triethanolamine, 
potassium, and ammonium soaps tend to assist in the 
formation of O/W emulsions, while calcium and mag- 
nesium soaps make the reverse type. 

However, if borax is used as the emulsifying agent, 
the cream formed is not always an O/W emulsion, for 
under certain conditions a W/O type may be the result. 
Such a case might arise if an inadequate amount of 
borax or beeswax is used to secure proper emulsification. 
In short, it is the total percentage of soap formed which 
governs the type of emulsion. An insufficient amount 
of soap will always make a W/O emulsion. Generally, 
when less than .3 per cent. of borax (Na2B,0;7-10H,0), 
or less than 5 per cent. of beeswax are used, the resultant 
cream is of the W/O type. 

The temperature at which a cream is made is another 
important factor to be considered, as a formula which 
will make an O/W cream at 140° F., is likely to give a 
W/O emulsion when a temperature of 165° F. is ex- 
ceeded. Most cosmeticians know that high tempera- 
tures influence the type of cold, cleansing, and tissue 
creams formed, but apparently have made no effort to 
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determine why this is true. The fact that an unnatural 
W_O emulsion usually occurs at these high tempera- 
tures partly explains the situation. So if products made 
from the same formula vary, check up on the tempera- 
tures used in the production laboratory. The oil and 
the water phases should be mixed between 130°-140°F., 
and the water should be approximately two degrees 
Fahrenheit higher than the oil layer. The identical 
procedure should be followed every time a cream of the 
type mentioned is made. The thermometer should be 
read in the liquid and not be taken out and read when 
convenient. This is a rather obvious suggestion, but a 
vital one, for a small variation in the temperature alone 
is sufficient to swing a O/W cream over to a W/O 
emulsion, and each type of cream has altogether differ- 
ent characteristics. 

Up to this point, I have considered solely the methods 
by which the two kinds of emulsion may be obtained 
and recognized. It is equally important to understand 
other features concerning the two types of emulsion. 
In elaborating upon these, I shall confine my remarks, 
first, to the O/W types made from borax. 

The O/W emulsion is the most stable form during hot 
weather, for it can be liquefied by the heat without any 
disastrous results or noticeable separation, whereas 
W/O types usually separate once they have been 
liquefied and not restirred. Furthermore, O/W creams 
do not change their viscosity as much as W/O emulsions 
with fluctuations in climatic temperature. O/W creams 
may be filled into their containers quite warm, and when 
they are properly made and poured have a smooth, 
shiny, glistening surface, which has a decided pleasant 
effect on the customer as the lid is taken off for in- 
spection. 

Because of the evaporation of the water from the 
outer phase, O/W creams exert a cooling effect when 
they are applied to the skin. A number of people like 
this effect and buy O/W creams solely for this reason. 

As a borax O/W cream is rubbed on the skin, or 
passed through a roller mill, the emulsion reverts phase, 
that is, changes from an O/W to a W/O type. This 
statement can be easily supported by actual tests. 
Apply a small amount of a borax cold cream, which has 
been found to be of the O/W type on the back of the 
hand. Rub gently for about thirty seconds, and then 
scrape the residual cream off and again test. This time 
only an oil soluble dye will mix evenly with the cream, 
and the emulsion will not wash off with water as it pre- 
viously did. The only possible explanation for this 
phenomena is that the emulsion has changed phase. The 
same thing occurs when such an emulsion is passed 
through a goed roller mill. Hence in actual application 
an O//W cream may possess some of the properties of 
both types of emulsion. 

O/W or W/O creams made using borax, or other 
alkali bases, hydrolize on the skin and give a slightly 
basic reaction. This alkalinity is not, strictly speaking, 
harmful to the skin provided an excessive amount of 


base has not been used. Investigation has established 
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that the normal healthy skin is slightly acid, and a 
cream has been recently developed with this point in 
mind. A borax cream, or its like, may be in some ways 
harmful, but personally I believe that the present hue 
and cry raised against the alkalinity of borax creams js 
overdone. 

O/W creams of the cold cream type change in time to 
W/O emulsions. This time limit varies and may take 
from six months to two years. As a result the con- 
sistency changes and creams in general become firmer as 
they age, provided that no separation occurs. O/W 
creams are not stable at temperatures below the freezing 
point unless certain precautions have been taken to 
ensure stability. 

O/W cleansing creams do not remove grease makeup, 
powder, or sebaceous grime as quickly as the W/O 
types. In O/W creams, the water forms the external 
phase, and because of its high surface tension does not 
wet the powder or dissolve the oil on the skin as quickly 
as W/O types. As an O/W cream is rubbed on the skin, 
two things must happen before efficient cleansing takes 
place. First, partial emulsification of the sebaceous 
grime occurs, which removes some of the dirt, but not 
all; and second, a sufficient time interval must elapse to 
allow the external water phase to evaporate and the 
emulsion to break down. This process then permits the 
internal oil phase to come through and make contact 
with the powder and oily grime which it now dissolves 
and floats off quite effectively. Such a procedure takes 
time and some rubbing of the cream into the pores. In 
this respect it is not as effective as a W/O cleansing 
cream which may be applied to the skin where it lique- 
fies almost instantly, seeps into the pores, and there dis- 
solves any oily grime which may be present. It is the 
slowness in the action of O/W creams which I consider a 
disadvantage. 

Thus far, certain features of O/W creams made from 
borax have been considered. Yet under many condi- 
tions borax emulsions, and even those formed using 
triethanolamine, and potassium and ammonium soaps 
may make W/O emulsions. Such types are not natural 
and are usually the result of faulty manipulation or 
formulation. Although borax W/O emulsions may look 
as white as the O/W form at the start, in time they be- 
come grainy and lardy looking on the surface. More- 
over they are extremely sensitive to heat and separate 
at the least provocation. W/O creams of this type are 
characterized by the extreme thinness of the emulsion 
when mixed, and must be stirred generally until poured 
at a rather cold temperature. They form much firmer 
creams per formula than the O/W types, for the wax-oil 
external phase has not the elasticity of the water. W/O 
creams are excellent cleansers. 

During the past few years, the absorption base has 
made its appearance on the market. It is essentially an 
oxycholesterine substance derived from lanoiin, and 
always makes W/O emulsions. To make a cream of this 
type, all that is necessary is the addition of water to the 
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silicate and label paste, and chemicals such as depila- 
tories, perfumes et. al. Any number of materials may be 
responsible for industrial dermatitis. Acids, alkalis, 
oils, alcohol, acetone, petroleum products, many aro- 
matic aldehydes, phenols, and a wide variety of other 
organic compounds. Cases of industrial dermatitis are 
variously identified in the terminology of particular in- 
dustries:—ink acne, drug rash, bartenders eczema, 
sugar itch, rubber itch, cement itch, glue rash, etc. All 
are caused by irritation plus bacterial infection. 

The causes of this disease are so numerous that it is 
impossible to list even a few of them, but basically all 
are traceable to poor equipment, poor layout, careless- 
ness and filth. Equipment is responsible in cases where 
it is inadequate for the product it processes as for in- 
stance in the case of dry mixers that are not dust proof 
or liquid mixers that are not splash proof. Layout is 
responsible when the equipment is so poorly arranged 
that it requires too much manual handling of the prod- 
uct in transferring it from one processing unit to another. 

These conditions are the manufacturer’s responsi- 
bility but carelessness is usually the fault of the worker. 
If a worker persists in roughly handling potassium hy- 
droxide, or tannic acid or calcium chloride or ground 
mandrake there isn’t much to do but give him the gate. 
Some workers seem unable to learn how to handle dry 
materials without filling the plant with dust. If such 
workers cannot be properly trained others more amen- 
able to discipline are always available. Some plants, 
perhaps one should say many drug and cosmetic plants, 
are filthy—so filthy that the worker could not avoid 
contact with materials even if he wanted to. It is in 
the air and underfoot and the equipment is plastered 
with it inside and out. This is another management re- 
sponsibility for which there is no economic, social or 
moral excuse. 

A large part of industrial dermatitis cases could be 
avoided by good management and preventive measures 
such as the application of protective creams and by 
careful study of plant equipment and handling methods 
as well as by stricter policies for the maintenance of 
cleanliness. 

Eternal vigilance is necessary because it cannot be 
determined beforehand what worker may prove sus- 
ceptible to particular materials. Skin sensitivity, per- 


_ Spiration, previous eruptions and cuts all play a part in 


preparing the subject for infection. R. P. White, M.D. 
attempted in his book, ‘““The Dermatergoses or Occu- 
pational Diseases of the Skin’ to classify the more 
common causes of occupational skin diseases as follows: 

1, Mechanical and physical effects: cuts, bruises, 
extremes of heat and cold. 

2. Detergents and keratin solvents which remove 
natural oil from and attack the horny later of 
the skin: hot water and soap, alkalis, turpentine 
and the benzine derivatives. 
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3. Hygroscopic agents and dessicators that take 
water from the skin or generate heat of reac- 
tion:—potassium and sodium hydroxides, glye- 
erin, calcium chloride. 

4. Hydrolytic agents: ammonium nitrate disso- 
ciates on the skin into nitric acid and ammonia. 

>. Astringents:—phenol, picric acid, tannic acid, 
alcohol, formaldehyde, heavy metallic salts, ete. 

6. Oxidizers:—iodine, nitrates, bromine. 

7. Reducing agents:—sulfur dioxide, colloidal 
metals, etc. 

Cutting oils are particularly bad offenders and many 
other mineral, vegetable and animal oils and fats as 
well because they may contain residual traces of free 
caustic or bleaching acids, and also because many of 
them are prone to rancidity and bacterial growth. 
Organic fats and oils are particularly good carriers for 
streptococci and straphylococcus. Hence when the 
worker’s skin becomes irritated or abraded ready entry 
is made for disease germs. 

The increasing awareness of industry in general and 
legislative cognizance of a widespread condition should 
increase the market for three classes of products :—pro- 
tective creams, emolient creams and lotions of anti- 
septic character and germicides. In such a widespread 
market it will take some ingenuity to exploit a line of 
preventive or curative preparations, but firms like 
Johnson & Johnson and Bauer & Black which already 
have industrial distribution through their first aid kits 
should not find it difficult. The wider use of germicides 
has been advocated in the treatment of solutions with 
which the worker comes into contact as in the handling 
of cutting and other oils. But a number of firms have 
already installed sterilizing equipment so that infection 
may be prevented even though the oils may still 
irritate. 

In bringing the matter to the attention of the trade 
we wish to emphasize that industrial dermatitis is not 
to be confused with individual idiosyncrasy with which 
we are all too familiar already. “I. D.” is definite in its 
effect and in handling some materials inevitable regard- 
less of the susceptibility of the worker. 
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liquid oil-wax base which contains about twenty per 
cent. of this ingredient. The emulsion must be stirred 
until it is cold, and then should be passed through a 
roller or colloid mill to establish a stable and white emul- 
sion. Oxycholesterine absorption base creams possess 
definite therapeutic value according to many author- 
ities. Besides they have highly absorptive properties, 
excellent cleansing actions, a total absence of alkalinity, 
and do not evaporate upon exposure to the air. On the 
other hand they have a slight tendency to separate dur- 
ing hot weather, and the filling process takes up more 
time than the O/W types, for oxycholesterine creams 
should preferably be filled cold. 
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Preparations for Dermatitis 


(Continued from page 318 


tion as it is for instance in cases of food idiosyncracy, it 
is necessary first to remove the cause before the effect 
can be relieved. 

It is becoming rapidly apparent that in this hurried 
age people will favor that remedy most which removes 
pain and discomfort quickest. Hence, a local antiseptic 
contained in an antiseptic, emolient vehicle is indicated. 
Such a preparation may be made as follows: 
Propy! para amino benzoate 
Butyl stearate. . 

Alcohol. .....; 

Beta naphthol. 

Cetyl alcohol. . 

Olive Oil... - 

Water... eee! 

Glyceryl monostearate 

Ether 

Procedure: Boil the glyceryl monostearate, olive oil, 
cetyl alcohol, butyl stearate and water. Mix until the 
Dissolve beta naphthol 


~ 


Lv 


ve 


ee 
m OCtwW DN hS 8) om w& 


= 
—) 


temperature drops to 30° C. 
in alcohol and add propy!] para amino benzoate in ether 
and stir in. 

This formula may be modified by substituting for the 
glyceryl monostearate, triethanolamine stearate in 
which case the water content should be reduced by 
thirty per cent and the oil increased by a like amount. 
This will give a more oily emulsion and it will be neces- 
sary to modify the manufacturing procedure somewhat 
in making it. In place of the beta naphthol other anti- 
septics may be employed. By increasing the glyceryl 
monostearate to twelve per cent. and making a compen- 
satory reduction in the water this product may be con- 


verted into a soft cream. 
\ lotion may be made as follows: 


Picric acid 
Alcohol 
Water ea Re : : : 9 


ui un 


fo -) 


Procedure: Dissolve the picric acid in the alcohol, 


add to the water. Extreme care should be exercised in 

making this preparation as picric acid is explosive. This 

lotion is antiseptic and cooling and may be made 

anaesthetic also by adding five or six per cent. of propyl 

para amino benzoate or some similar loca] anaesthetic. 
\ soothing lotion may be made as follows :— 


Salicylic acid... 1.0% 
Menthol... . 3° 
Rose water 95.7" 
Alcohol. . : a 
Procedure: Dissolve the menthol in the alcohol and 


the salicylic acid in the water. Mix. 

An old time favorite is calamine lotion which may be 
made as follows :— 
6.0% 


9 “ 


Calamine . 
Zinc oxide 
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Lime water 
Camphor 


Phenol 


a a 
5“ 


Procedure: the camphor and phenol are mixed and 
allowed to stand until liquefied. The zine oxide and 
calamine are sifted into the lime water with constant 
agitation and the camphor-phenol mixture added. This 
should be bottled with a “Shake Well’ label on it as the 
zine oxide and calamine will precipitate. 

Ointments for skin eruptions can be made simply by 
adding antiseptics and, if desired, a local anaesthetic 
to any of the trade marked absorption bases which are 
advertised elsewhere in this paper., 

A strongly antiseptic ointment may be made as 
follows:— 
Ammoniated mercury 
Boric acid..... ae 4, 
Zinc oxide. . ae: 10. 
Oil of cade... 

Soft white petrolatum. . . 


: th 
Saeed as 80.5" 


Procedure: Melt the petrolatum, stir in the rest of 
the materials, allow to cool and pass the batch through 
an ointment mill. This cream is especially useful when 
infection has taken place or when parasitic invasion is 
manifest. 

An anaesthetic oil may be made thus:— 


Propyl paramino benzoate. 5.0% 
Oxyquinoline benzoate 2” 
Refined sesame oil. 94.3“ 
Oil of cade. > 


Procedure: Heat and mix the oils and dissolve the 


first two ingredients in the mixture. This is especially 


useful for crusty, weeping eczema. 


Athlete’s Foot Again 


Editor: 
The Drug and Cosmetic Industry. 


We have noted, in the August issue of your publica- 
tion, the article entitled “‘Athlete’s Foot” in which you 
recommend the use of Sodium Thiosulphate for the re- 
lief of this disease. 

From the latest information we have been able to 
obtain, we understand that medical authorities who 
have made extensive studies of the various treatments— 
both prophylactic and curative—for Foot Ringworm 
agree on the point that Sodium Thiosulphate is a very 
ineffective treatment. They are, according to reports 
we are receiving, recommending the use of sodium hypo- 
chlorite as the most efficient foot ringworm prophy- 
laxis. 

Clorox Chemical Co., 
T. E. Fullmer. 


August 26, 1935. 
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TRADE CONVENTIONS 


Being a discussion of the com- 
plaints heard regarding the many 
conventions that are stretching out 
over more time without accomplish- 
ing any more or as much as when 
sessions were confined to two days. 


Also what the U.M.M.A. plans are 


for an intensive and meaty con- 


vention in October. 


The question of shorter and more intensive conven- 
tions is ofttimes talked of in this industry, but no one 
does much about it. The difficulty is that the tendency 
to stretch out conventions is prevalent among most of 
the associations holding them. For members of these 
associations who only attend one or two of them a year, 
this method is pleasing. Generally held at some place 
distant from the home of the attending member, a four 
day convention preceded by a week-end for reaching 
the convention and getting acclimated to the surround- 
ings, is very appealing to those who can combine both 
business and pleasure. 

At these four day meetings, only a part of the morn- 
ing is generally given over to business sessions. Start- 
ing at about ten o'clock or 10.30, the sessions run to one 
o'clock. After these sessions, the time is given over to 
lunch, golf, and general entertainment. This time for 
amusement is doubtless conducive of a better under- 
standing among manufacturers in the same line of 
business as well as being conducive to a better under- 
standing between sellers and buyers, but the question is 
often asked if all the time spent at these conventions is 
worth-while? 

The reaction against this type of convention comes 
principally from those who have to attend a great 
number of conventions during the year. Drug and cos- 
metic manufacturers, for example, must attend one or 
more meetings of manufacturers, one or more meetings 
of wholesale druggists, one or more meetings of chain 
store organizations, independent retail organizations, 
etc. This means that they are steadily on the go from 
early September until November. Further, several 
other important meetings will occur during the Winter, 
and then several more in the Spring. If these manufac- 
turers are forced to spend a week at each of these con- 
ventions, the loss of time is almost too great to make 
attendance profitable. 

Another reason why those who attend many of these 
conventions believe that the four day conventions are 
too long, is that they feel that too much time is wasted 
at the business sessions, even though these sessions are 
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CHARLES L. HUISKING 
President of the U.M.M.A. 


who is planning a convention 
members cannot afford to miss. 


held only for a few hours each day. They object 
strenuously to the amount of time which is given over 
during the first day to the reception of delegates from 
other associations and to guests, each one of whom ap- 
pears to desire to talk longer than the one speaking 
before him. Also they feel that the vital questions 
which are facing the industry are often not discussed, 
or, perhaps, are glossed over in such a way that real 
honest opinions are scarcely ever given on the floor of 
the convention. 

These objectors to the present day manner of con- 
ducting conventions desire that good speakers who can 
give straightforward statements on problems bothering 
members of the industry be invited to speak. Starting 
in the morning it is quite possible to have five or more 
fifteen minute speakers who can give salient facts on 
the subject under consideration. If the speakers can 
irritate those in attendance a little, a most interesting 
discussion can be developed. Such discussions should 
really give the members something worth-while to take 
home with them. 

It is hardly possible to conduct a convention without 
having those who do business with the members also in 
attendance. The desire of manufacturers of all kinds to 
meet their customers socially at these conventions is too 
strong to restrict the conventions to those who want 
merely to discuss problems with those in the same line 
of business. And this interchange of ideas between 
buyers and sellers is really worth-while to all concerned, 
since the sellers generally have a great many helpful 
ideas regarding the customers’ business which can be 
discussed much more freely at these conventions than 
in the business offices of the customers. 

The drug trade, particularly, needs this interchange 
of ideas since distribution is such a great problem, and 
such a great bone of contention between all types of 
manufacturers and all types of distributors. The joint 
responsibility of all manufacturers and all distributors 
regarding legislation and taxation is more strongly ap- 
preciated if manufacturers and distributors can get to- 
gether for informal discussions at these conventions. 





One of the most interesting sessions at any conven- 
tion is the open forum between manufacturers and 
wholesalers which occurs at the meeting of the Federal 
Wholesale Druggists Association. This meeting, which 
is being held this year at the Hotel Statler, Buffalo, 
September 16, 17 and 18, is particularly intriguing be- 
Plain talk from manu- 
facturers and wholesalers as to what they think of the 
actions of each other, furnishes a most illuminating and 
helpful afternoon to all who are in attendance. There is 
no pussyfooting at this session, although there is no 


cause of this one session alone. 


malice or rancor in the remarks which are made. Every- 
one knows where each other stands and why he stands 
as he does. But everyone speaks with good faith and 
with respect for the other man’s viewpoint. 

The United Medicine Manufacturers of America 
have long held interesting meetings that are packed 
with business sessions. Running only two days, or 
three days at the most, business sessions are held 
morning and afternoon. This year under the guidance 
of Charles L. Huisking, the recently elected president of 
the Association, the meeting is to be held at the Waldorf- 
Astoria Hotel in New York, beginning on Monday, 
October 14. 

Plans are under way to make this meeting by far the 
most interesting that the association has ever held. 
The real problems before the manufacturers of pre- 
pared medicines are to be discussed by men who know 
their subjects. Interesting discussions are certain to 
follow the remarks of these speakers. 

The subjects which are of prime interest to the mem- 
bers of the United Medicine Manufacturers of America 
are the situation with regard to the food and drugs act. 
This matter will be covered by the association counsel 
Clinton Robb who has an insight into developments in 
Washington regarding the sale of proprietary medicines 
which is difficult to surpass. Furthermore, Mr. Robb 
has always exhibited very clear vision, and in the past 
has very accurately forecasted trends and develop- 
ments in Washington many years ahead. Mr. Robb has 
some very important observations to impart to the 
members of the association. These observations will 
cause manufacturers to stop and consider what the 
future of their businesses will be if they do not act upon 
Mr. Robb’s advice. 

Another subject which is bothering manufacturers 
generally is Fair Trade Acts and distribution. A session 
on this subject is planned with many speakers all of 
whom will be able to tell manufacturers what is being 
accomplished, and what is not being accomplished by 
these acts. Speakers on this subject will come from the 
various distributive branches of the industry, and 
manufacturers should be able to obtain a very clear 
picture of this whole subject and be able to formulate 
their policies accordingly. They will know more about 
the Fair Trade acts after attending this session than 
they could ever learn in a much greater length of time 
in any other way. 

The subject of advertising and the trends today will 
also be discussed by leaders in that field. It is planned 
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to have several speakers who will give the members an 
insight on the attitude of every types of media toward 
proprietary medicine advertising and how these people 
intend to handle it. Therefore, a speaker will give the 
members a straightforward talk on the attitude of the 
broadcasting systems toward medicine advertising: the 
attitude of the widely spread newspaper groups toward 
medicine advertising; and the attitude of the many 
types of magazines toward this advertising. 

Intelligent and complete discussion of these pertinent 
subjects are already planned for the coming U.\I.\I.A, 
meeting. Other subjects vital to the industry will also 
come up for discussion. It is hoped that the meeting 
can be held down to two days since ii is anticipated that 
no time will be wasted. As a means of consuming time 
for the members and as a means of assuring members 
that they will get as much as possible out of the meeting, 
it is planned to have speakers at the luncheons which 
will be held in an adjoining dining room between the 
morning and afternoon sessions. From all indications 
the coming meeting of the U.M.M.A. will be a high 
water mark in conventions of the U.M.M.A., and also 
in conventions in the drug trade. 


Stabilization and Private Brands 


Continued from page 312 


group who are strenuously objecting to distribution of 
drugs and allied products through channels other than 
drug stores. Some of this latter group are going so far 
as to try to make a general policy of not selling goods 
through other than drug stores, and are advocating that 
others follow the lead, but at the same time they indulge 
in the practice they cry out against, since they actually 
manufacture products for distribution in other stores 
than retail pharmacies. These products are nothing 
else than substitutes for the brands of these manufac- 
turers sold through regular drug channels, or for nation- 
ally advertised items. To illustrate, | offer the products 
sold through the Schulte Cigar Stores under the name 
of “Dasco.”’ It would be incomplete not to point out 
the “‘self-substitution’”” which exists in the vitamin 
product field. None familiar with this division of the 
trade will deny that vitamin concentrates are made by 
a very small number of manufacturers for a very large 
number of sellers. 

Thinking aloud on the entire question of private 
brands may I say that even the cut-price situation 
which is now rapidly developing in private brands 
themselves is due to the condition in manufacturing 
and marketing of those products. And due to this con- 
dition, a “new private brand” is coming to the fore. | 
mean the brands of merchandise with specific registered 
names, owned and controlled by individuals or groups. 
These are rapidly becoming a third factor in the fight 
for the consumer’s dollars. This third factor will be the 
most superior product in the hands of the dealers and 
will become the substitute to both the nationally ad- 
vertised products and the cut-price private brand. 
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FULLY AUTOMATIC 


U.8. WASHER 


For the discriminating 
bottler whose products 
require thoroughly 


cleaned—washed bottles. 


This new “A W D” Washer is ideally adapted 
to operate in a fully automatic or semi- 
automatic bottling line, particularly where 


large production is required. 


It has a capacity up to 180 containers per 


minute. 


It will handle any size or shape of container. 
It is fully automatic in operation. Simply 
place bottles or containers on feed chutes 
and they are automatically fed to cups on 


flights—carried in an inverted position to 























filling position to conveyor belt, where they 
ride to the next filling operation. 


All shafts are of stainless steel, running thru 
ball bearing flanged units. All parts that 
come in contact with the washing water are 


of bronze construction. 


Some automatic washers depend for their 
efficiency upon the absolute uniformity of 
the package handled by them, but in this 
machine every action is positive. One set of 
cups on the flights will handle the whole 
range of containers in a variety of shapes and 


sprays and then are delivered in an upright sizes. 
Agitators Filters Dryers 
Belt Conveyors Pumps Vacuum Fillers 
Cappers Strainers Accurate Measure Fillers 
Corkers Washers Siphon Fillers 
Cooling Conveyors Water Stills Storage Tanks ; 


U. S. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell Street Offices in-dlligstacinal cities Chicago, Illinois 
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STAGE AND SCREEN MAKE-UP 
BY ELIZABETH ARDEN 


Elizabeth Arden has announced that “Screen and 
Stage Make-Up” will be on sale in smart shops every- 
Where about the middle of this month. That this is a 
new departure for Elizabeth Arden is obvious; that 
the entire industry will observe closely her success in 
this new line is equally obvious. In her announcement, 
Miss Arden states that she “is quite sure that this 
‘special occasion’ make-up will in no way affect the 
popularity and success of her regular line of lovely cos- 
metics.” An examination of the products soon shows 
that “Screen and Stage Make-Up” is truly for the 
“special occasion,” and that this new line, priced at 
$1.00 for each preparation, will in no way compete with 
Miss Arden’s other line. 

The packages which Miss Arden has adopted for 
these products are ideal for her purpose. They are 
distinctly not typically feminine, but rather good, 
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rugged, workmanlike containers with a white, yellow 
and brown color scheme. The “No-Kap” closure on 
the tubes, the decaleomania labels on the bottles, and 
the can-like container for the face powder drum, are 
particularly noticeable. Also noticeable on every con- 
tainer is the appearance of the words “Hollywood” and 
“Made in Hollywood.” 

Kach package is numbered to indicate the series to 
which that particular shade of that particular product 
. special 


belongs. Foundations ... powders . . 


all of this comprehensive line of make- 


. roUgeS . . 
eye make-up... 
up come in a range of ten shades. These shades are 
based upon the color of the foundation, which is in turn 
determined by the light or conditions under which the 
make-up is to be used. Miss Arden recommends it for 
amateur or private theatricals, for that extra-special 


Continued on page 361) 
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One of the reasons why there are so many pros and 
cons about packaging is that people so often fail to dis- 
tinguish between the problem of designing a package for 
a new product and that of re-designing one for an old 
product. These are separate fields of endeavor and the 
rules for one do not apply with equal force, if, indeed, at 
all to the other. [n introducing a new product the 
manufacturer has no precedents to break, no sales to 
lose. The new product has no recognition value. Hence, 
the manufacturer can be as radical as he likes without 
fear of serious consequences. 

The re-design of an old package is another matter 
and a very serious one, indeed. In such cases the rules 
the designers have given us; the statements generally 
made about fine packaging do not always function suc- 
cessfully. We have seen ugly old packages, re-designed 
and made beautiful, which promptly failed. One of the 
cosmetic companies, which used to be among the most 
powerful in the industry, can date its decline from the 
time it re-designed its packages. We also have others, 
whose positions in the field are as strong as they ever 
were, in spite of the fact that the packages can neither 
be classed as beautiful or even as effective from a design 
or display standpoint. Suppose that such companies 
were suddenly to go “arty” and redesign their entire 
lines, would sales increase promptly? One wonders. 

Such a negative attitude is unsatisfactory, however, 
because there have been numerous instances when re- 
designed packages went over with a bang. In spite of 
all the fallacies and exaggerated ballyhoo about pack- 
aging, there must be something of value in it or else it 
could not have claimed the interest of manufacturers for 
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DESIGN 
AND 
RE-DESIGN 


By Frank Chilson 


such a long period of time. So the two questions which 

have not as yet been satisfactorily answered are: What 
profit is in packaging? and, shall old packages be re- 
designed and when? 

Before suggesting some answers to these questions let 
us first make a summary of inferences properly to be 
drawn from general experience: 

(a) Assuming merchandising support, displays, ad- 
vertising, etc. to be equal, an attractive package is more 
likely to meet with prompt acceptance than an ugly one. 

(b) A wholesome, attractive package acts as a power- 
sales stimulant for a fairly considerable period of time. 

(c) Packaging material costs, warehousing and other 
handling charges can be reduced or kept at the lowest 
possible point by careful design. 

(d) Production costs can be kept at a minimum 
through careful design. 

(e) There is no excuse for ugliness or slovenliness in 
packaging. 

The first inference applies, of course, only to the in- 
troduction of a new product. It does not apply to the 
problem of re-designing an old package. In this case 
the manufacturer is striving to obtain customer atten- 
tion and to establish recognition values. In the case of 
a re-designed package the manufacturer loses all the 
recognition value his package has acquired through the 
years and he must start from scratch again. The sup- 
port of advertising and merchandising is in either case 
very important. Experience has shown that it is safe 
to bet on the success of a strongly supported ugly pack- 
age than it is to be on the success of an unsupported or 
weakly supported attractive one. 
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In this connection the point to be remembered is that 
the manufacturers of this trade are not seeking occa- 
sional sales: they must create sales by arousing consumer 
demand, and this can only be done by some form of 
advertising. If the manufacturers of our trade had to 
depend upon occasional sales, made by virtue of the fact 
that their packages are sufficiently attractive to stand 
out on counters, shelves and display stands and by 
such means to catch the roving eye of shoppers who 
have not decided what they wish to buy, they would 
starve to death. We've got to get people into the stores 
and we've got to do three quarters of the selling before 
they get into the stores. This isn’t a packaging job. 

With reference to the second assumption, a well de- 
signed package is undoubtedly a sales stimulant espe- 
cially when it is strongly supported. As a stimulant it 
functions best for counter products, particularly of the 
household supply variety which are always kept in the 
medicine chest :—headache remedies, laxatives, antisep- 
tics, mouthwashes, cold creams, etc. But you can’t 
arouse the desire to buy a pile ointment in a man who 
doesn’t suffer from piles; nor a cold remedy in a man 
who hasn't a cold. Many cold remedy manufacturers 
tried to do this by advertising through the summer 
months when colds are infrequent, but such campaigns 
have always been flops. In short, you can only stim- 
ulate by means of packaging the desire to buy a product 
which is always kept on hand in the medicine cabinet. 

However, the attractive package acts as a stimulant 
when the prospect consumer is examining two packages 
of identical products whose quality is known to her. 
Generally the most attractive package will be selected. 
This again is occasional selling. It does not apply when 
the least attractive package is strongly advertised or 
when its quality is more familiar to the consumer than 
the attractively packaged unknown product. 

Though he may accept the logic of these inferences, 
the manufacturer of an established product will not be 
satisfied by our explanations. He must have a more 
tangible guide in helping him to determine whether he 
should re-design his package or not. He knows that 
many re-design programs have been tremendously suc- 
cessful; he knows there is profit in packaging somewhere. 
How is he to get at it? 
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In the first place he should discount the successes of 


other non-competitive manufacturers. Because a man- 
ufacturer of cold remedies made an outstanding success 
of a re-design program is no reason to assume that a 
manufacturer of liniments, who follows the same pro- 
cedure, will enjoy equal success. Here’s where a large 
part of the confusion lies. It is generally assumed that 
the experience of the trade applies with equal force to 
individual manufacturers, whereas, it doesn’t. It is 
helpful to a limited extent of course, but the manufac- 
turer of a cold preparation will get more specific help 
from the experience of his direct competitors than he 
will from the experience of a liniment maker. In a gen- 
eral sense all manufacturers in the drug trade are com- 
peting for the same consumer dollars, but the competi- 
tion is fiercest between makers of identical products. 
The liniment maker doesn’t worry about how much 
tonic is sold, but he is mightily concerned in the sales of 
competitive liniments, and also in the sales of new 
products of a different nature but intended for the same 
purpose that are likely to take his market away from 
him. 

The manufacturer contemplating a change in his 
packages must look to himself and to his direct com- 
petitors for guidance. He can get specific help by asking 
three questions about his product. 

(a) Are profits on the item satisfactory? 

(b) Are sales increasing at a satisfactory rate? 

(c) Can the product be duplicated easily or can it be 
improved? 

The profit motive must determine every re-design 
decision. Very often sales are increasing satisfactorily 
but profits are not increasing at the same ration. Com- 
petition from similar products and from innovations in- 


/ tended to serve the same purpose may be forcing the 
| manufacturer to spend too much in merchandising and 
s advertising. Assuming that he is not wasting profits by 


attempting to sell in uneconomic markets or in unsound 
advertising stunts, he must support his profits by cut- 


' ting costs. Packaging offers a way out of this dilemma. 


Costs can be cut in any one or all of the following ways: 
Modification of shape to conserve storage space and 
(Continued on page 339) 
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BEHIND THE|Kc 
HEALTH PROD 


ALL PHOTOGRAPHS By | JOSE 


Above, a battery of ccating pans are sugar coating tablets 
which have been compressed in the machine just below. 
The other photographs on this page show two views of 

"and then 


Feenamint’ 
filled. 


the counting device which counts 
conveys the tablets to the package to be 

















E\SCENES AT 
q]DUCTS CORP. 


45 BY JOSEPHINE VON MIKLOS 


| Above, an operator is grinding and mixing rations for 
biological assays, while below is a view of the huge 
steel towers which house extraction columns used in 
making cod liver oil concentrate. In the center are two 
more views of ‘‘Feenamint’’ packaging—passing through 
the sorting machine and below, emerging in cartons ready 
for wrapping. 
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Two more pages of Photograph 


SE 


This chemical laboratory is where all raw 
materials, intermediate and finished prod- 
ucts are carefully checked, while the equip- 
ment at the left carries out one step of the 
‘“Feenamint’ analysis. The operator is 
watching a guage on a measuring tank used 
in manufacturing cod liver oil concentrate, 
while just below is a battery of cod liver oil 
storage tanks. 





the activities “Behind the Scene 
particular group emphasizes the 
in producing Feenamint, White 

Dillard’s Aspergum, and othell 
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by Dr. von Miklos, dramatizing 
at Health Products Corp.” This 
close control which is necessary 
Cod Liver Oil Concentrate, 
| of the industry’s products. 


Se are 


The top photograph shows how rats are 
handled in individual cage when cod liver 
oil concentrates are being assayed. Just 
below is shown a battery of chicks on test 
in the poultry division of the biological 
laboratory. At the bottom of the page is a 
photograph of a cage of breeding rats in the 
biological laboratory and a view of the steel 
towers housing cod liver oil concentrate 
extraction columns. 
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€ARS’ ANN BARTON LINE 


Sears, Roebuck has been quietly selling a considerable 
volume of private formula cosmetics for some years, in 
addition of course, to many of the nationally advertised 
brands. But now the company has decided to increase 
its cosmetic volume and with this purpose in mind has 
introduced the Ann Barton line. This line first: made 
its appearance in the recently-issued edition of its 
catalog. During this month, the merchandising of this 
line will be intensified with window and counter dis- 
plays in the Sears retail stores, newspaper advertising 
in neighboring papers, trained demonstrators to push 
the line, and naturally, a heavy direct-by mail promo- 
tion program. 

The Ann Barton preparations form a complete treat- 
ment line in the moderate price class. The creams are 
packaged in 4-oz. jars and retail for 75 cents for cleans- 
ing cream, and $1.00 each for tissue cream, double duty 
cream and facial masque. 
6-0z. bottles: skin freshener, 75 cents: and astringent, 


There are four lotions in 
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foundation lotion and rose cream hand lotion, at 31.00 
each. Face powder and lipstick are other $1.00 items, 
while cream rouge, eye shadow, mascara and perfume 
are priced at 50 cents. 

The line is attractively packaged in coral, white and 
gold; and harmonizing counter and window displays 
are now being prepared for use in the company’s 
It, is 
planned to give over one complete window in each 


sixty-six retail stores throughout the country. 


store for the display of this line when it is introduced 
An attractive booklet is also being pre- 
pared and this, with other promotion pieces will be 
mailed to the ten million families comprising the Sears’ 
mailing list. Although the company name is not used 
on the packages, it will be emphasized that this line is 


this month. 


exclusive with the company and that Sears-Roebuck ts 
behind the line and recommending it. Those directly in 
charge of merchandising the line are C. A. Walter, 
L. S. Shapiro and Lorraine de Barker. 























MARY DUNHILL’S FIRST YEAR 


By Stephen A. Ogden* 


During the year since Mary Dunhill has been sold 
nationally, our sales have shown a steady increase from 
month to month and with this increase has come added 
experience in the marketing of cosmetics. Our situation 
was rather unique inasmuch as we had a national mar- 
keting experience and organization before we introduced 


the cosmetic line. This gave us a working knowledge of 


the retail outlets throughout the country, a wide ac- 
quaintanceship among the buyers and some ideas about 
possible outlets which, so far as we know, had not pre- 
viously been used in marketing cosmetics. Chief among 
these were certain specialty shops which had always 
handled our line of smokers articles but had never con- 
sidered selling cosmetics. These shops proved of real 
value to us, particularly as concerned sales of perfumes. 

Since the day the Mary Dunhill line was introduced 
into this country, our perfume, “Frou Frou du Gar- 
denia” has been a “best seller.” Of course, it takes more 
time to establish a line of cosmetics, since a perfume is a 


“Vice-president, Mary Dunhill. Inc. 
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gift item and more-easily subject to change, but even 
taking this factor into consideration, its progress has 
been very gratifying. 

The cosmetic line has been making progress but more 
slowly than the perfume. Last year we used our ““Com- 
plexion Tonic” as a promotion item. This was featured 
in cooperative advertising whenever our demonstrators 
were in a particular’city or store. This promotion did 
have the result of establishing the “Complexion Tonic” 
as a real item in every store carrying the Mary Dunhill 
line. 

During the season which is just starting, we have de- 
veloped a special promotion piece which we have 
packaged as a unit for this specific purpose and which 
we have called, “The Volume of Youth.” This contains 
six basic items of our treatment line—cleansing cream, 
tissue cream, skin tonic, complexion tonic, finishing 
cream and face powder—most of which have been 
packaged in special sizes for the purposes of this box. 
These have an approximate retail value of five dollars, 
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smart—but not expensive 


A customer asked ARIDOR, several months ago, 














to develop a closure costing no more than the 
undistinguished old-style single shell cap, but 
possessing the smooth, unmarred simplicity of line 
essential for the final touch of distinction in a 
handsome modern package. ARIDOR produced 
full-dome, no-knurl . . . Packers of drugs, cos- 
metics, liquor, etc. have found wide use for this 
style — perhaps it can help your package to 
stop the eye of more purchasers, without increas- 


ing production costs . . . samples are available 








in popular sizes and colors. . . 











3428 WEST 48TH PLACE - CHICAGO 
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The London salon, established by Mary Dunhill eleven years ago. From that beginning has grown an international distribution 
which includes the United Kingdom, Australia, Sweden, Canada, the United States and other countries. 


when purchased separately, but as a combination, this 
handsome package will be retailed for two and one-half 
dollars. We feel that this package lends itself beauti- 
fully to this purpose and, following the same methods 
we used last year, it will be featured in the daily papers 
during our demonstrators’ visits to the various stores. 
We feel that this coming year will show the same steady 
progress as the Mary Dunhill line showed during its 
first year in this country. 





Design and Re-Design 


(Continued from page 331) 


reduce warehousing, trucking and other handling 
charges. 

Modification of design to permit faster mechanical 
handling. 

Reduction of the weight of packaging materials to 
reduce freight costs. 

Substitution of less expensive packaging materials. 

Simplification of packaging materials. 

Elimination of unnecessary packaging materials. 
(This procedure, whenever it can be utilized, save both 
the cost of the materials and the assembly operations. ) 

In a number of articles in this paper we have shown 
how these results may be accomplished so we shall not 
go into further detail now. 

The question of sales growth is of vital importance. 
Assuming that advertising and merchandising effort has 
been consistent, and sales have begun to slip at a steady 
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rate, the manufacturer had better take heed, especially 
when trade sales of that class of merchandise are holding 
up. Assuming, as we stated, that there has been no de- 
crease in the proportion of selling expenditures, then the 
manufacturer had better examine his package to see 
whether or not he can make it a more effective mer- 
chandising weapon. One of the beneficial effects of a 
new package is the stimulating effect it has upon copy 
writers and merchandising men. It’s a poor new pack- 
age that does not provide a couple of new copy hooks. 

Finally the question of improvement and duplication 
is very important. While it is true that the most val- 
uable thing about any consumer product is its trade- 
mark; not its formula, the fact remains that a product 
which is easily duplicated or improved upon is more 
likely to suffer quickly from an intense competitive 
onslaught, than one which cannot easily be duplicated 
and which fulfills its function completely. 

Consider the state of the aspirin field today as com- 
pared with what it was ten years ago. 

Consider the state of the face powder market as com- 
pared with what it was ten years ago. 

When a manufacturer has a product such as these, 
which can easily be duplicated or improved, he must 
always strive to make his product appear fresh and up- 
to-date. In this endeavor he can get some help by not 
allowing his package to go to seed; by introducing con- 
veniences which make it easier for the customer to use 
the product; by introducing re-use packages which of 
themselves have a value independent of the product. 


The Drug and Cosmetic Industry 339 
































340 


Known for 1 15 years a op ey in- 
tegrity and careful service in meeting 
the wants of Cosmetic Manufacturers 


FEATURING--- 
Smooth as Silk Dry Rouge | 


The ultimate in rouge --- 225 shades 


Perm Indel Lipstick and Cream Rouge 


Smooth, cream like application --- permanent 


Kolmar Serrate Puff (PAT. PEND.) also Sewed Puffs 
Soft Sheen Eye Shadow 
Compact Powder -- Loose Powder | 


Complete Packages of all types 


Write for samples and prices --- they will be interesting 


KOLMAR LABORATORIES 


Southern Representatit Chic ago Office Eastern Representative 
ARREN CL RE LY ORMAN KO M. C BOYD 
95 Peachtr R 1C ee Merchandise > Mat 67 Osborn Street 
Atlanra, Glen Ridge, N. J. 
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GIFT 
PACKAGES 





BY MURRAY CROSMAN BINFORD 


The gift or holiday package has an essential place in 
S © i] 


the cosmetic industry. Several companies have, at 


y 
y) 


varying times, experimented with eliminating this mer- 
chandise but all have returned to its use. Doubtful 
though the result may sometimes be from a cost and 
sales viewpoint there remains an insistent demand for 
such combinations attractively packaged. 

The gift package should not be confused with the 
combination package which is marketed as a sales in- 


WW 4 


centive with a favorable price differential to the con- 
sumer. Primarily the gift package is designed for holi- 
day gifts, travel or for casual gifts during the year. 
Except in the case of demonstrator packages, mentioned 
later, it is seldom that the purchaser buys this type of 
package for personal use. It is the one type of cosmetic 
package where the purchaser in a majority of cases is 


i 
i the much harassed male. 
The true function of any package is to provide con- 


venience in use. Many of the units found on the market 
fail in this simple requirement. In some cases, apparent- 
ly no thought has been given to the proportion of use 
of the various materials incorporated in the package. 
It should be obvious that much more cleansing cream 
is required than would be an eye wrinkle cream or even 
a finishing cream. It would be difficult to properly pro- 
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portion any package without the use of especially de- 
signed containers. Such being the case it should be 
obvious that provision should be made for standard 
units of the line. The theory back of transfer of ma- 
terials from one container to another is valid only in 
the case of light liquids or compact refills. As for 
powders and creams, it just isn’t done. In view of the 
foregoing every possible effort should be made to design 
the package—especially the more costly units—so that 
complete and convenient use can be enjoyed over a 
protracted period with a minimum of effort. 

During the past two years several houses have mar- 
keted a guest powder box, primarily to serve as gifts 
but also for personal consumption. To date none of 
these have in any measure fulfilled their function. The 
to provide a face powder for the over- 
night or weekend guest. All units so far provide too 
much powder in each shade, for who wishes to use what 


idea is excellent 


others have left. In cases where provision has been made 
to prevent infiltration of other shades, the guest is un- 
able to determine shades available at a glance. The 
only package which would fill the requirements is un- 
doubtedly unsound from a merchandising view point 
since it would require refills of small portions of powder, 
each a sealed self-contained unit easily placed in the 
original package or container. In this case, and in the 
case of all gift packages, unless the assembly is well- 
conceived and can be easily marketed, though in 
limited quantities, it is unwise to venture such a 
package. 

One or two producers have given names to assemblies 
for travel, indicating the purpose or theory of design— 
“marine, “continental,” ete., ete. One rather elaborate 
case of this nature which the producer advertised as 
ideal for marine or cruise travel, actually was none 
other than an assembly of usual cosmetic creams, lo- 
tions and make up. More peculiar still is the fact that 
the particular house in question actually markets cer- 
tain cosmetics efficient in the treatment of sunburn, 
windburn and climatic conditions other than those to 
which one is normally adjusted. These ingredients 


should undoubtedly have been included in the unit. 
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THE APPEAL OF DAINTINESS 


Tue IDEA of personal freshness and daintiness has been thoroughly sold to the 
women of the country. Deodorants and allied products climb an ever upward 
sales curve. What more logical than to support this idea by incorporating the dainty 
touch into the design of your packages. 





Anchor Molded Caps lend grace and beauty to any package, their sleek and silky- 
smooth surface carrying the feeling of feminine luxury. More, they provide a tight, 
dependable, leak-proof seal — Anchor’s exclusive mechanical design takes care of 
that — as well as being impervious to chemical reactions of deodorants. Available 
in all standard sizes, in colors, in special designs, with or without applicators. 
For more complete details, write us. 


ANCHOR GAP & GLOSURE GORPORATION 


LONG ISLAND CITY, N. Y. * TORONTO, CAN. + BRANCH OFFICES IN ; 
ATLANTA,» @ALTINORE - GOSTON « citicCAGO - cincinmaT: ‘Sane 
CLEVELAND . DENVER . DETROIT + HOUSTON . LOS ANGELES 

LOUISVILLE » MONTREAL + NEW YORK + PHILADELPHIA + PITTSBURGH He SEALING EQUIPMENT 


ROCHESTER + ST. LOUIS + SAN FRANCISCO + SEATTLE + TORONTO de RESEARCH ar PACKAGE DESIGN 
5 STAR SERVICE, 


ZEEE Fe 
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FOREIGN COUNTRIES 


CREPE WADDING 


protects against shipping damage 


@ KIMPAK is so soft and light .. . can be used in so 
many ways... that hundreds of manufacturers now 
claim it the ideal protection for all types of merchan- 
dise. Blue Waltz, Inc., distributors of fine toiletries, 
use KIMPAK as illustrated. This is only one of 
KIMPAK’S many uses. There are dozens of others. 
One or more of them can solve any packing problem 
confronting you... KIMPAK is clean. It can be applied 
easily and quickly without muss. It protects against 
all forms of shipping damage, economically. KIMPAK 
is available in sheets, pads, and rolls of various sizes 
and thickness .. . It costs nothing to learn the con- 
venience, safety and economy of KIMPAK. Send to- 
day for FREE sample portfolio. 














| FREE! 1935 Portfolio of KiMPAK 

| KIMBERLY-CLARK COR- 

{ PORATION, Neenah, Wisconsin 
Address nearest sales office: 8 S. 

| Michigan Ave., Chicago; 122 E. 

| 42nd St., New York City; 510 W. 
6th St., Los Angeles. 

| Gentlemen: DCI-9 

| Please send us 1935 PORTFOLIO OF KIMPAK. 

| Company. 

| Attention of. 

| Maa ssscsaeiscvivnnsscsseicisimniitaiieseia tain deieaiatniiainidsdeiiianaet 

4 Our product is 
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KIMBERLY-CLARK CORPORATION, Neenah, Wis. 


Sales Offices: 8 South Michigan Ave., Chicago 122 East 42nd Street, New York City 510 West Sixth Street, Los Angeles 
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In place thereof were creams seldom used at home and 
one can easily imagine less frequently used when travel- 
ing where pressure of other interests demands their 
omission. Above all, travel units should be designed 
for packing primarily and not for carrying as a separate 
case unless the cosmetic function or content is incidental 
to the function of the case. 

Cost limits for gift packages are not established as 
other products of the line. A careful and well-informed 
sales manager will not be carried away with “what the 
other fellow has done,” but will know his own market 
so thoroughly that a reasonable prognostication of 
sales based on an arbitrary retail price will determine 
permissible quantities. From these fixed premises the 
content and cost of packaging may be deduced. For 
less complicated groupings, such as specific treatment 
kits and compact combinations, the process is simple. 
Units purporting to care for all functions of beauty 
treatment should assemble in standard units all re- 
quirements advocated by the manufacturer, regardless 
of cost. If these elements together with the packaging 
cost exceed the price limit the entire unit as such should 
be abandoned or a substitution designed, equally com- 
plete in itself though not as all inclusive. More harm 
has been done by cutting the usefulness of such pack- 
ages to meet a predetermined price than by adjusting 
the price to accommodate real convenience. 

In recent years a type of gift package has been de- 
veloped by manufacturers to use in conjunction with 
store demonstrations. These assemblies, as a rule, 
straddle the line of demarcation between gift packages 
and combination sale packages since their primary 
function is to induce new customer usage. However 
when these units are attractively packaged they often 
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prove ideal for casual gift purposes. In this manner a 
larger distribution is obtained than would be otherwise 
possible and its value as a bid for new frlends is thereby 
enhanced. A package of this type is more successful if 
confined to simple lotion or perfume combinations since 
these products undoubtedly undergo most frequent 
change due to consumer tastes. Contrary to the general 
trend, units of this nature are usually bought by the 
woman purchaser either for personal use or gifts. At- 
tempts to similarly market assemblies of creams, ete., 
has not proved as satisfactory unless a definite price 
inducement is included in the offer. This requirement 
usually eliminates the manufacturer's ability to present 
the unit in attractive gift packages. A further detriment 
to cream assemblies is found in the fact that creams, as 
such, are fairly staple articles, not subject to the 
vagaries of fashion as are perfumes and lotions. If 
properly confined to limited products and carefully 
developed this type of package has proved its value. 
Sales of more sophisticated assemblies cannot be 
counted on to make new users of the line, due in part 
to the limited number of sets sold and in part to the 
knowledge of the purchaser that the recipient already 
uses products of the selected manufacturer. 

Of gift packages which enter the novelty field an en- 
tirely different viewpoint is required. Little or no in- 
trinsic worth should be incorporated in the package 
since the very nature of the sale indicates short life. 
Novelty packaging requires large volume and low cost 
to fulfill its function, which is that of a mutually profit- 
able venture. 

Packages designed for specific holiday seasons, vaca- 
tions, defined travel, etc., should be developed and con- 
tracted for well in advance of the proposed release date. 
The quantity purchased does not affect this principle, 


neither does local or national distribution. Packages 
intended for the Christmas season should be con- 


tracted for not later than the preceeding June 30th. 

Other similar packages may safely be settled three or 

four months prior to the release date. 
(Continued on page 361) 
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7 conceived, well executed; 
these containers by Conti- 
nental reflect the merchandising 
sense of an organization skilled in 
“packaging to sell”. Continental’s 
coast-to-coast service, available to 
any manufacturer, embraces the 
three basic merchandising in- 
gredients — research, design and 
package development. 
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RIDGEPOAT 


Metal containers BY BRIDGEPORT impart 


fats aad 





that atmosphere of distinctiveness and charm 


essential to the finest cosmetic products. 


The BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT "PHONE: BRIDGEPORT 3-3125 CONNECTICUT 
- fee. 120) =< a eae — 
VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JARCAPS @ METAL NOVELTIES TO ORDER 
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America’s most exclusive milliners have created one 
of America’s most exclusive perfumes. Like a few great 


fashion houses in Paris and London who by virtue of 


their predominance in the fields of style and beauty 
have become leaders in all matters of feminine adorn- 
ment, John-Frederics have created a new scent which 
they believe will take its place among the finest 
perfumes of the world. The Golden Arrow has the 
same arresting quality that distinguishes a John 
Frederics hat from the general line of fine millinery in 
this country. Their originality in combining colors and 
creating new shapes has been used to the fullest in the 
designing of the containers. The choice of the name 
was inspired by that most famous of all pleasure 
trains that takes the aristocracy of the Old World 
through the enchanting landscapes of Western Europe. 


THE 
GOLDEN 
ARROW 





In addition to the perfume, they have also created 
a face lotion that has most unusual qualities. John- 
Frederics don’t promise youth and permanent beauty 
through its use, in fact, they are quite taciturn about 
its effect. But they feel that this face lotion will play 
the role of champagne among skin liquids. It is made 
for dry and for oily skin and also for men as an after 
shaving lotion. 

The photographs illustrate the various packages. We 
should like to call special attention to the use of unusual 
materials in these packages: linen, twine and sealing 
wax play an important and unique role, giving these 
containers that appearance of most luxurious sim- 
plicity and “very tailoredness” for which John-Fred- 
erics are famous from coast to coast. 


(Continued on page 361) 





The perfume bottle is made of very heavy glass, slightly rough 
on the seams. The stopper, all glass and covered with gold, goes 
through the neck which has no lip—quite an achievement in de- 
‘ign and manufacture. The bottle comes in a plain round box 
Which is wrapped in the linen sack as illustrated. The sack is tied 
with a golden cord and has the name “JOHN-FREDERICS 
THE GOLDEN ARROW” printed in bold brown letters. 
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The two round bottles are for dry and oily skin respectively, the 
square bottle for men. The dry skin bottle has a purple seal and 
purple cord on the outside container, the oily skin lotion is distin- 
guished by red cord and seal. All the boxes are covered with a 
linen sack that is tied on the top. The names are printed in 
brown letters on the linen and in red and purple letters on the 
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einige in packaging as well as ex- 
cellence in product distinguish Phillip’s 
Magnesia Tooth Paste, the original milk of 
magnesia dentifrice. A patented countersunk 
ribbon opening, devised by Sun, prevents the 
unscrewing of the cork liner in the cap—an 
annoying feature of ordinary ribbon open- 
ings. And Sun’s reproduction of the unusual 
Phillip’s design leaves nothing to be desired. 





SUN TUBE CORPORATION . HILLSIDE, N. J 


CHICAGO, ILL. DETROIT, MICH. GING ININE GSE (0) 50(@) ST. PAUL, MINN. LOS ANGELES, CALI 
Harry Holland & Son, Inc. Harry Holland & Son, Inc. R. B. Busch Alexander Seymour Package Associates 
400 W. Madison St. OSU ee osuanla 100 So. Ohio Bank Bldg. 1745 University Ave. 900 East 31st St. 





MERCHANDISING NEWS 


The Walgreen Co. 


“Today the Walgreen Co. sits at the top of the retail 
drug business,” says Forlune in its September issue. 
“Last year it did around $53,700,000 worth of business, 
and earned $2,600,000. This year its sales should come 
close to $60,000,000, with a corresponding rise in profits. 
There are 58,400 drug stores in the U.S., of which 3,750 
belong to chains—mostly small chains of a dozen stores 
or less. But of the $1,000,000,000 in drug sales made in 
the U. S. a year, more than $265,000,000 is made in 
chain stores. And of that total, Walgreen’s $53,700,000 
—about 20 per cent—is a substantial share. 

“Of the $1,000,000,000 in sales done in U.S. drug 
stores a year, more than one-half is in goods which the 


pharmacist includes under the general classification of 


drugs. Walgreen does about that (55 per cent), which 
means that nearly $30,000,000 of his total sales are 
made in the drug department. That includes not only 
prescriptions and patent medicines, but also liquor, 
toilet preparations, and sundries. 


MILLIONS 
oF 


1934 
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“Cosmetics account for almost $5,000,000 of Wal- 
green’s total sales. Walgreen's biggest seller is Richard 
Hudnut, which ranks as a medium-priced line. 

“Turnover in the average Walgreen store is twelve 
times a year, compared with four times for most U. S. 
druggists. (Turnover in the big South Shore Drive 
store last year was fourteen times.) Average sales per 
store last year were $110,000. Therefore the normal in- 
ventory that a Walgreen store must carry amounts to a 
little more than $9,000. To dispose of all that stock 
twelve times a year, the manager must make 400,000 
separate sales a year—more than a thousand sales a 
day—at an average of twenty-eight cents each. On each 
of these sales he makes a gross profit of ten cents above 
the cost of the merchandise. But out of that dime goes 
three and one-half cents for salaries, five cents for otherg 
operating expenses, which leaves him a net profit of a 
cent and one-half; approximately 5 per cent of the re- 
tail price. 

“The most profitable part of the store is the fountain: 
there, out of $22,000 in sales, he makes a gross profit of 
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The trend of cosmetic sales (wholesale value) for July, 1935 showed the first decline since August, 
1934. For the 12-month period ended July, 1935, these sales totaled $136,878,000 compared 
with $137,759,000 for the period ended June, 1935 and $120,723,000 for the 12 months ending 
July, 1934. The rate of July, 1935 business was thus six-tenths of one per cent less than for June, 
1935, but 11.8% greater than the rate for July, 1934. 
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LURNING [DEAS INTO METAL 


THERE'S a great difference between a rough design and the fin- 
ished product. The man who can conceive or sketch a sleek, attractive container usually has but little 
conception of the process involved in making it efficiently and economically—but mechanical problems 
are involved, and that’s our business — turning ideas into metal. @ Some twenty-five years of experi- 
ence in making lipsticks, vanities, compacts, closures, and the like, plus an up-to-the-minute understanding 
of what will sell and what won't sell today, put us in a position to furnish a unique service to the drug and 
cosmetic industry. That’s why we can point with pride to the many successes that have built their sales- 
records with the help of Scovill containers. © Our sales and design experts have an intimate under- 
standing of the value of colors and materials in these indispensable dispensers of a lady’s beauty. They 
know the effect of design, size, shape, and novelty on sales. And our production and manufacturing special- 


ists know how to appeal to our customers on the basis of costs, schedules, shipments. May we discuss the 


application of this knowledge to 
wie blems? Write -lepl fon ) / 
your problems: rite or telephone WO J 


one of our offices for details. Scovill 
hie wi ” eis SCOVILL MANUFACTURING COMPANY, WATERBURY, CONNECTICUT 


Manufacturing Company, 69 Mill Boston Providence New York Philadelphia Atlanta Syracuse 
~ = = P Pittsburgh Detroit Chicago Cincinnati San Francisco Los Angeles 
Street, Waterbury, Connecticut. IN EUROPE: The Hague, Holland IN CANADA: 334 King St., E., Toronto, Ont. 
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over $10,000. Least profitable is the cigar counter, 
where $27,500 in sales brings a gross profit of only 
$5,000. Cigars (in which are included candies as well) 
account for 25 per cent of the total sales, the soda 
fountain does 20 per cent. And the remaining 55 per 
cent is lumped together in Walgreen’s books under 
“drugs.” But drugs, you will remember, include not 
only proprietary medicines and prescriptions, but also 
liquor and toilet preparations and sundries. Of the 
$60,000 in sales of all these items that an average store 
may do, only $2,500 (which is about 214 per cent of 
total sales) comes from doctors’ prescriptions, compared 
with around $33,000 (or 30 per cent) that proprietary 
medicines bring in. Cosmetics sell only 934 per cent, or 


$10,500. Liquor accounts for about 614 per cent, or 
$7,000. And the 64% per cent remaining (another 


$7,000) comes from sundries. 
“Here is what happened to the $110,000 that the 
average Walgreen store garnered in sales last year: 


[ye Fh 1) 1) aa a err PROP DN As se $ 70,000 
RCL SIRS EC: Sa ae Pe oe eee ee a ere 15,000 
Rant nGoprecinulons ClOs. i605: 3.ds00:5 ma beweciiane ses 9,500 
PMR Rete a ts xr pS AEA as 5 ote: ta SES ns PP 3,500 
CMAN MA ARREMIDE a N20, (os Sah ss 30 Soa Ne KES AP SS ee er 3,000 
Wight POWER CLO 6:2 5 co etcete aaa sna Sere eeee earn Ro 3,000 
Administrative Expenses’. ....2.s scaccccdevecueses 1,000 

GUID SEA SER ae aR Deere Eerie PPTs WR aoe gt Poe xe 105,000 

ENG Gi BIRO neo is res nle-se5ete oh: cous etes et dict en te aava eameria crane 5,000 


$110,000 
And if you multiply that $5,000, the net profit from a 
single average store, by 483, the number of stores in the 
chain last year, you will see clearly just how the Wal- 
green Co. earned the $2,600,000 from which its div- 
idends were paid in 1934. 

“To make those earnings possible, the company 
must lean heavily on its men. They are paid approxi- 
mately what they would get in any other drug store, 
with a chance for advancement that no independent 
store could give them. A manager may earn from $45 
to $75 a week—which, with his bonus and commissions, 
might give him a top salary of $6,000 a year. Few 
managers get that much; an average salary would be 
nearer $3,500. His assistant, at $35 a week plus com- 
missions, would probably not make over $2,500. Both 
must be registered pharmacists, able to compound pre- 
scriptions. But they work behind the counter, like any 
other clerks. 

“Walgreen’s manufacturing subsidiary, the Valentine 
Laboratory (named after that same William G. Valen- 
line who sold him his second store), was started twelve 
years ago in the basement of the company’s first office 
building. In the last nine years it has had to move three 
times, each time tripling its floor space. This month it 
moves once more, into a new building next to the Wal- 
green warehouse, with 100,000 square feet of floor space. 
On a grandiose scale, it is the same narrow back room 
that was the prescription department of the old-time 
drug store. Its products range from cosmetics to 
aspirin, laxatives, and tonics; from candy and ginger 
ale to whiskey. 
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“Most profitable item in the laboratory is milk of 
magnesia. It costs eight cents to make, sells to Wal- 
green stores for eighteen cents, and retails to the public 
at thirty-three cents. Last year about 100,000 eight- 
ounce bottles, 184,000 pint bottles, 40,000 quart bottles 
were sold—nearly 40,000 gallons in all. But rubbing 
alcohol, which sells as low as nine cents, is so highly 
competitive that it earns no profit at all. Biggest selling 
item is Russian mineral oil: of that Walgreen sold more 
than 60,000 gallons. Approximately 37,000,000 tablets 
of aspirin were sold in tins and bottles of various sizes; 
about 745,000 tubes of milk of magnesia tooth paste. 

“If Walgreen tried to exclude all competing products 
from his drug stores and sell only his own, he would 
probably go broke. But he knows the advantages of 
having his own products on his shelves. In the first 
place, his clerks may save him many a substantial sum 
by substituting his brands for better known (and more 
expensive) brands, in orders where the customer neg- 
lects to specify a tradename. And he can take advan- 
tage of the advertising his competitors have paid for, by 
manufacturing his own goods to meet the demand 
which others have created. Aspirin, for instance, was 
introduced in the U. S. by the Bayer Co., but since 
aspirin is a U. S. P. preparation Walgreen, catering to 
the huge market for aspirin which the Bayer Co. spent 
patient years and millions of dollars building up, now 
sells his own aspirin for less than Bayer’s—and takes a 
handsome profit.” 


Germ-Proof Lipstick 


Some two years ago Woodbury started to emphasize 
the sterile and antiseptic properties of its face cream. 
Now Woodbury has announced a companion item, a 
Germ-Proof Lipstick. ‘Infections on and near the lips 
are so common among women that Woodbury’s under- 
took to perfect a lipstick which would guard against the 
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And Now-—Molded Durez Boxes For 


POW DER 





MORE 
SALES 
APPEAL 


Here is something new in pow- 
der containers that you’ve been 
looking for. Molded Durez 
boxes . . . ready to do the same sales- 
stimulating job Durez jars have done 
for creams. They have the same sleek, 
smooth finish . . . the same lustrous 
beauty that have made Durez pack- 
ages so successful for other products. 
They’re rich-looking, permanent and 
a joy to handle. Women like them. 


Sactees , 
rat ARIN : 









These powder boxes are molded by Arrow-Hart 
and Hegeman. Available in 2, 3, and 4 02. sizes. 


NEW 
MOLDED DUREZ 
DRUG PACKAGES 





LESS 
ODOR- 
LOSS 


Tests have shown that con- 
ventional powder boxes, even 
when varnished, pass air at 
the rate of 70 to 120 cc per three inch 
circle per minute. By the time the 
woman has used half of the powder 
there isn’t much fragrance left to 
tempt her to re-order. Durez boxes 
cut such odor-loss to a minimum, and 


stimulate re-sales. 





4 “one-hand-operation”, pocket pill package for 
Merck’s Saccharin Tablets. Holds more tablets 
in less space, and opens and closes with a flick of 
the thumb. Its smooth Durez finish is permanent. 
Mack Molding Co., mold it of blue Durez. 


A new Durez vial package. The ingenious molded 
rack keeps each vial in its place. The box is light, 
vet strong. Its professional-looking finish will 
never dull, chip or peel. Available in colors... 


molded of Durez by American Record Corp. 


Durez boxes keep Henry Ossman’s plastic surgery 
powder and salve in good condition. (Even water- 
base creams have come through three-year tests 
in perfect shape, packed in Durez jars). Designed 
and engineered by Plastic Merchandisers, Inc. 


For more complete information on molded Durez powder boxes and other molded packages, 
write General Plastics, Inc., 34 Walck Road, North Tonawanda, N. Y. 


DU REZ THE MODERN PACKAGING MATERIAL 
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of style and shape and size of 
glass container is one of Salem’s prized contributions to the drug 
and pharmaceutical trades. If any of these designs interests you, 
check it and mail the page to us... we'll send you full information. 


A A 


SALEM GLASS WORKS 


Associated with Capstan Glass Company, Connellsville, Pennsylvania 
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causing these infections,” says the preliminary 
incement. 

ter long experimentation, efforts to inject an ex- 
e scientific element which keeps the lipstick germ- 
and sterile throughout its use, were successful. 
‘rms can breed in the wax base which has been 
reated, and the danger of germs becoming sealed 
ny breaks in the lips is greatly reduced.” 

new lipstick sells at drug and department stores 


ec; al variety stores in the trial size, at 10c. 


Picture with Toothpaste 


e of the most unusual premium offers is that 
has been used with considerable success by Bost. 
this plan, sidewalk snapshots are taken of pedes- 
who are then handed cards offering free prints 
rn for Bost cartons. This plan has been used in 
vew York: and Atlanta with reported returns of 


() to 25 per cent. 
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Leigh Re-Packages 


Preparatory to plans for national distribu- 
tion to be entered upon later this Fall, Leigh 
cosmetics have been newly dressed in re-styled 
packages, after fifty years of adherence to 
the old order of packages. The result, shown 
here, is a very attractive addition to the 
modern “family group” cosmetic. lines. 

The color scheme :—old ivory background, 
with lettering and design done in garnet red 
bordered with gold, gives an effect of rich 
simplicity that reflects the conservatism and 
quiet dignity, associated with this house 
one of the pioneers in the cosmetic field. 

Plans are going forward for the introduction and 
wider distribution of this line through a series of com- 
bination deals, soon to be announced. 


Saraka’s Dime Refunds 

The Schering Corp. is currently starting its biggest 
national advertising campaign, using 12 publications. 
Feature of the campaign is a coupon requesting readers 
to send ten cents for a trial size tin of Saraka, with 
the understanding that this dime will be refunded upon 
the purchase of the first regular size package. 

The company plans to pay the retailer 15 cents for 
each package he sells as a result of this coupon offer. 
\s the success of this campaign is in a sense dependent 
upon price stability, every effort is being made to pre- 
vent price cutting on this item. 


Cal-Aspirin and General Mills 


After a year of sponsorship with option to buy the 
Cal-Aspirin Corp. and after spending considerable 
money in advertising the product, both in newspapers 
and radio, General Mills has relinquished its option, ac- 
cording to Variety.” General Mills is reported to have 
found that sponsoring a drug product) confused its 
standing—food men wanted to know whether it was a 


flour or a drug concern. 


Colgates Cashmere Line 


Colgate’s Cashmere products since appearing this 
summer in newly-designed and unified dress, have en- 
joyved increased sales, according to Manning O°Connor, 
manager of the toilet article department. There are 
nine products in the line—toilet soap, face powders, tale 
powder, lipstick, hand lotion, vanishing cream, cold 
cream, perfume and toilet water. The vanishing cream, 
cold cream and hand lotion were introduced during the 
past summer. All are now in ivory colored dress, with 
ornamental design and lettering in light red and black. 

Except for the face powder, which is the leader of the 
line and which sells in three sizes—50 cents, 20 cents 
and 10 cents, the line is a 10-cent line, designed spe- 
cifically for that market. The tops of packages shown 
are of cream enameled aluminum, supplied by Alumi- 
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MAKE YOUR OWN TESTS 
sheet if you are interested in some of these 
advantages. Smear some oil or grease across 
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sheet. Notice how the unprotected part spots, — 





s coated side, being nonabsorbent to grease and Greasy machine parts do not soil cartons coated 
inside with lacquer 


e wiped clean. 


USE THE COUPON 
FOR FURTHER INFORMATION 
OR WRITE TO HERCULES POWDER 
COMPANY, WILMINGTON, DELAWARE 
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PACKAGING 


Tooth Powder in England 


This unique tooth powder con- 
tainer is from “Shelf Appeal,” Brit- 
ish packaging journal. The article 
discusses the dentifrice market, 
states that up to the time of the war, 
tooth powder was the universal 
dentifrice in England; thatin theear- 
ly twenties, tooth paste came in from 
(America; that the main reason for 
powder’s decline was the inconven- 
ience experienced by the user: that 
powder is making a strong comeback 
in America and that this vogue is 
expected to spread to England to an 
equal extent by 1936. 

The article goes on to state that 
“without waiting for the general 
rush G. M. Reid (Proprietary) Ltd., have launched 
their new tooth powder Prestoclene in the record time 
of five weeks. 

“tt has had a wonderful opening reception, and sales 
have run into hundreds of gross in the first three weeks. 
Its success rests on its method of presentation and its 
competitive price, | -, plus the uniqueness of its con- 
lainer, which, as the illustration above indicates, is 
based on the principle of handling the powder in the 
tooth paste manner. Just squeeze the tin and the air 
pressure releases sufficient: powder. 

“Prestoclene’s distribution is through grocers as well 


as chemists and “chains.” 


Plastic Vial for Liquids 


This new molded plastic vial, made of moisture re- 
sistant Durez and suitable for packaging liquids, has 
recently been introduced. Because of the screw lop and 
the straight cylindrical form, it is suitable for antiseptic 
and similar solutions which are handled frequently and 
subject to breakage. The cap is supplied with a well for 
applicator, and the vial is strongly constructed so that 
it cannot break even when roughly handled or dropped. 


Packaging Show 


The sixth Packaging Exposition, sponsored by the 
\merican Management Association, New 
York this year and will be held in the Hotel Pennsyl- 
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vania, March 3-6, 1936. Those who have observed the 
constant growth and improvement of this combination 
conference and show will eagerly anticipate this year’s 
show. Two classes of prizes will again be given—one 
for package design and the other for technical packaging 


development. 














Illustration below shows the Classic 

Oblong (Design Pat. No. 94824), 

the complete line consisting of 1, 

1, 2, 3, 4, 6, 8, 12, 16 and 32 oz. 

capacities. Caps by The Closure 
Service Company. 
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WAS A PIKER / 


compared to the buyers . \ 
whose business you want 





@ Shylock, though he lived in Shakespeare’s pages, typifies still the hardboiled 
bargainer. But put him up against the average woman who is spending any 
family’s curtailed income today, and it’s ten to one SHE’D be the one to walk 
off with the pound of flesh. Her natural bargaining instinct is as keen as 
Damascus steel and whetted doubly sharp by the need of stretching every dollar 
to the limit. That is the kind of market that exists today, one that says “prove 
it” before a penny slides across the counter. The best way to prove your product 
is to SHOW it... in a modern glass container. Then there can be no question 
of quality, for it’s right before her eyes. There can be no argument about value, 
for there it is, for everyone to see. She’s going to compare what you offer with 
every competitive product, so the thing to do is beat her to the punch. Invite 
comparison by coming out in the open. And 
make sure of a favorable reaction by setting the 
stage with a really attractive glass package ... the 
kind Owens-Illinois is producing every day. A 
representative with full information about Com- 
plete Packaging Service is as close as your tele- 
phone. Simply call the nearest office of OWENS- 
ILLINOIS GLASS COMPANY, TOLEDO, OHIO. 
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FOODS + MEDICINES 
TOILETRIES 
ADHESIVES + PAINTS 
POLISHES » LUBRICANTS 





WHEN TO BUY? 
WHERE TO BUY? 


Our Packaging Advisors can help you 


WRITE US FOR INFORMATION 





NEW ENGLAND 
COLLAPSIBLE TUBE CO. 


21-33 WALLER ST. NEW LONDON, CONN. 
3132 SOUTH CANAL ST. CHICAGO, ILL. 
500 FIFTH AVE., NEW YORK 


Sheen ee ee 
CULL TRE: 3 
g m 












































A combination package known as the ‘‘Pick- 
Up Treatment” is presented by DOROTHY 
GRAY as a special introduction to her 
‘Masque Frappe’ in combination with her 
cleansing cream for either dry or normal and 
oily skin. The masque is a delightful cream 
that acts like a facial cocktail. The dry skin 
treatment comes in blue and silver and the 
normal and oily in cream and silver. 


A compact manicure kit covered with navy 
blue saffian grain fabrikoid and lined in 
cheerful red is the latest creation of ELIZA- 
BETH ARDEN. Not only attractive for the 
dressing table but practical for slipping into 
the corner of your traveling bag. The case 
contains Nail-O-Tonik, Nail-O-Tonik Oil 
Enamel Polish, Hand-O-Tonik, two bottles 
of Nail polish, Polish remover, two sav- 
onettes, cuticle cream, a nail file, emery 
boards, manicure scissors, bufer, orange- 
wood sticks and a refillable container of 
absorbent cotton. 


A combination gift set consisting of ‘Mist of 
Dawn” dusting powder and the new Eau de 
Cologne by KATHLEEN MARY QUINLAN 
is most artistically and attractively packaged 
in a blue and silver box. The lid lifts off 
disclosing the powder and Cologne stand- 
ing in grooves against a silver background. 


YARDLEY’S EYE SHADOW is offered in 
three shades, Azure for blue eyes, Mist for 
gray eyes, and Bronze for hazel or brown 
eyes. The product is of soft fluffy consist- 
ency and can be applied smoothly without 


rubbing the eyelid. 














HARRIET HUBBARD AYER has announced 
fifteen Gift Sets for the coming Christmas 
season. The one illustrated, is set No. 7 
which retails for $8.50. 


THE ALKALOL COMPANY has aban- 
doned the tin container for Irrigol and pack- 
aged it in glass. The jars are 6 oz. and 16 oz. 
sizes emerald green, attractively and legibly 
labeled. Photo, courtesy Owens-lllinois 
Glass Company. 


JOHN WYETH & BROTHER announces a 
new line of vitamin products. Wyeth’s 
Natural Vitamin Oil is a careful bland of 
several natural fish oils, which contains no 
synthetic or irridated products. Wyeth’s 
Halibut Liver Oil Plain is unusually high in 
vitamin strength. The pearls are prevented 
from spilling or sticking by each pearl being 
in an individual pocket of transparent cellu- 
lose, thus also making it possible to carry one 
or two pearls. 





GLIDER—the brushless shave of The J. B. 


Williams Company—is now offered in glass 
jars as well as in tubes as in the past. The 
wide-mouthed cap carries the name of the | 
product so that no label is necessary. Photo, 


courtesy of Owens-Illinois Glass Company. 




















A combination set by COTY contains a 
double compact, lipstick and perfume con- 
tainer, all in gold tone with red decorations. 
The three are artistically packaged in a box 
whose sides open outward disclosing the 
entire set to view. This is particularly suit- 
able for a ho.iday item. 


FORT ORANGE CHEMICAL COMPANY 
have completely redesigned their packages 
for their ‘““Chic’’ and ‘‘F. O.”’ Nail Polishes. 
As can be seen, the new packages are not 
the result of a compromise with the old pack- 
ages, but represent a complete change. 
Photo, courtesy of Owens-Illinois Glass 
Company. 


DOROTHY GRAY’S NEW IRIDESCENT 
EYE SHADOW comes in four soft pastel 
shades, blue, green, violet and gray. These 
new shadows have the iridescent quality 
blended so deftly that a rich all-over lumi- 
nous glow is effected. The lids of these little 
eye pots just match the shade of the eye 
shadow inside so the shade may be chosen 
without opening the case. 


MacGREGOR INSTRUMENT COMPANY 
has announced a new type of hypodermic 
syringe case molded of black plastic material 
which carries an exceptionally high luster. 
All projections, cracks, and crevices that 
could harbor dust or germs have been 
eliminated, and the case can be easily ster- 
ilized. Photo, courtesy of General Plastics. 





Hinds has incorporated two new qualities 
into their well-known “HONEY AND 
ALMOND CREAM,”’ non-stickiness and 
quick action. To make the bottle handier a 
dispenser cap comes with the 50Oc size 
bottle which fits right on the bottle. 


“RITZTONE SOFT ASTRINGENT’’ by 
Charles of the Ritz is a new mild astringent 
for the skin that needs tightening. It is pack- 
aged in typical Charles of the Ritz bottle 
with the silver-tone cap and label. 


JOHN WYETH & BROTHER are introduc- 
ing Ergoklonin, a liquid ergot purified. The 
product, which is prepared according to the 
method of M. R. Thompson, is biologically 
standardized on the basis of its content of 
the newly discovered specific alkaloid Ergo- 
stetrine. It is diferent from Fluid Extract, 
U.S.P. in that substances not contributing to 
the oxytocic eect have been eliminated. 
Each cc. of Ergoklonin contains the Ergo- 
stetrine activity of 1 gram of selected ergot. 
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DODGE 
\U 


Designed to Guard the Integrity of the Contents 


é 


\T 


of these 
four closures 


is BIST 


for your requirements 


Only 


Because we sell all four we dare to make this state- 
ment. ONE closure, and only one, is best suited to your 
product, your pocketbook, your customers. 

Because we sell ALL FOUR we can honestly and 
conscientiously help you to select the one which is 
best for you. That’s the advantage of coming to 
Dodge. We welcome the opportunity of working 
with you in selecting a closure which will be exactly 
suited to your needs. And then we will welcome the 
opportunity of working for you in delivering exactly 
what you order, exactly when you want it. 


Talk to us about your closure requirements. 


Cot DODGE CORK CO., INC., LANCASTER, PA. 
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ATTENTION 
PACKAGES! 


Are your proprietors 
seeing to it that your 
itinerary is taking you 
into many an Ameri- 


can home? 


Shelf - Clingers 
please apply 


Ask for our filing 
index in which to 
keep your packag- 
ing facts. 


NATIONAL COLLAPSIBLE TUBE CO. 


PROVIDENCE, R. I. 
New York Office: 331 Madison Ave., Tel. Murray Hill 2-0339 


CHICAGO: C. J. EICHMAN CO., 355 W. ONTARIO ST., TEL. SUPERIOR 7939 
DETROIT: J.P. GIROUX CO., 2970 W. GRAND BLvD., TEL. MADISON 5727 


REPRESENTATIVES IN OTHER PRINCIPAL CITIES 


BOTTLES and JARS 


@A full line of bottles and jars always 
in stock for immediate delivery. 














| @ Available in small or large quantities. 

Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


caps. Let us quote on any size order 
for any type of bottle or jar. 


HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 
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- Say what you want—s:bhen you sell to consumers there Pompeian showed these women the packages 
; is only one opinion that counts...and that’s THEIR’S. that had been submitted. “ Which,” they asked, 
e i . . . T « 
The Pompeian Company had a great new line is the most attractive and appealing? Which 
, , : 9 ” 
ut of cosmetics. They had an old established name. would you be most likely to buy! 
er The veedice li oil lh aaitahets 
They wanted a package that would do justice me VeRMIES WN: SIREN: SON 
OVER 90% chose the package by Ritchie! 
to both. More... they wanted one that would anda ie 
s ‘ It’s this ability to appeal to actual consumers, 
" ; prompt the customer to BUY. 


to reason in terms of the purchaser, that makes the 
They called for suggestions. Over a score of eee ' 
y 68 work of Ritchie designers so helpful. Can they 


packages were submitted, including the one by help you in this way? Their services are avail- 


Ritchie shown above. Then Pompeian went to able to established manufacturers without cost 


the “court of final appeal,” to the women them- or obligation. 
selves—hundreds of them—actual consumers of Write for PACKAGES THAT SELL, a review 
cosmetic products. of what’s new and practical in package styling. It’s free. 


| * W.C. RITCHIE and COMPANY, 8847 BALTIMORE AVE., CHICAGO « 


NEW YORK @ DETROIT @ MINNEAPOLIS @ ST. PAUL @ LOS ANGELES e@ MILWAUKEE @ ST.LOUIS @ FT. WAYNE 
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CLAIROL SHAMPOO OlL—Tint is pack- 
aged in gay, colorful cartons, labels and 
decorated caps to which this black and white 
photograph cannot do justice. Courtesy 
Phoenix Metal Cap Co. 


EAU DE COLOGNE BY ARLY is a new 
product of V. Vivaudou, Inc. The decora- 
tive design on the flask is carried harmo- 
niously into the molded cap, giving the pack- 
age a unified artistic appearance and making 
for excellent shelf attention. Photo, courtesy 
of Owens-Illinois Glass Company. 


YBRY announces a new perfume creation, 
“Joie de Vivre, (Joy of Living) an inspiring, 
lifting fragrance of a floral nature with 
an overtone of carnation, yet at the same 
time possessing a vague, haunting appeal. 
It is packaged in a fluted bottle of modern 
design and encased in an antique box of 
deep blue, gold, and white satin. 


YARDLEY’S NEW FOUNDATION 
CREAM, flesh colored to blend with make- 
up shades, is of the texture of silk and as 
light as thistledown. The flesh pink jar 
selected as container is the same shape as the 
Complexion Cream jar with the characteris- 
tic honey bee design on the lid. 











CHARLES OF THE RITZ’ new Eye Wash is 
the effort of research work to improve upon 
the former product with the result that a more 
soothing and restful lotion is now available. 
A round bottle has been chosen with a 
silver-tone cap and label bearing the Charles 
of the Ritz trade name. 


The newly designed bottle by COTY for 
their various perfume odors is decorated 
with two ornamented panels at either side 
and topped with a cream plastic top. The 
bottle rests in a turquoise blue and gold box 
with velvet lining. 


A LENOX CHINA ATOMIZER by De Vil- 
biss, designed in modern classic style, has 4 
white body and cover which make it par- 
ticularly suitable for use with the present 
popular white boudoir accessories. 


A large round 24 k. gold plate compact for 
loose powder now augments the KATH- 
LEEN MARY QUINLAN line. This very 
lovely piece rests in a groove in a silk lined 
white box. Beneath the compact is a sample 
of powder, sufficient to fill the loose com- 
partment. Ai®lipstick in the same gold finish 
has also been “designed to complement the 
case. ; 
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Cans of Talcum Every Minute 


With Stokes & Smith Fillers 
At the Henry Tetlow Plant... 


xO 





HEIR unrivalled speed and accuracy, their never-ending economy 

and their complete ability to fill almost any container with 
almost any material, has resulted in a steadily growing acceptance 
of Stokes & Smith Fillers and steadily growing savings for a host of 
users in every part of the world. 


At the Henry Tetlow Plant 30 to 40 cans of “Blue Moon” Talcum 
Powder are filled every minute on a single Stokes & Smith Filler. 
The weight of the individual containers never varies more than 
1/16 ounce. There is no spillage or waste. When necessary, a few 
minutes’ adjustment permits the same filler to fill containers of 
entirely different size and weight. Similar S & S Fillers have main- 
tained similar production records for many, many busy years. 


The S & S Filler used for filling “Blue Moon” Talcum Powder is 
only one of many S & S Fillers carefully engineered for many 
different purposes and time-tried in every corner of the world. 


FILLING MACHINES . . . CARTON SEALING MACHINES 
TIGHT WRAPPING MACHINES 


STOK EGRMITH © 


PACKAGING MACHINERY 
BOX MAKING MACHINERY 


* 4912 Summerdale Ave., Philadelphia, Pa. 





For economy and success, send your filling problems to S$&S§ 























ADVANTAGES OF CLAY COATED 


CARTONS CANNOT BE OVER-RATED! 





A.C.M. clay coated cartons used at 
the “point of sale,” a prospective |cus- 
tomer's first actual contact with your 
product, will create new sales, because 
they are measurably better... in de- 
sign, execution and construction. 





























This superiority of A.C.M. cartons 
and the A.C.M. clay coated board on 
which they are printed has long been 
recognized by carton users, both large 
and small. The use of this smoother 
surfaced board enables us to produce 
brilliant printing on a durable carton 
of greater rigidity. Specify A.C.M. clay 
coated board onall carton requirements. 


Printed on stock made to our speci- 
fications, under our own control, our 
cartons for your product can produce 
phenomenal sales advantages. Investi- 


gate. 


Protect your product against 
counterfeiting. Specify our 
patented Counterfeit-proof 
board for your cartons. Com- 
plete information on request 
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AMERICAN COATING MILLS INC. 


CARTON DIVISION 


CHICAGO ELKHART, INDIANA ATLANTA, GA. 
William Oliver Building 


Wrigley Building 
NEW YORK CITY © 22 East 40th Street 























Harriet Hubbard Ayer Display 


To relieve the distributor and dealer of 
unwieldy details and to enable them both to 
promote cosmetics with less time and more 
profit, Harriet Hubbard Ayer has devised 
an assortment of best-selling drug store 
merchandise and promotes it as a unit with 
an attractive display stand and generous 
supplies of dealer and consumer literature. 

The unit purchase—$17.40_ retail—in- 
cludes only the fastest moving drug store 
items such as Luxuria, Skin & Tissue Cream, 
Beautifying Face Cream, Liquefying Cream, 
Harriet Hubbard Ayer Face Powder, Ayeris- 
tocrat Face Powder, Luxuria Face Powder, 
Eau de Beaute Skin Tonic, Compact Rouge 
and Lipstick. The display stand illustrated 
included with unit purchases only is white 
and gold and equally effective on counters or 
in windows and jis conveniently packed with 
the merchandise in a 2014” x 1334” x 414” size carton. 

Harriet Hubbard Ayer believes that not only will 
this group eliminate much confusion in the dealers’ 
minds concerning the best assorted items to stock, but 
will build up universal demand on all the preparations. 


Stage and Screen Make-Up 


(Continued from page 329) 


party, masquerade, or gala evening occasion, for pro- 
fessional or amateur photography. Since water does 
not affect this make-up (it has its own special remover) 
it is also recommended for swimming, the beach and 
active sports. 

Preliminary promotional material states that ‘This 
enchanting Screen and Stage Make-Up, acclaimed by 
the greatest artists of stage and screen—is a complete 
departure from ordinary heavy greasepaint. It is per- 
spiration-proof, light-and-heat-proof, and clings for 
hours without renewal! It will not clog the pores or 
harm the skin . is made of the purest ingredients 
obtainable. It completely conceals freckles! It feels 
extremely cool, comfortable and satin-smooth on the 
skin.” 

The items in the line and the order in which they are 
used are cream foundation, usually applied in two 
shades; moist rouge; eye make-up, including various 
shades of “liners’’ or eye-shadow, and eyebrow pencils; 
powder and brush; lip make-up, including pencil, 
moist rouge and lipstick; and mascara. Then, when 
the time comes to remove Elizabeth Arden’s Screen and 
Stage Make-Up, there is the special creamy remover. 





Gift Packages 


(Continued from page 344) 


lowances indicated may, at times, seem excessive, 
especially to the sales manager who is uncertain of him- 


Sept. ’35: 37, 3 








The Drug and Cosmetic Industry 











self as well as the other fellow. But, by thus planning 
sufficiently in advance, embarrassing postponements of 
release dates are avoided. Such a course further places 
the producer in a more favorable position to meet un- 
expected releases of competitive merchandise. The time 
intervals recommended are for manufacturing and 
assembly purposes. In many instances two and some- 
times three months study are required to bring the 
proposed package to a designed state ready for contract 
signatures. 

The producer who is willing to spend time and study 
to develop, through the use of new methods and ma- 
terials, gift packages of outstanding worth with full 
consumer convenience will undoubtedly enjoy a unique 
position in the trade as well as reap the cream of the 
profits. To continue to make profitable gift package 
marketing, something more than the pretty inanities of 
advertising must be given. That something consists of 
newly styled, light-weight, compact and carefully as- 
sembled packages which are closely priced, whether they 
be for travel, shore, mountains, home use or the mere 
bridge prize or courtesy gift. 





The Golden Arrow 


(Continued from page 345) 


Both the Golden Arrow and the face lotions will be 
obtainable throughout this country in one key store in 
each city. Only those stores that carry John-Frederics’ 
hats will sell their perfume and lotion, both in their 
hat and their cosmetic departments. A special “Golden 
Arrow Hat’ has been designed to serve as display 
background for the perfume. John-Frederics have also 
designed bags, hat pins, bracelets, clips, and cuff links 
using a golden arrow as their chief design element, 
thus widening the scope of this symbol of gallant 
beauty. The Golden Arrow retails for $28.50 for two 
ounces, the lotion for $10.00 per 16 oz. bottle. 
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APPLICATORS 


Glass Products Sponge Applicators are smart 


A 5 ERVICE 
FOR BUYERS OF so rea eet Sa 


perfectly matched and assembled to eliminate 

; delays in your assembly line. They are an 

oy. ideal closure and applicator for all types of 

ae liquids and designed to satisfy the purchasers of 

oe your products by protecting the contents of your 
Deodorant and package. 

sunburn lotion 
applicator 






































N° container surpasses the collaps- 
Noire tube in safety, convenience If you desire a dropper and closure that 
d h | will render perfect service at a low cost, 
and in the matchless beauty of bril- — page Strong or ype 
. ~ ~ modern in design and uniform in qual- 
liant color combination. ity. Such is the reputation of Glass 
Where your product is a cream, a Products line. 
cosmetic requiring a beautiful, well- We manufacture a wide selection of 
9 contain lo od d other 
: i ‘ ; ‘ ntainers, closures, rods an 
designed container that will give in- shot anudieas ua 4n aes aula 
For perf 
ments, we will be glad to send samples. aoe sia 
ier uses 


dividuality and personality to your 
product, let our design department 
cooperate with you in developing a 
striking container. 

Our fifty years experience in the 
manufacture of collapsible tubes is 
cordially placed at your disposal. 


WHITE METAL MFG. CO. 
HOBOKEN, NEW JERSEY 


COLLAPSIBLE TUBES | RIEGELINE 


an," N 
INKLER om 
TOPS ee ee 


Riegeline is a newly developed 
product, combining the economy 


of ordinary glassine with the trans- 


lass PRODUCTS Co. 


VINELAND, NEW JERSEY 











parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 





LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 








New York Office: Chicago Office: Detroit Office: 
F. L. Butz Charles A. Rindell, Inc. R. M. Stevenson 
393 Seventh Ave. 64 West Randolph St. 506 Donovan Bld3 5g EG; 504 
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ANUFACTURERS of beauty preparations 
know how to capitalize the value of attractive 
packaging to their feminine trade. They know that 
charming colors and beautiful designs will impress 
feminine buyers and pay dividends in increased sales. 
The closure that seals a beauty preparation is a vital 
part of the packaging unit. It must play its part in 
expressing the quality of the product and lend a gener- 
ous share of feminine charm to the package. 
Dorothy Gray’s Artmold Caps are specially molded of 


No black-and-white 
reproduction can do 
full justice to these 
colorful, striking 
packages. Artmold 
Caps are molded by 
Armstrong of rich, 
blue plastic material. 


& é é 
bin - 
OrangeToit 0 
5) kin Lot ion 











strikingly colored plastic material. They lend a rich, lux- 
urious appearance to the entire group...and their molded 
fluting enables the user to secure a firm grip for her 
fingers so that these caps are easily removed or replaced. 
You, too, can increase the appearance value of your 
packages with Armstrong’s Artmold Caps. They are 
available in standard or specially molded designs—in 
a wide range of fascinating colors. For full in- 
formation, write Armstrong Cork Products Co., 
Closure Division, 913 Arch St., Lancaster, Pa. 


Armstrong’s ARTMOLD CAPS 
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Carr-Lowrey Opal Jars meet every re- 
quirement of the particular cosmetic 
buyer. 

Now in stock for immediate delivery, in 
large or small quantities, in the follow- 
ing sizes: % 0z., 1 0z., 1% o2z., 2 02., 
3:07... 4502.4 802. 16102. 

Furnished from stock with black double 
shell metal caps, the jars are made to 
G.C.A. standards and therefore molded 
or any standard metal cap may be used. 
We also design and manufacture opal 
jars from private molds. 





CARR-LOWREY GLASS CO. 


Factory and Main Ofice: BALTIMORE, MD. 


CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: WHitehall 4326 





NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 
Telephone: CHickering 4-0592 
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FIVE SPECIALLY DENATURED 
ALCOHOL FORMULAS REVISED: 
CHANGES EFFECTIVE OCT. 1st 


§.D. 38-B, 39, 39-A, 39-B and 40 Affected; 
Tertiary Butyl Alcohol New Denaturant 


The authorized composition of five 
specially denatured alcohol formulas has 
been revised by Treasury Decision 4578, 
issued August 13th, and the changes are 
scheduled to become effective October 

rst. 

’ The specially denatured alcohol for- 
mulas affected by the T.D. are: 38-B, au- 
thorized for use in the manufacture of 
lotions for external purposes and for 
mouth washes and dentifrices; 39 and 
39-A, authorized for use in barbers’ sup- 
ply preparations; 39-B, for use in per- 
fumes, toilet water, barber supplies and 
lotions; and 40, for use in perfumes and 
toilet preparations. ; 

The authorized composition of the re- 
vised formulas is given below. The ac- 
tual changes from the former composi- 
tion are given in italics for purposes of 
comparison. 


Specially Denatured Alcohol Formula #38-B 

To every 100 gallons of 190 proof ethyl alco- 
hol add a tota) of 10 pounds of a mixture of two 
or more of the U.S.P oils and substances listed 
below. 

Camphor. 

Chlor thymol. 

Eucalyptol. 

Guaiacol. 

Menthol Crystals. 

Oil of Bay. 

Oil of Bergamot. 

Oil of cassia or Cinnamon. 

Oil of citronella. 

Oil of cloves or Eugenol 

Oil of eucalyptus. 

Oil of lavender. 

Oil of mustard (volatile). 

Oil of peppermint. 

Oil of pine or pine needles, 

Oil of rosemary. 

Oil of sassafras. 

Oil of spearmint. 

Oil of thyme. 

Oil of turpentine. 

Oil of wintergreen or methy! salicylate. 

Phenols. 

Phenyl Salicylate. 

Safrol, specific gravity not less than 1.096 
and not more than 1.110 at 16° C 

Thymol. 

Any one desiring to use the above formula 
must specify in the application which substances 
from the above list are selected to make up the 
10 pounds of denaturants required. Any one 
desiring to use 10 pounds of only one of the 
above denaturants must request the privilege 
from the Department setting out the denaturant 
and the reasons for the particular request so 
that the matter may be taken under advisement. 
Upon application the substitution of other es- 
sential ols or substances for those listed above 
will be given consideration provided they are 
efficient denaturants and it is conclusively 
shown that none of the denaturants listed or 
any combinations thereof are satisfactory for 
the manufacture of any particular product. 

_In the above list, italicized words in- 
dicate additions that have been made to 
the list of denaturants. None of the for- 
merly authorized denaturants have been 
dropped. Attention is also called to the 
omission of the former qualification, 

provided that not less than 2.5 pounds 
of any one (of the denaturants) be 


> ” ‘ ° 2. . 
used, from the authorized composition 
as given above. 

(Continued on next page) 
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ALCOHOL LEGISLATION PASSED 
BY CONGRESS IN CLOSING WEEK 


Of special interest to the industrial 
alcohol industry is the Liquor Law Re- 
peal and Enforcement Act passed by 
both Houses of Congress in the final 
week of the last session. The major 
objectives of this Act are to eliminate 
those provisions of the National Prohi- 
bition Act which are primarily prohibi- 
tive in purpose, and to supplement Title 
III of that Act which relates to indus- 
trial alcohol, by re-enacting those pro- 
visions of Title II which will assist in ad- 
ministering and enforcing Title ITI. 

This will greatly aid in codifying ex- 
isting legislation pertaining to indus- 
trial alcohol 


New Non-Industrial Legislation 


The Federal Alcohol Administration 
Act, which received a full share of pub- 
licity as a part of the President’s ‘“‘must”’ 
legislation, was also passed. This Act 
which applies to non-industrial alcohol, 
places the Distilled Spirits Industry un- 
der the regulation of a Federal Alcohol 
Administration to be set-up as a division 
of the Treasury Department. 


NEW PRICE SET-UP ON C. D. ALCOHOL 


Effective August Ist, U.S.I. announced 
a price of 49¢ per gallon for completely 
denatured alcohol in 54 gallon drums for 
anti-freeze use. At the same time. the 
prices for C.D. 5, C.D. 5-A and C.D. 10 in 
54 gallon drums for industrial use were 
announced at the same schedule. An in- 
crease was also posted on the tankcar 
price of these formulas for industrial use. 





U.S. 1. PLANS FOR SALE OF SUPER 
PYRO ANTI-FREEZE T0 4% 
MILLION MOTORISTS THIS WINTER 


Largest Advertising Campaign in U. S. I. 
History to Promote Super Pyro Sales 


Backed by two years of experience in 
the successful marketing of a quality 
premium-priced anti-freeze, the U. S. In- 
dustrial Alcohol Co. this year undertakes 
the largest advertising campaign in its 
history to increase the sales of Super 
Pyro. When first introduced in 1933 
more than one million gallons were sold 
and the amount of Super Pyro used by 
motorists last winter showed better 
than a 300 per cent gain. 

This season, a thirty per cent increase 
in newspaper and billboard advertising 
is expected to result in four and a half 
million motorists using the product. The 
sales and distribution policy behind 
Super Pyro which was successful in se- 
curing more than five hundred distribu- 
tors and 60,000 dealers last year, will be 
continued in full force again this year. 
By a nationally advertised retail price of 
25¢ a quart and the consignment of 
stocks to distributors, U.S.I. provides its 
jobbers and dealers with a stable and 
liberal margin of profit. This year Super 
Pyro will be sold to dealers at a uniform 
price throughout the United States east 
of the Rocky Mountains. Prices on the 
west coast are a few cents higher. 


Superiority Proved by Tests 
During last winter, U.S.I. conducted 
extensive tests to compare the quality of 
Super Pyro with other premium priced 
alcohol-type anti-freeze products on the 
market. The photograph and caption be- 
(Continued on next page) 





TORTURE TESTS at U. S. I. LABORATORY: Eight brands 
of “non-rusting” anti-freeze alcohols, including SUPER PYRO, 
were mixed with water (to simulate conditions in the radia- 
tor) and placed in the flasks shown above. Steel cylinders hold- 
ing strips of all the important metals found in the cooling sys- 





tem were placed in the flasks and the solutions then heated for 
one month on a hot plate at 175°F. The equivalent of a winter's service in the average car, these 
tests showed some anti-freeze solutions attacked many of the metals, others only one or two met- 
als. The metals in the SUPER PYRO solution showed no rust or corrosion of any kind on any 
of the metals. Insert shows a competitive “non-rusting” anti-freeze test cylinder at left attacked 
by rust compared with a SUPER PYRO test cylinder at right, which shows no rusting or corrosion. 


Prepared Monthly by the U. S. Industrial Alcohol Co. 
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BIG AD CAMPAIGN ON SUPER PYRO 


(Continued from preceding page) 


low indicate the nature of the laboratory 
tests, which showed that Super Pyro was 
unexcelled in preventing rust and corro- 
sion. 

These tests also disclosed another rea- 
son why Super Pyro “Lasts Longer.” It 
keeps the metals of the engine and the 
radiator solution clean so that more 
rapid heat transfer from the engine to 
the air is effected. This results in a 
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SUPER PYRO 
ANTI-FREEZE | 





Dealer sign showing the “Old Man Winter” 
Character featured in all SUPER PYRO adver- 
tising this winter. 


cooler running motor which means less 
evaporation and longer and more eco- 
nomical service. No changes have been 
made in the product itself. It will con- 
tinue to be made with 200 proof dena- 
tured alcohol, to which is added the pat- 
ented ingredients for preventing rust 
and corrosion, plus the soluble oil and 
other constituents. 
Increased Advertising Campaign 

The consumer advertising campaign 
will feature a series of newspaper ads to 
be released coincident with cold waves, 
and two billboard showings during Octo- 
ber and November in approximately a 
hundred and sixty cities and towns. 

An important feature of the program 
for training distributor salesmen and 
dealers is a four- reel talking motion pic- 
ture entitled “Proven Profits,’ which 
illustrates quick and modern methods for 
selling Super Pyro. Each U.S.I. office is 
equipped with a sound movie projector 
for showing the film before groups of dis- 
tributor salesmen and dealers. 

To encourage effective station dis- 
plays, U.S.I. is offering $1,000 in cash 
prizes to dealers having the best decor- 
ated stations using the novel station dis- 
play material supplied by U.S.I. 


As a companion product to Super 
Pyro, U.S.I. is marketing USI Pyro 
Brand DENATURED ALCOHOL. This 


product was formerly known as Pyro. 
The name was changed in order to avoid 
any confusion between Pyro and Super 
Pyro. 
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Specially Denatured Alcohol Formula #39 

To every 100 gallons of 190 proof ethyl 
alcohol add 9 pounds of sodium salicylate 
or salicylic acid U.S.P. and 1.25 gallons 
N.F. fluid extract of quassia and % 
gallon of denaturing grade tertiary butyl 
alcohol. 

Specially Denatured Alcohol Formula #39-A 

To every 100 gallons of 190 proof ethyl 
alcohol add 60 ounces of any one of the 
following U.S.P alkaloids or salts: 
Quinine, quinine bisulphate, quinine hy- 
drochloride, cinchonidine or cinchonidine 
sulphate and % gallon of denaturing 
grade tertiary butyl alcohol. 

In both of the above formulas, the ter- 
tiary butyl alcohol is substituted for a 
choice of 1 gallon of either acetone, 
U.S.P. or isopropy! alcohol. 

Specially Denatured Alcohol Formula #39-B 

To every 100 gallons of 190 proof ethyl al- 
cohol add two and one-half gallons of 
diethylphthalate and % gallon of dena- 
turing grade tertiary butyl alcohol. 

In this formula, the tertiary butyl] al- 
cohol is added; no other denaturant than 
the diethylphthalate was formerly re- 
quired. 

Specially Denatured Alcohol Formula #40 

To every 100 gallons of 190 proof ethy! al- 
cohol add 3 ounces of the alkaloid brucine 
or brucine sulphate and % gallon of 
denaturing grade tertiary butyl alcohol. 

In S.D. #40, the tertiary buty] alcohol 
is substituted for the addition of 0.5 gal- 
lons of either acetone, U.S.P. or isopro- 
py! alcohol. 

T.D. 4578 also carries the notation 
that where specifications for the essen- 
tial oils or other substances mentioned 
above are not given in the U.S. Pharma- 
copeia or the Appendix to Regulations 
#3, high grade commercially pure prod- 
ucts will be required. 

The specifications for tertiary buty] 
alcohol are also given in the above cited 
T.D. as follows: 

Denaturing grade tertiary butyl alcohol 
shall constitute its binary azeotrope with 
water which is the constant boiling mix- 
ture containing between 87‘% and 89‘ 
tertiary butyl alcohol, and is a liquid at 
ordinary temperatures. 

Odor—Pleasant—slightly camphor-like. 

Residual Odor—None. 

Specific Gravity—20°/20° 

Color—Water-White. 

Acidity (Free acid as 
than 0.003. 

Distillation Range—When 100 ce. are dis- 
tilled according to the A.S.T.M. method, 
D268-31T, none should come over below 
78°C. and none above 82°C. More than 
90°; should distill over between 79.5° and 
80.5°C. 

Non-volatile 


. 0.810 to 0.820. 


Acetic Acid)—Less 


matter—Less than 0.005‘, . 

Identification Test—Place 5 drops of a solu- 
tion containing 1/10 of 1° of tertiary 
butyl alcohol in ethyl alcohol in a test 
tube containing 2 cc. of Denige’s reagent. 
The mixture is then heated just to boil- 
ing and then removed from the flame. A 
yellow precipitate should be produced. 


——__. 
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The items inthis columnare gathered from 
many varied sources. Further information 
on any of them may be obtained by writing 
to U. Si; U S | 
A new preservative and anti-oxidant is on the 
market and is said to have proved useful in 
several unusual applications. One example 
cited claimed that 1/40% overcame diff- 
culties in connection with deterioration ina 
lotion consisting of sodium and potassium 
stearates and almond oil. In another case, 
1% was said to have killed all bacteria in 
Turkey Red Oil overnight. The product is 
obtained in the manufacture of thymol, ac- 
cording to the report. 

U S \ 
A “breaking” machine, originally developed 
for the breaking of ice cakes into small pieces 
for use in shipping and packing fish, freez- 
ing ice cream, etc., has been found very 
adaptable to many industrial uses. Among 
those cited are: breaking wax cakes prelimi- 
nary to melting or feeding into pulverizing 
equipment, breaking down rosin, mineral 
rubber, borax, shellac, ete. 
U S | 
A new granular filter medium for removal of 
iron and magnesium from water supplies has 
been developed. In the treatment of this 
problem, the new medium is reported cata- 
lytically to precipitate dissolved iron and 
manganese from water and to filter them 
out. Periodically it is only necessary to 
“backwash,” no chemicals being required, 
and the filter medium is said to last indefi. 
nitely. U S 
A hew type reflection meter, designed for the 
objective determination of whiteness, oper- 
ates on a photo-electric cell. Self-contained 
in a small case, it is portable and the photo- 
electric cell may be applied directly to the 
surface to be measured by means of an ex- 
tension cord. Colored filters are also avail- 
able for measurement of apectrss ranges, 
S 


A new type ihmaiies screen, operated by an 
unbalanced motor driven weight, has been 
announced. It is equipped with a \ H.P. 
motor which is enclosed in an explosion- 
proof hood and operates from any lighting 
circuit. Sieve cloths or screen discs are eas- 
ily adjusted and duplex sieve baskets may 
be had for more than one separation if de- 
sired. U 
A comparison of the pH vine of different cos- 
metic creams has led one investigator to con- 
clude that in alcoholic solution, wax-free 
creams are neutral and those containing wax 
are slightly acid. It has also bee - suggested 
that many creams reported to be alkaline 
would show neutral or acid if the pH were 
taken in a solvent other than water. 

U S 
An X-Ray inspection machine for detection of 
hidden flaws allows an operator to examine 
products as they are passed through the 
machine on a conveyor belt. It is said that 
flaws in pottery, porcelain, mica, moulded 
parts and aluminum castings may be de- 
tected. A special attachment is available for 
making X-Ray photographs if desired. 
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NEWS 


Companies 


Ward, Rhodes Formed 

Ward, Rhodes & Co. has been incor- 
porated under the laws of the State of 
Delaware to manufacture and sell pharma- 
ceutical and other products. The company 
has an option to acquire all of the assets 
of C. D. Burchard, Inc., New York. in- 
cluding patents, formulas, ete., to certain 
products, including, according to pros- 
pectus No. 659, filed with the SEC, *“The 
Vapex Inhalator .’ “Duofoam’ and 
“Transo-Tape.”” The company has also 
acquired from J. Cecil Rhodes, the rights 
to “Dip,” a preparation for prolonging the 
life of silk stockings. 

The company is at present operating 
C. D. Burchard, Inc.. under terms of the 
option at the plant at 121 Varick st., New 
York. Officers are Frank J. Ward of New 
York, president; J. Cecil Rhodes, of Hunt- 
ingdon Valley, Pa., vice-president and 
secretary; Ammon McClellan, Washing- 
ton, D. C.. treasurer. Other directors are 
Dr. D. R. Johnson, Washington, D. C. and 
Jackson H. Kearns, New York. Dr. C. B. 
Strauch, for the past four years president 
and in charge of production of C. D. 
Burchard, Inc., will act as production 
manager. 

The following are extracts quoted from 
the prospectus: “The company is entering 
the competitive pharmaceutical field under 
most favorable conditions. Through a con- 
tract with E. Fougera & Co., it is believed 
that the Vapex Inhalator will eventually 
attain world-wide distribution. E. Fougera 
& Co., Inc., contemplates the immediate 
inauguration of a national advertising 
campaign for Vapex, the largest selling 
inhalant in the world, featuring the Vapex 
Inhalator. 

“The company also has a contract with 
E. Fougera & Co., Inc., for the distribu- 
tion of Duofoam. It is interesting to note 
that Duofoam has been sold in the New 
York Metropolitan area, particularly in 
Liggett’s Drug Stores, and to some extent 
nationally, for several years without any 
sales promotion or exploitation. E. Fougera 
& Co., Inc., will advertise Duofoam for 
the account of the company in an ethical 
manner. 

“The contracts with E. Fougera & Co., 
Inc., provide for the purchase by them of 
their entire requirements of Vapex In- 
halators and the distribution by them of 
Duofoam, allowing the company national 
or international sales of these products 
with no direct sales expense to the com- 
pany. E. Fougera & Co., Inc., contem- 
plates placing twelve Vapex Inhalators in 
each package of Vapex and, in addition, 
the inhalators will be packaged in separate 
boxes. As the company will make a very 
substantial net profit on the inhalator, the 


Sept. ’35: 37, 3 


earnings from this item are estimated at 
from $100,000 to $200,000 annually, as- 
suming that the world distribution of 
Vapex will cause the use of 100,000,000 to 
200,000,000, inhalators per year. 

“The company’s contract with E. 
Fougera & Co., Inc., for the sale of Duo- 
foam should show a net profit of approxi- 
mately 200% of the cost before advertising 
and it is expected that the net profit from 
the sales of this product will be in excess of 
$50,000 annually.” 


Ritchie Sales Meetings 

Harold F. Ritchie & Co., Inc., New 
York, held a two-day sales conference in 
the Hotel Vanderbilt, New York, August 
16 and 17, to which it invited executives of 
all the manufacturing concerns whose 
sales are handled by the Ritchie organiza- 
tion. A second sales conference was held 
at the Palmer House, Chicago, August 22 
and 24, while a third was to follow on the 
Pacific Coast. These meetings were or- 
ganized under the direction of Joseph C. 
Hearn, managing director of Harold F. 
Ritchie & Co., who also acted as toast- 
master at a banquet closing the New York 
meeting, when Dr. E. L. Newcomb, execu- 
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tive vice-president of the National Whole- 
sale Druggist’s Association was guest 
speaker. 

Among the manufacturers who attended 
these meetings were A. H. Gerndt, vice- 
president, H. K. Glover Co.. New York; 
W. A. Armstrong, president, J. C. Eno, 
U.S. Ltd., New York; H. W. Adkins, gen- 
eral manager, Pompeian Co., Bloomfield, 
N. J.; F. M. Shoemaker, president, and 
Guy S. Shoemaker, treasurer and general 
manager, Frostilla Co., Bloomfield, N. J.; 
W. R. Tuttle, president, Kurlash Co.., 
Rochester, N. Y.; Clayton S. Shoemaker, 
treasurer and general manager, Scott & 
Bowne, Bloomfield, N. J.; V. L. Abbey, 
executive vice-president, Valvoline Oil Co., 
Cincinnati; R. P. Richards, president, 
Nu-Shine Co., Reidsville, N. C.; W. D. 
Humphrey, sales manager, Magazine Re- 
peating Razor Co., New York; Paul T. 
Lawrence, president, Lawrence-Williams 
Co., Cleveland; D. E. Hamiel, sales man- 
ager, Steri-Seal Corp., Columbus, O. 


The Drug and Cosmetic Industry 


Monsanto Makes Swann Changes 

Edgar M. Queeny, president of the Mon- 
santo Chemical Co., announces that the 
name of the Swann Chemical Co., Mon- 
santo subsidiary, with plant at Anniston, 
Alabama, has been changed to the Mon- 
santo Chemical Co., of Alabama.  Ad- 
ministrative and sales offices of the Ala- 
bama subsidiary, together with those of 
another former Swann property, the Provi- 
dent Chemical Co., St. Louis, have been 
moved to Monsanto’s new Administration 
Building in St. Louis. Sales offices of a 
third former Swann company, Wilckes, 
Martin, Wilckes Co., Camden, N. J., have 
been consolidated with Monsanto’s New 
York office. A new sales division, the 
Swann products division, has been created 
to handle the sales of all products of the 
former Swann companies. Henceforth 
these products will be sold under Mon- 
santo’s name. District sales offices are re- 
tained at Birmingham, Alabama. 


Norvell Heads Hostetter 


The Hostetter Corp., recently organized, 
has taken over the business of the Ho- 
stetter Co. of Pittsburgh, manufacturer of 
stomach bitters. Saunders Norvell, New 
York, has become president of the new 
concern, and William H. Ingersoll, also of 
New York, a v:ce president. 

Mr. Norvell, who was for some years 
principal owner and chairman of the 
McKesson & Robbins drug concern of 
New York, has had extensive experience in 
the medical field. He was subsequently 
and until recently president of Remington 
Arms Co. Mr. Ingersoll was formerly a 
partner in the Ingersoll watch business and 
head of its sales and advertising activities. 
Arthur B. Adams of Washington, formerly 
chief chemist of the United States Internal 
Revenue Department, is a vice president of 
the new corporation, in charge of manufac- 
turing. William B. Wylie of Pittsburgh, 
who has been for many years with the old 
Hostetter company, has become secretary- 
treasurer of the new corporation. 

Manufacturing and general offices will 
be continued at Pittsburgh while the sales 
and advertising activities will be con- 
ducted from New York. 


McK. & R. Food 


A new concentrated food for invalids 
and convalescents which has a caloric 
value of more than 120 to the ounce has 
recently been released for distribution by 
McKesson & Robbins, Inc., Bridgeport, 
Conn. Known as “Manatone,” is believed 
to be the first preparation which provides 
every essential milk mineral, vitamin and 
other nutrient necessary to sustain life 
with the possible exception of Vitamin D. 
It is being distributed in 14 ounce canisters 
and is in powdered form ready for adminis- 
tration in either hot or cold milk. 
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ium TOOTH POWDER _ 
Ar im TOOTH PASTE~ 


HEMISTS who have experimented and have had long 
experience with tooth paste or tooth powder state thet 
pure, mild, neutral soap has certain definite qualities 
which give it an exceptional and necessary value in these 


products. 


Neutral soap is not only a cleansing agent—it has an antiseptic 
value of great importance for an oral preparation. It is an 
excellent lubricant and absorbs the fatty substances without 
attacking teeth or gums. This reduction of surface tension 
allows less painful penetration of the interspaces. 


When you choose the proper type of soap, consider these 
qualities because all are important in a dentifrice formula: 
color; taste; moisture content; mesh; titre; free sodium carbonate; 
alcohol residue; water residue and iodine value. The soap 
must, of course, contain no free alkali. 


Powco Brand Neutral Powdered Soaps offer you a selective 
buying basis, adapted to your specific requirements and to that 
of the product you are manufacturing. 


Let us discuss your soap requirements with you and suggest 
which one of our wide range of Neutral Powdered Soaps is 
best fitted for the products you are manufacturing or developing. 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 
Tested Quince Seed @ Powdered Neutral Soaps @ Concentrated Shaving Cream Base 
Send for Samples and Detailed Information 
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Pinaud Appointments 

Leonard B. Weiss has been appointed 
Chicago district manager for Pinaud, Inc., 
New York. Mr. Weiss, who was for many 
years associated with Harriet Hubbard 
Ayer, will be in charge of sales for Pinaud 
in Chicago and Milwaukee. In the New 
York district, Henri Conche, formerly 
with Matchabelli, and Norman Godbout, 
have been added to the sales staff. Marcel 
Foy, who has been district manager in New 
England and up-state New York, has been 
appointed district manager of the Metro- 
politan area. Walter Snow, who was pre- 
viously with Northam Warren and Gro- 
ville Sales Corp., will replace Mr. Foy in 
the New England and up-state New York 


district. 


Jim Deeter, Inc., Formed 

L. E. Deeter, who was for eight years 
general manager of the H. S. Benedikt Co., 
Inc., and executive secretary of the Asso- 
ciated Chain Drug Stores, has founded a 
new group to represent chain drug stores in 
the New York City area. The organiza- 
tion, which is known as Jim Deeter, Inc., 
will assist chain stores with their buying 
and give merchandising and marketing 


information. 


New Scott’s Emulsion 

Scott & Bowne, Bloomfield, N. J., is 
distributing a new Scott’s Emulsion known 
as Scott’s Emulsion Fortified, said to be 
richer in vitamins than the regular 
product. 

Scott & Bowne point out that the new 
product in no way superseded Scott’s 
Emuslion but is intended for babies and 
growing children and others who need 
extra vitamins for their health. 


Ludcke Co. Appoints 


The Ludcke Corp., Watertown, Mass., 
manufacturer of the new “‘Kinex” portable 
capper, said to be capable of capping at 
speeds up to 100 per minute, has an- 
nounced the appointment of the following 
sales representatives: K. A. Moores, Inc, 
Seattle; Thomas L. Hamilton, St. Louis; 
E. Robert Levy, Eyrle Import Co., San 
Francisco; Charles DeWitt, Jr., Balti- 
more; L & M Sales Co., Chicago: F. J. 
Johnson, Philadelphia. 


Herb-Verdi in Production 


A new cosmetic concern, the Herb- 
Verdi Co., has just opened a plant in San 
Francisco, and is already in active and ex- 
tensive production. 


Star-Sheen Appoints McCracken 


S. H. McCracken has been appointed 
general manager in charge of sales promo- 
tion and expansion for Star-Sheen Cos- 
metic Co., Hollywood. 
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Schwabacher Offers Wax 

S. Schwabacher & Co., New York, is 
now offering an amorphous wax with a 
high melting point. The wax is of domes- 
tic manufacture, white in color and has a 
melting point of 160 degrees Fahrenheit. 
The texture of the wax is claimed to be 
pliable and will not fracture when cut. 


Alsop Appoints Wilcox 

Alsop Engineering Corp., New York, 
has appointed George E. Wilcox its repre- 
sentative in the Pittsburgh territory. Mr. 
Wilcox has acquired a great deal of knowl- 
edge concerning liquid processing ma- 
chinery and methods through his many 
years of experience as a sales engineer in 
kindred fields. His office is located at 
1201 Metropolitan St., Pittsburgh. 


Averon Cosmetics Organized 

Louis Kronish in association with David 
Schlesinger, formerly chief chemist of 
Trece Laboratories and Crystal Corp., 
New York, announce the organization of 
Averon Cosmetics, Inc., with offices at 
33 West 17 st., that city. Special atten- 
tion will be given to the creation and de- 
velopment of cosmetic specialities for the 
trade. 


Monsanto to Expand 
The Monsanto Chemical Co., St. Louis, 


Mo., has awarded contracts for alterations 
and improvements to its plant in that city. 


Dermetics in N. Y. 

Dermetics, Inc., Seattle, has opened 
temporary quarters in the R. C. A. build- 
ing, Rocekfeller Center, New York. 
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Beauty Builders Formed 

Beauty Builders, Inc. has been organ- 
ized in Salt Lake City, to manufacture and 
sell cosmetics which will have “Beauty 
400” as their trade-mark. The products 
will be sold through high grade beauty 
shops and department stores, according to 
John Gardner, who was for several years 
general sales manager of the Ex-Cel-Cis 
Beauty Products Co. that city. Mr. Gard- 
ner is president and general manager of the 
new firm. 

Dr. Ezra Waddoups, retired physician, 
is secretary and director of sales; and 
M. F. Fisher is chief chemist. They have 
a manufacturing company and a sales 
company unit, each of which is capitalized 
at $35,000. 


American Coating Mills Branch 
American Coating Mills, Inc., Elkhart, 
Ind., has announced the opening of a new 
branch office in the William Oliver building 
at Atlanta, Ga., under the management of 
J. Richard Roe. This office will specialize 
in the sale of folding cartons and clay 
coated boxboard in the southern territory. 


Bliss Appoints Wait 

Alonzo O. Bliss Medical Co., Washing- 
ton, D. C., has appointed J. T. Wait Co., 
Montreal, as sales representatives in 
Canada. 


Dow to Expand 

Dow Chemical Co. has awarded a con- 
tract for construction of two additions to 
its plant to cost $60,000 or more with 
equipment installations. 

Plans provide for two-story brick, steel 
and concrete units, one 40 by 60 feet in 
size and the other 82 by 100 feet. 





Stokes & Smith Co., manufacturers of paper box machinery, packaging machinery and 
resinous products, announce the completion of a $50,000 addition to their plant at 
Summerdale, Philadelphia. The new plant and railroad siding are shown in the lower 


right of the airplane photograph. 
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Filler Machine Appoints 

Filler Machine Co., Philadelphia, has 
appointed Brothers, with 
offices in San Francisco, Los Angeles, 
Portland, and Seattle, as exclusive West- 


Montgomery 


ern distributors. 


Good in Wasnington 

James Good, Inc., Manufacturing 
Chemists, Philadelphia, have recently 
opened offices at 303 Fourth ave., New 
York, and 1613 Harvard st., NW., Wash- 


ington, D. C. 


Felton Expands 

The laboratory of the Felton Chemical 
Co., Brooklyn, New York, is being en- 
larged, which will increase the firm’s re- 
search facilities. 


Helfrich Appoints Bittman 

Helfrich Laboratories, Inc., Chicago, 
has appointed Herbert J. Bittman, 318 
People’s Bank Building, Seattle, represen- 
tative in the states of Washington and 


Oregon. 


Crystalline Vitamin E 

The Pharmaceutical Specialties Co., 
Chicago, has placed on the market a semi- 
crystalline vitamin E, as well as a nat- 
ural vitamin E concentrate made from 
wheat germ. The Pharmaceutical Special- 
ties Co., according to Dr. A. J. Pacini, 
consulting chemist, is a newly formed 
division of the Archer-Daniels-Midland 
Co., of Minneapolis. 


Trade Literature 
SCHIMMEL PRICE LIST 

Schimmel & Co., Inc., New York, has 
recently issued a new edition of its Price 
List which is very comprehensive and gives 
information on the items which the com- 
pany stocks and the service it offers to the 
perfumer and cosmetic manufacturer. The 
list includes Essential oils, Aromatic chem- 
icals, Flavors, Resinoids and Extrols, the 
well-known Schimmel Flower Oils, Bases 
and other Specialties, synthetic Essential 
Oils and Terpeneless Oils. Copies are 
available upon request. 

The company’s well-known Report for 
1934 has just been published in German 
and is now being translated and will soon 
be available in English through Schimmel 


& Co., Inc., New York. 


GOLDSCHMIDT PAMPHLET 

Th. Goldschmidt Corp., New York, has 
published a new edition of its pamphlet on 
cream and ointment bases. This new 
edition has additional information not in- 
cluded in the previous publication, includ- 
ing material and suggested formulas for 
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sun tan creams and bleach and peroxide 
creams. In addition, there is much of 
value on the use of the company’s cream 
and ointment bases in the preparation of 
cosmetics and a complete table outlining 
the percentages of preservatives and anti- 
septics to be used in the manufacture of 
products. 


various drug and cosmetic 


Copies are available upon request. 


Removals 

AMERICAN BEAUTY NAIL POLISH 
American Beauty Nail Polish Co. has 

moved to new quarters at 1033 Clinton st., 


Hoboken, N. J. 
BETTY JEAN SYSTEM 

Betty Jean System of Beauty Culture, 
Fort Wayne, Ind., has moved to new and 
larger quarters at 926 S. Clinton st., that 
city. 
LOUISE ROGERS 

Louise Rogers. Inc., Larchmont, N. Y., 
has moved to new and larger quarters at 


1 Vine st., that city. 


THRIFTY DRUG CO. 

The Thrifty Drug Co., Los Angeles, has 
recently moved into new headquarters at 
1340 East 7th St. Sam Ash has returned 
after a leave of six months to take charge 


of the buying end of the business. 


People 


Dr. Ruzicka Completes Visit 

Dr. L. Ruzicka of the University of 
Zurich, Switzerland has just completed a 
visit of over two months in the United 
States. Dr. Ruzicka devoted most of his 
time to a series of lectures at the Univer- 
sity of Chicago, followed by additional 
addresses at other points, as well as at the 
recent meeting of the American Chemical 
Society. 

The accomplishments of this outstand- 
ing organic chemist in the field of synthetic 
organic chemistry will best be appreciated 
in this country by reference to the work he 
has done for M. Naef & Co., Geneva, 
Switzerland, represented in this country by 
Ungerer & Co., New York. 

Dr. Ruzicka was largely responsible for 
the development of such products as the 
synthesis of ‘‘Muskone,” ‘Civettone,” 
etc., and the establishment of the formulae 
of Irone, ‘‘Jasmone,” and other well- 
known Naef products. Outstanding in his 
work in this connection is “‘Exaltolide 
Naef,”’ an outstanding contribution to the 
field of synthetic aromatic chemistry. He 
has also received world-wide publicity as 
synthesizer of the male sex hormone. 

En route from the San Francisco meet- 


ing, Dr. Ruzicka also visited Los Angeles, 
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San Diego, Calif.; Washington, D. C.; Wil- 
mington, Delaware, and sailed from New 
York September [1th on the S. S. Europa. 


Kramer to Coast 

Robert A. Kramer, of the Th. Gold- 
schmidt Corp., New York, left September 
1 on a trip to the Pacific Coast. He will 
travel entirely by air, making one stop in 
Chicago, where he will spend some time 





ROBERT A. KRAMER 


with E. M. Tysdal, Goldschmidt’s Chicago 
representative, and visit the trade in that 
territory. He then resumes his airplane 
trip to Los Angeles, where he will make 
his headquarters with Albert Albek, the 
company’s representative there. He. re- 
turns to New York about September 19. 


Maeding Joins Quinlan 

Charles T. Maeding, formerly  vice- 
president and general sales manager of 
Lentheric, Inc., and more recently with 
R. H. Macy & Co., New York, has been 
elected vice-president of Kathleen Mary 
Quinlan, to fill the vacancy caused by the 
resignation of Drew Drees. Mr. Maeding 
began his career about 15 years ago with 
R. H. Macy & Co., starting as junior sec- 
tion manager in the toilet. goods depart- 
ment. He then was made assistant buyer 
and later supervisor of several departments, 
finally becoming merchandising counsel in 
charge of seven sections. In 1930 he re- 
signed to become associated with Len- 


theric, and in 1933 he again joined Macy’s. 


Lande Joins Rosenfeld 

S. Theodore Lande, formerly vice-presi- 
dent and sales manager of Groville Sales 
Corp., has become a member of the firm of 
Al Rosenfeld, Inc., New York, as vice- 
president in charge of sales. 


Leonhardt Completes Vacation 

F. H. Leonhardt, president of Fritzsche 
Brothers, Inc., New York, spent the month 
of August with his family at his lodge on 
Yokum Lake at Becket in the Berkshires. 
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SMOOTH SAILING AHEAD 
» » » BUT FOR HOW LONG 


|’ YOU ARE entirely satisfied with your source of supply of Fine Chemicals, this 





Baker message is still worth reading and thinking about! 

Chemical research is progressive. Amazing discoveries in fine chemicals 
are constantly giving new, sales-inviting features to many old and reliable 
drug and cosmetic items. 

The J. T. Baker Chemical Co. has earned its place among the manufacturers 
of Fine Chemicals by the work of its own research staff. Schooled for over 
30 years in exacting measurements of purity for laboratory reagents, this 
staff has won the confidence and business of some of the most discriminating 
buyers of Fine Chemicals. 

Baker discoveries have helped many manufacturers of drug and cosmetic 
items to keep their sales moving smoothly ahead—to avoid the bumps, to out- 
distance competition, to be leaders rather than followers. 

If you believe this type of service, coupled with unexcelled fine chemical 
quality, merits investigation, see the Baker representative the next time he calls. 


Even if you are entirely satisfied, you will find his call well worth while. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 624 South Michigan Blvd. 





A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 


Salicylates 


Baker’s fine chemicals 
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This confidence in the quality 


has been worth many thousands of 


dollars in laboratory, purchasing de- 


dentifrice manufacturers. 














JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 


Distributors: 
H. J. BAKER & BRO. 
271 Madison Ave. New York, N. Y. 




















Welcke’s Fiftieth Year 

On September 7 William A. R. Welcke, 
treasurer, vice president and director of 
Fritzsche Bros., Inc., essential oil dealers, 
78 Beekman street, completed fifty years 
of active service with the firm. 

Mr. Welcke entered the employ of 
Fritzsche Bros. at fourteen years of age 
when the offices were located on Barclay 
street. The firm was at that time headed 
by Paul Fritzsche. Upon incorporation of 
the company in 1919 with Mr. Water- 
meyer, president, Mr. Welcke was made 
treasurer, and after Mr. Watermeyer’s de- 
mise he succeeded F. H. Leonhardt, now 
president of the firm, as first vice-president. 


K. C. Allen Visits Here 


Kenneth C. Allen, Managing Director of 
Stafford Allen & Sons, Ltd., of London, is 
now in this country. 

Mr. Allen, who is making his headquar- 
ters with his American agents, Ungerer & 
Co., New York, is accompanied by his two 
sons, the elder of the two, Roger, being 
associated with his father in the Allen 
business. Mr. Allen came to this country 
from Montreal where he arrived from Eng- 
land September Ist, and anticipates spend- 
ing about two weeks in confering with 
F. H. Ungerer, president of Ungerer & Co., 
and visiting the many customers he be- 
came acquainted with on his last visit to 
the United States. 


Thiele on Trip 

Fred Thiele of P. R. Dreyer, Inc., New 
York, is now on an extended business trip 
throughout the West. 

Emil Schlienger, president of Bertrand 
Freres, France, represented in this country 
by the Dreyer organization, will arrive in 
this country for an extended visit on 
September 18. 


Carl Weeks Appoints Sons 

William Weeks, son of Carl Weeks, has 
been elected vice-president and has been 
placed in charge of the combined retail and 
wholesale departments of Armand Co., Des 
Moines. Evert Weeks, another son of 
Carl Weeks, has been appointed general 
manager of D. C. Leo Co. and D. Weeks & 


Co., medicine manufacturers of that city 


Marvin Joins Ybry 


Ybry, Inc., New York, announces that 
Courtenay Marvin, formerly beauty editor 
of “Photoplay,” has become associated 
with the company as supervisor of adver- 


tising and sales promotion. 


Griswold Manages ‘‘Lanchere’”’ 


J. E. Griswold is now manager of the 
“ ” . u 

Lanchere” line manufactured by Mar- 
shall Field & Co., Chicago. 


Sept. ’35: 37, 3 


Wiseman Quits Armand 
W. H. Wiseman, vice-president in charge 
of the wholesale department of Armand 





W. H. WISEMAN 


Co., Des Moines, and a member of that 
firm for fifteen years, has announced his 


resignation. 


Delavigne Abroad 


Albert Delavigne, president, George Sil- 
ver Import Co., New York, sailed for 
France, August 10, where he will confer 
with the principals of his company, Roure 
Bertrand Fils & Justin Dupont. He plans 
to return to this country late in September. 


Watson Marries 

Rupert C. Watson, of Ungerer & Co., 
New York, was married on August 17 to 
Miss Mary A. Giblin, of Brooklyn. Miss 





RUPERT C. WATSON 


Giblin is secretary to J. W. Casterton, 
chief purchasing agent of the Standard Oil 
Co. of New Jersey. Friends of Mir. Watson 
gave him a bachelor dinner at Little 
Venice, New York, on August 9. 


Mathee Joins Ritchie 

William H. Mathee, who had been asso- 
ciated with Johnson & Johnson since 1927, 
resigned from that company as of Sep- 
tember 1 to become director of the drug 
division of Harold F. Ritchie & Co., New 
York. 
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Lois Mary Newcomb 

Mr. and Mrs. E. Allen Newcomb, Mont- 
clair, N. J., are the parents of a baby 
daughter, Lois Mary, born in that city 
August 20. Mr. Newcomb is the son of 
Dr. E. L. Newcomb, secretary of the Na- 
tional Wholesale Druggists’ Association, 
and is a member of the sales staff of E. R. 
Squibb & Sons, New York. 


Pauer Completes Vacation 

Dr. William M. Pauer of the Felton 
organization on the Coast, has just re- 
turned from an extended vacation trip 
through the Sequoia and Yosemite sections 
of northern California. 


Schwartz Visits N. Y. 


Mr. and Mrs. Ph. Schwartz, of the 
K. W. Drug Co., Cleveland, recently spent 
some time in New York on a combination 
business and pleasure trip. Mr. Schwartz 
is sales manager of the company. 


Michelin Returns 

Marcel Michelin, executive vice-presi- 
dent of the House of Pinaud, New York, 
returned from Paris recently after an 
absence of nearly two months. 


Revson Recovering 

R. F. Revson is at present recovering 
from rather severe injuries sustained while 
playing tennis. 


Eno Appoints Weedon 

C. J. Weedon has been appointed presi- 
dent of the J. C. Eno Co., Ltd., Toronto. 
He joined the organization in 1919, suc- 
cessively becoming assistant manager of 
the London, England, factory, assistant 
export manager, and vice-president. 


Associations 


N. Y. Drug Exposition 


Over 250 manufacturers of drugs and 
allied products have already arranged for 
displays at the Fourth Annual Drug 
Trades Exposition, to be held October 
15, 16, 17 in Grand Central Palace, New 
York. The exposition is conducted by the 
Drug Salesmen’s Association of New York, 
Inc. 

A large advisory council, to guide the 
exposition committee, includes: Frank 
Blair, president of the Proprietary Asso- 
ciation; Lee H. Bristol, of Bristol-Myers, 
past president of the Association of Na- 
tional Advertisers; Charles L. Huisking, 
president of the United Medicine Manu- 
facturers, and H. L. Brooks, president of 
the Toilet Goods Association. 
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Your Products 


MAY HAVE MANY THINGS IN 
COMMON WITH THE KOALA 





The little Australian Teddy Bear (Koala) would be a pet the 
world over except for one thing—it can only live in Australia. 
Its lentire diet is made up of the leaves and twigs of the variety 
of Eucalyptus Trees found in Australia. You, too, may find that 
Australian Eucalyptus, and only Australian Eucalyptus, is 
highly essential for your product. 


Orsis EUCALYPTOL 


GENUINE AUSTRALIAN EUCALYPTUS BASE 





Photo courtesy Commonwealth of Australia 


Although eucalyptus is exported from Japan and other countries, 
our research chemists find that none has the unique medicinal benefits found 
only in the fine Australian varieties used in ORBIS Eucalyptus and ORBIS 


Eucalyptol. 
Eucalyptol (C.P.) has many other fine ingredients and refinements which make it the 


odds-on favorite of most of the leading manufacturers and dispensers of nose and 
throat remedies. 





You are cordially invited to visit our Newark, N. J., factory and see actual tests and gradings 
made. Among the products manufactured in this modern plant are ANETHOL, CARVACROL, 
THYMOL, SAFROL, CHLORTHYMOL, OIL SASSAFRAS (artificial); also GUMS (whole or pow- 
dered) ARABIC, TRAGACANTH, KARAYA. ’ 


Ok You are invited to send for new price list 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 
BOSTON LOS ANGELES 











CA PHILA 
a — Ay Sa Bids. 131 State Street 742 So. Hill St. 
\ Water Soluble Gums Waxes Cosmetic Raw Material —_ Fruit Flavors / 
\ Filter Paper Stearic Acid Oleo Resins Food Colors ; 
Aromatics Essential Oils Perfume Bases Quince Seed \ 
‘i Rice Starch Zinc Oxide French Olive Oil Irish Moss 
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Broadcasters Join P. A. 

The Mutual Broadcasting System and 
the Yankee Network of New England 
have joined the Proprietary Association 
as associate members so that they may 
take advantage of the association’s Ad- 
yisory Committee on Advertising. This 
marks the first time that radio networks 
have affiliated themselves with an organi- 
zation that is pledged to bring proprietary 
and cosmetic advertising into line with 
reasonable requirements of therapeutic ac- 
curacy and good taste. 


Proprietary Scientific Activities 

Scientific research in the proprietary 
drug field will be intensified through plans 
formulated at a meeting of the executive 
and advisory committees of the Proprietary 
Association, September 10th at Hotel 
Roosevelt, New York. 

Members of the executive committee of 
the section, in addition to Dr. Reddish, 
are Dr. F. J. Cullen, Washington, D. C.; 
De: S.. T. Md.; Dr. 


Helms, Baltimore, 





FRANK A. BLAIR 


John Paul Snyder, Norwich, N. Y.; and 
John R. McClelland, New Haven, Conn. 

Scientists identified with research ac- 
tivities in the industry who have accepted 
membership on the Advisory Committee 
are Dr. Charles E. Caspari, St. Louis, Mo.; 
Dr. Paul W. Spickard, Boston, Mass.; 
Dr. George W. Hoover, Washington, D.C.; 
Dr. D. E. Buckingham, Richmond, Va.; 
Henry C. Fuller, Washington, D. C.; Dr. 
Delta E. Combs, Chicago, Ill.; A. Barol, 
Philadelphia, Pa.; K. A. Bartlett, New- 
ark, N. J. and Dr. H. A. Seil, Dr. A. A. 
White, Dr. John H. Wright, Dr. Thomas 
Lewis, Dr. E. L. Newcomb, all of New 
York City. 


Hy-Pure Convention 

Present indications are that attendance 
at the eleventh annual convention of the 
National Guild of Hy-Pure Druggists, to 
be held in Cincinnati, October 23 and 24, 
will be the largest in the history of the 
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organization. Headquarters will be in the 
Cincinnati Club, where all convention ses- 
sions and committee meetings will be held. 

Under a contract recently entered into 
between the National Guild Executive 
Committee and owners of Hy-Pure Lab- 
oratories, members are to acquire, without 
investment, half interest in the manufac- 
turing end of the business. Final action 
involving this plan, including incorpora- 
tion and re-organization, giving retail 
druggists representation in the manage- 
ment, will be taken at the forthcoming 
convention. 


Thomas Heads Committee 

Harold Thomas, vice-president of the 
Centaur Co., New York, is chairman of the 
program committee for the twenty-sixth 
annual meeting of the Association of Na- 
tional Advertisers, at Atlantic City, N. J., 
October 27-30. 


West Coast News 


Colonial Dames Vitamin D 

The Colonial Dames Laboratories have 
secured exclusive right to use one of the 
basic patents for the compounding of the 
Vitamin-D concentrate. In the future 
Colonial Dames all-purpose cream will 
contain this concentrate. 

In keeping with the Colonial Dames 
policy of slow, steady expansion, new ter- 
ritory is constantly being opened. Na- 
tional advertising is now taking the place 
of local advertising, and the September 
issue of Vogue will tell the story of the new 
Colonial Dames Vitamin D Cream. 


Merle Norman Opens New 
Laboratory 

Merle Norman, complexion specialist 
and originator of “‘Mira-col’”’ rejuvenation 
facials, announces the purchase of a new 
plant in Ocean Park, Calif. The plant is 
equipped with the latest modern machin- 
ery including a two-story powder room 
and the glass-lined tanks. The production 
capacity of the laboratory is seven times 
greater than that of their former plant. 


Studio Cosmetic Moves 

“Doc” Grove, the popular and well- 
known head of the Studio Cosmetic Co., 
manufacturers of private brands has just 
announced the removal to new and spa- 
cious quarters on North Highland ave. in 
Hollywood. 


Selig to Washington 
Gail B. Selig, counsel for the California 
Cosmetic Association, has left for Wash- 
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ington, D.C. Mr. Selig expects to confer 
with Hugo Mock regarding current prob- 
lems of the industry. 


Miss Armstrong Returns 

Lois W. Armstrong, executive secretary 
of the California Cosmetic Association, has 
just returned from a vacation trip to 
Victoria, B. C. Miss Armstrong was par- 
ticularly impressed by the different meth- 
ods employed in merchandising cosmetics 
in British Columbia, and promises at some 
future time, to pass on these impressions 
to the trade. 


Nathan Swartz Marries 
Congratulations are in order for Nathan 
Swartz, chief chemist for Borun Brothers, 
-operators and owners of the Thrifty 
Drug Chain,—of Los Angeles. Mr. and 
Mrs. Swartz are now on a honeymoon trip, 
and expect to be away for several weeks. 


Davis Factor Home 
Davis Factor of the Max Factor Co., 
returned recently from an extended trip to 


New York. 


Nassour Back From N. Y. 

William Nassour, head of the Castilian 
Products Corp. of Hollywood, has just 
completed a business trip to New York, 
making the trip both ways by plane. 


Albek Completes Trip 

An extended trip through the entire 
West, has just been completed by Albert 
Albek, of Albert Albek, Inc., Los Angeles. 
Mrs. Albek and his daughter Alberta ac- 
companied him, the trip being made by 
motor. Mr. Albek reports the opening of 
two new branch-headquarters;—the Wa- 
satch Chemical Co., of Salt Lake City, and 
George E. Tarbox Jr. of Denver. Both of 
these branches will carry a complete stock 
of the many high-class cosmetic special- 
ties which are sold exclusively in the West 
by his organization, as well as products of 
the Felton Chemical Co. 


Finney Arranges Distribution 

Thomas M. Finney, of La Finne Lid., 
Hollywood, has recently spent several 
weeks in the East and the mid-West, ar- 
ranging for additional distribution, prin- 
cipally through chain store organizations. 
His company has recently been reorgan- 
ized, the other members being Jennie M. 
Finney, vice president and treasurer, and 
Dr. William H. Finney, secretary. 
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1 PRICE'S triple pressed STEARIC ACID is used by 


PREPARED FROM leading manufacturers of the finest toilet prepara- 


tions, shaving creams and toilet soaps. 


THE FINEST 2 Of guaranteed English manufacture, it is highly 
crystalline and white in color. 

MATERIALS AND 3 Melting point is 130°-133° Fahrenheit. 

ENTIRELY FREE 4 Unvarying uniformity in quality. 

FROM ADULTERANTS 5 Packed in slabs of about one inch thickness in 


double burlap bags with a third protective inner 


bag forming a muslin liner. 


Quotations for carloads or less upon application to exclusive American Representatives 


ORBIS PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK, N. Y. 
MANUFACTURED BY PRICE'S OF LONDON, ENGLAND 
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Regulatory 
New York City Prohibits 


New York City Board of Health has 
listed a number of drugs which cannot be 
sold except upon a prescription. The per- 
scribed products are: 

Dinitrophenol, thyroid, cinchophen, In- 
dian hemp in leaf form, oil of savin, oil of 
tansy, oil of pennyroyal, oil of croton, solid 
extracts and fluid extracts of ergot and 
cotton root except when for external use in 
combination with other ingredients, tartar 
emetic in excess of one-half grain per dose, 
atropine for internal use in excess of one- 
hundredth grain per dose, prussic acid in 
excess of one-half minim of dilute Prussic 
Acid per dose, and amidopyrine in excess 
of two (2) grains per dose. 


Drug Bill Over to January 

The food and drug bill, S. 5, was one of 
those held over for the next session of 
Congress which convenes in January. 
Under ordinary procedure, this bill will be 
among the first to receive consideration 
when Congress reconvenes. It will be un- 
necessary for the Senate to vote again on 
the bill as a whole unless extended changes 
are proposed in conference. When Con- 
gress adjourned the bill was still in the 
hands of a subcommittee of the House 
interstate commerce committee, headed by 
Representative Virgil Chapman (Ken- 
tucky) which had conducted hearings on 
the measure. 


N. Y. Fair Trade Suit 


The first suit brought in New York 
State under the terms of the Feld-Craw- 
ford Fair Trade Act has been instituted by 
Cooper & Cooper, razor and blade manu- 
facturers, against Samuel B. Angert, pro- 
prietor of a drug store in Brooklyn. 

According to the complaint filed by 
attorney for Cooper & Cooper, Angert has 
not only refused to sign the fair trade con- 
tract which was submitted to him but has 
“knowingly and willfully” sold the blades 
manufactured by Cooper & Cooper below 
the minimum resale price stipulated in the 
contract. 

Despite repeated warnings by Harry 
and Leon Cooper, Angert continued to sell 
their blades at 5 for 15 cents instead of 
6 for 25 cents, the minimum resale prices, 
according to the schedule published in the 
resale price contract. 


Noxema Agrees with F. T. C. 

Noxema Chemical Co., Baltimore, has 
agreed to comply with the Federal Trade 
Commission’s order by ceasing to state, in 
its advertising of Noxema, that the cream 
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is the only thoroughly tested sunburn 
remedy, or is an effective treatment for 
any other skin ailment, unless the ailment 
is specifically from external causes. Asser- 
tions about sunburn are to specify a pal- 
liative effect. 


Marmola Answers F. T. C. 

The latest step in the Federal Trade 
Commission’s long-standing controversy 
with the Raladam Co., manufacturer of 
the reducing compound known as ‘‘Mar- 
mola,” is a voluminous answer filed by the 
company to the amended complaint issued 
by the commission early in the year. 

The company now contends that the 
commission has no authority to issue such 
a complaint and points to the supreme 
court decision upholding its contesting of 
an earlier complaint by the commission. 
The company then goes on to state that in 
the sale of Marmola, no substantial com- 
petition exists with other concerns. 

The answer admits that the product 
contains desiccated thyroid, denies that it is 
a dangerous and powerful drug, and claims 
that it is a biological product and a normal 
constituent of the human body. The com- 
pany also denies that there are “‘any per- 
sons whose bodies in their natural and 
normal state are so constituted that such 
persons may not take or use thyroid in the 
manner and in the dosages and to the ex- 
tent and under the directions and advice 
gives by respondent in connection with the 
sale of its product.” It has never repre- 
sented, according to the answer, that all 
physicians use thyroid in the treatment of 
excess fat, but does claim that many 
modern physicians use it. 


F. T. C. Stipulates 


The Federal Trade Commission has 
entered into stipulations with Tablet 
Sixty-Six Co., of Los Angeles, and R. Rob- 
ert Reveno, of Philadelphia, operating as 
R. Robert Reveno & Co. Both firms deal 
in treatments for rheumatic afflictions. 

Tablet Sixty-Six Co. agrees to cease 
representing inferentially or by direct 
statement that its treatment, designated 
‘Tablet 66,” is a competent treatment or 
an effective remedy for either muscular 
rheumatism, inflammatory rheumatism, 
muscular rheumatic conditions or “‘incur- 
able’ rheumatic conditions, or that med- 
ical authorities have so recognized its 
ingredients. 

The Commission, following an investiga- 
tion, had reason to believe that many of 
the company’s advertising representations 
were incorrect, exaggerated and mislead- 
ing. 

Reveno agrees to stop representing that 
his “‘Aralgia Capsules” are a competent 
treatment or an effective remedy for 
rheumatic pains, neuritis, gout, lumbago 
or neuralgia, and that he has “perfected” a 
rheumatic remedy. 
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Dan Nealon Says---- 


F. G. Brinkmeyer, Phoenix Cap’s 
fair haired boy, and Mrs. B. passed 
through Paris recently. F.G’s arm 
is all tied up with bandages, the re- 
sult of wearing a punch-board 
wrist watch in this blistering heat. 
Says Brinkmeyer: “Listen D. F., 
what the (bad word) will take this 
(bad words) green stain off my 
arm)” 

Hazel Atlas’ Carso was back in 
town again last week warning all the 
buyers to order well in advance, for 
business is so good it is hard to 
make deliveries. P. A.:—Who was 
them gals we seen you with Mr. 
Carso? Mr. Carso:—‘‘That’s all 
right. Their aunt came with us.” 

W. C. Luckey, National Toilet 
Company’s Secretary is now recov- 
ering from a trip to the coast. The 
Fair, Catalina, Hollywood, and the 
border towns got a big play. 

Dennison’s T. L. Stocking re- 
newed old friendships in Paris last 
week. Everyone enjoyed his return. 

eee 

Bert Fisk’s dad, S. M. U. Fisk, 
has returned to New York City 
after showing us country folks how 
the city boys whoop it up. Every- 
one did enjoy the lessons. 


The office force of the National 
Toilet Company enjoyed a picnic 
supper at the historic Sulphur Well 
last month. Country ham with all 
the trimmings was enjoyed by all. 
The famous old well will be covered 
with 10 feet of water if and when 
Aurora Dam is built. 


What’s all this we hear about a 
couple of salesmen breaking even at 
Agua Caliente? 

Who gave the movie actors a 
treat and who slept through it all? 

Election today and everybody’s 
wearing fire arms. 

Couple of new face powder boxes 
on sale in the chains in September. 
Put your money on the long shot. 

sees 

Even old man Ripley wouldn’t 
believe that a man was dug up from 
the grave to answer a cold check 
charge, but it’s true. 


Paris, Tenn. August 31, 1935. 
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tense MV geromized” Cosmetic Colors 


COLOR DISPERSION 


**Nlicronized’’ colors, with no 
preliminary grinding, mixed and 
bolted in the same manner as 

you now use for your face pow- i 





<a oan csi siaass, honeiiiad 
So ga elagetlene on 2 - Assures 100% Dispersion 
csenaeonmccny areal idea 

ll seaatadcene ot 4 - Gritless 

every batch. 5 - Economical 




















‘‘Micronized’’ Cosmetic Colors—selected and tested for purity— 
are available in Earth and Lake types to 
match any shade 


WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 


260 West Broadway New York City 








Only Pure White Beeswax 

will produce Pure White 

Cream. T. L. Beeswax has 

been the standard for 

more than eighty years. 

Samples on request. 
Pioneer Brand Pure Refined 


Yellow Beeswax 


Ideal for lemon creams 
and similar preparations. 








THEODOR LEONHARD WAX CO., Inc. 


: : ; . Established 1852 
Western Dist'r acific Coast HALEDON, PATERSON, N. ‘ 


A.C. DRURY & CO, ALBERT ALBEK, 
Long Distance Telephone: SHerwood 2-1444 





nc. nec. 
219 E. North Water St. 515 So. Fairfax Ave. 
Chicago, Illinois Los Angeles, Calif. 
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F. T. C. Fills Quota 


The Federal Trade Commission has been 
brought up to its full strength for the first 
time in several months through the ap- 
pointment of Robert E. Freer as a Repub- 
lican member of the Commission. 

Although appointed from Ohio, Mr. 
Freer has been a resident of Washington 
for several years. He was formerly senior 
attorney of the bureau of valuation of the 
Interstate Commerce Commission, and 
more recently special assistant to Com- 
missioner Joseph B. Eastman, Federal Co- 
ordinator of Transportation. During the 
past session of Congress he was loaned by 
Mr. Eastman to serve as special counsel 
to the Senate committee on I terstate 
commerce, and as such assisted in drafting 
the utilities control, motor carrier, and 
other bills. 


Unfair representations in the advertise- 
ment of remedies for certain diseases will 
be discontinued under stipulations with 
the Federal Trade Commission by Kent 
Laboratories, of New York City, and Cen- 
tury Laboratory, Inc., of Chicago. 

Kent Laboratories agrees to cease assert- 
ing that its ““Broncotone”’ is a competent 
treatment or effective remedy for asthma, 
whooping cough, lung or bronchial dis- 
turbances, bronchitis, catarrh, sore throat 
and colds, and that its ““Gastritone” is a 
competent treatment or effective remedy 
for constipation, acids and other stomach 
ailments, unless the allegation is limited to 
such disorders as a laxative or a mild 
sedative would relieve. 

Advertising a treatment for foot troubles 
called ‘Perfect-Feet Foot Bath Powder,” 
the Century Laboratory, Inc., agrees to 
stop making allegations that use of this 
preparation at least once a week will keep 
a person’s feet in normal condition regard- 
less of circumstances, and that the article 
is a new, scientifically compounded form- 
ula, or that it will correct practically every 
known kind of foot trouble. 


Facial Yeast Taxed 

Apparently working on the premise that 
yeast advertised as a facial treatment as 
well as a health product is subject to the 
special “luxury” tax on cosmetics, Otto L. 
LaBudde, U. S. collector of internal rev- 
enue for the State of Wisconsin, is seeking 
to collect more than $1,000,000 in excise 
taxes from the maker of Red Star yeast. 

The taxation threat came to light when 
the Red Star Yeast & Products Co., Mil- 
waukee, started action in federal court to 
obtain a permanent injunction against 
collection of the taxes. 

The company’s bill of complaint sets 
forth that Mr. LaBudde claims authority 
to impose the tax under Section 603 of the 


revenue act of 1932. 
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The Red Star Company’s “Galaxy of 
Stars” broadcast, heard over the NBC 
Red network until about two months ago, 
was devoted to selling the product for both 
beauty and health. Yeast can be used as a 
beauty pack or pore cleanser, the advertis- 
ing pointed out. 

As a tie-up with the radio program, the 
company provided dealers with window 
stickers, emphasizing the use of Red Star 
yeast as a facial treatment for a one-week 
free trial period. Those interested were 
invited to ask the dealer for a free beauty 
folder, with complete directions. 


Financial 


Earnings & Dividends 
AMERICAN HOME PRODUCTS 

American Home Products Corp. and 
subsidiaries report for the six months 
ended June 30 consolidated net earnings, 
after deducting depreciation and federal 
taxes, of $621,415.82, equivalent to 92c per 
share. This amount is after charging off 
extraordinary expenses incurred by reason 
of changes in merchandising methods in 
the amount of $177,900.04 and $59,578.90 
due to changes in accounting policies. The 
board of directors at its meeting August 
22, declared the next regular monthly div- 
idend of 20c payable on October 1. 
COLGATE-PALMOLIVE-PEET 

A surplus net profit of $1,924,810.03 
for the six months ending June 30, 1935, 
after a deduction of $900,000 as provision 
for possible future decline in the market 
value of its inventories, has been an- 
nounced by S. Bayard Colgate, president 
of Colgate-Palmolive-Peet Co., in his re- 
port to stockholders. Mr. Colgate also 
reported an increase in sales of $4,632,077 
over the corresponding period of last year. 
At the same time there was a gain of $642,- 
537 in earned surplus for the first half of 
the year. 
McKESSON & ROBBINS 


McKesson & Robbins, Inc., reports net 
sales for the first six months of this year of 
$63,296,723 compared with $62,603,239 
for the first half of 1934, an increase of 1.10 
per cent. Combined profit from opera- 
tions for the period totaled $832,110, after 
all deductions including fixed charges com- 
pared with $1,055,194 for the correspond- 
ing period last year. The decline in earn- 
ings was accounted for in part by the 
increased cost of sales, including an in- 
crease of over $400,000 in advertising 
expenditures for the period. The consoli- 
dated balance sheet as of June 30 shows 
current assets of $53,913,923, as compared 
with current liabilities of $9,572,934—a 
ratio of 5.63 to 1, against a ratio of 5.57 to 1 
shown at the end of last year. Cash of 
$3,457,471 compared with $3,080,690 on 
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December 31, 1934 and inventories of $28,- 
889,315 show an increase of $105,782, 
largely due to the continued expansion of 
the company’s liquor division. Earned 
surplus on June 30, 1935 amounted to 
$3,356,849 against $2,578,368 at the end 
of last year and $1,926,088 a year ago. 


Obituaries 


Mrs. A. E. Searles 


Mrs. Antoinette E. Searles, for forty 
years in the employ of George Lueders & 
Co., New York, died on Sunday September 
1. Mrs. Searles started with the company 
on September 5, 1895 as invoice clerk. She 
subsequently made herself valuable in 
various departments of the business and 
for a number of years prior to the death 
of Mr. George Lueders, in 1933, acted as 
his secretary. 


W. O. Parker 


W. O. Parker, formerly assistant sales 
manager of the International Proprietaries 
Co. and later secretary-treasurer of Kar- 
nak, Inc., a medicine firm operated by the 
late G. F. Willis, died recently at Georgia 
Baptist Hospital in Atlanta, after an 
operation. 


G. W. C. Kerssmakers 


Alphonse and Louis Koster of Koster 
Keunen, Sayville, L. I., announce 
with regret the death of the Hon. Gode- 
fridus Walterus Christianus Kerssmakers, 
of Eindhoven, Holland, at the age of 61. 





John A. Lyter 

John A. Lyter, advertising manager for 
the R. & H. Chemicals department, E. I. 
duPont de Nemours & Co., was drowned 
August 2, while swimming in Kaolin Lake, 
an abandoned quarry hole near Hockessin, 
just over the Delaware-Pennsylvania State 
line. He was twenty-eight years old and 
unmarried. Mr. Lyter was graduated 
from Lehigh University and soon after 
joined the production department of the 
Rossler & Hasslacher Chemical Co. After 
the company was taken over by the 
duPont company he became an assistant 
in the advertising and publicity division, 
and in 1934 he was made advertising 
manager of the department. 


Mrs. John Corson 


Mrs. John Corson, wife of John Corson, 
for many years associated with Dodge & 
Olcott Company, New York, died August 
31, following a lingering illness. Mrs. 
Corson was interred September 2. 
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Can You Remember 
Milady’s favorite fragrance 
zvhen “BICYCLES WERE BUILT FOR TWO?” 


The sweet fragrance of delicate gardenias, the alluring 
scent of jasmine, the unmistakable odour of fresh cut roses 
. they were milady’s choice in the romantic days of the 





“Gay Nineties!” 

And today, feminine whimsy returns the fragrance of 
flowers to popular favor to take the coveted place of 
blends as the “high fashion’ in perfumes, powder and 
toilet water scents. 

And now, too, the character and true fragranceof MM&R 
Perfume Oils make them the first choice of the drug and 
cosmetic industry. Testing samples will be furnished on 


request, 


“GARDENIA G.H. @ JASMINE “‘N” @ ROSE BLUE 
DELMAREO e@ CARNATION FLEURS 
LOCUST BLOSSOM No. 2 


on *Yesterday’s favorites and today’s choice... they are but a few oy the many 
ad products produced under the dependable seal of Magnus, Mabee 9 Reynard, Inc. 


MAGNUS, MABEE & REYNARD, INC. 


Essential Oils, Balsams, Aromatic Chemicals, (|, Perfume’ Materials...Since 1895 
32 CLIFF STREET (N NEW YORK, N.Y. 











un 
leached 


ecswax 


We extend a cordial invitation to buyers of beeswax and those interested in seeing the process of trans- 
forming the crude beeswax into the pure sunbleached product, to visit our bleachery at Sayville, Long Island. 
Here, under ideal conditions, crude beeswax is bleached, without the use of any chemicals, to the pure 
product which has proved so satisfactory to many cosmetic manufacturers. 

Koster Keunen, a name famous in Europe as sunbleachers of beeswax for over 80 years, has now been 
established in the United States for four years. 


Represented in New York and Represented in the Middls West 
=xt- KOSTER KEUNEN “—* 














Wallace A. Bush Chemical 
/ . Co., Inc. 
Corp. SUNBLEACHED and YELLOW BEESWAX saainiig-nicsdbiigiaal 
300 Fourth Ave., New York, N. Y. - 412-420 N. Western Ave. 
Phone: ALgonquin 4-2177 Sayville (Long Island) New York Chicago, Ill. 
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FOR TOILETRIES « COSMETICS « PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 
terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 





Deolated Almond 
Meal 
Balsam Tolu 
Benzoin Gum 
Chalk (Precip. ) 
Chinese Shavings 
Cuttle Fish Bone 
Gum Arabic 
Gum Tragacanth 


Henasoap Shampoo 

Indian Gum 
(Karaya) 

Talcum 

Irish Moss 

Lavender Flowers 

Olibanum 

Orris Root 

etc., etc. 


HOPKINS’ FACTOLAC 


@ For the preparation of permanent 
emulsions of both fixed and volatile oils. 
Insures complete homogeneous mixture 
of oils and water without trituration or 
special apparatus. An ideal emulsifier. 


“Quality is remembered 


long after price is forgotten e 














J.L-HOPKINS & COMPANY 


HOPKINS’ NEUTRAL WHITE 
SOAP 


@ Powdered, granulated. Contains no 
soap bark, free alkali, free acid or heavy 
metals. Totally free of rosin, sugar and 
foreign matter. Snow white. 





EGYPTIAN HENNA 


@ Consists solely of choice Egyptian 
leaves. Laboratory tested, absolutely 
unadulterated. Milled on slow-stone 
grinders assuring intactness of full color- 
ing content. Purely vegetable. 


FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 


ORATORY BASIC SPECIALTIES. 





BOTANICAL DRUGS AND LAB- 











220 Broadway 


NEW YORK 
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“he Use Just is the uly Jest” 


We recommend that you test 
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NEW YORK 


JARDIN DE JUIN 


An excellent odor for practically all cosmetic preparations 


FLEUR DE LIS 
For Creams 


BOUQUET K MS 
For Powders 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 


CROTON-ON-HUDSON, N. Y. 


DETROIT Lo 
COLOMBES, FRANCE 


S ANGELES SAN FRANCISCO 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 
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PORTLAND, ORE. 


SEATTLE 


LONDON, ENGLAND 
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SEITZ FILTERS 


Will Meet Your Filtration Problems ! 


With a background of OVER HALF A CENTURY 
of PIONEERING EXPERIENCE IN FILTRATION, 
we believe you can best serve your interests by 
ealling on TRAINED REPRESENTATIVES of 
PHILIPP WIRTH, INC. who are always happy to 
serve you. 

This staff is constantly working out FILTRA- 
TION PROBLEMS for others and will help you 
decide as to the type and size of SEITZ FILTER 
best suited for your plant. 

EXPERIMENTS run up your costs on time, labor, 
materials, ete. WE can help AVOID NEEDLESS 
EXPENSES, thereby INCREASING YOUR SALES 
AND PROFITS. 


Literature and other data on request. 


PHILIPP WIRTH, Inc. 


31 Union Square New York City 


D. Robertson C. V. Krauss E. B. Sullivan W. A. Newall 
612 Bryant St. 763 Belmont PI. 1410 E. 70 St. 32 Front St. W. 
San Francisco, Cal. Seattle, Wash. Chicago, Ill. Toronto 2, Can. 








A Manual of 
PHARMACOLOGY 


and its applications to 
THERAPEUTICS AND TOXICOLOGY 


by 
TORALD SOLLMANN, M.D. 


Professor of Pharmacology and Materia Medica in the School 
of Medicine of Western Reserve University, Cleveland 


e New drugs and new conceptions of drugs 
have appeared with great rapidity the past few years. 
In the Fourth Edition of Dr. Sollmann’s book these 
many important new drug facts strike the eye in every 
section! 

Some idea of the many important new features is 
given in this list of entirely rewritten subjects: Ars- 
phenamine fate; barbiturates; bismuth; cinchophen 
toxicosis; gold iodine compounds in roentgenography ; 
liver extract; mercury; morphine addiction; morphine 
fate; peristalsis; nitric vapors; pituitary; quinine and 
plasmoquin; hormones; temperature regulation; thal- 
lium; vitamines. 

1237 Pages, Illustrated. Price, in cloth, $7.50 net. 


Write for booklet of complete table of contents. 
THE DRUG and COSMETIC INDUSTRY 
101 West 31st St., New York City 
Please Remit With Order 

















ey 


OF IMPORTANCE TO 
BOOKS DRUG AND COSMETIC 
MANUFACTURERS 


OUR VANISHING HAIR 
by Charles Nessler 


Mr. Nessler is already well known for his work in the hair 
field and his book will interest all manufacturers of hair 


preparations. 
140 Pages, Cloth $2.00 





DOLLAR MAKERS 
197 Sales Ideas That Worked 
by George T. Eager 


Just 197 page or less-than-page long stories, describing what 
business men have done to move goods. 


197 Pages, Cloth $2.00 





NATIONAL FORMULARY V 


Prepared by Authority of the American Pharmaceutical 


Association. 
546 Pages, Buckram $3.50 





MANUFACTURERS’ PRACTICAL 
RECIPES, Jameson 
5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutica! and 
toilet preparations. 
2000 Pages, Price $8.50 





9992 RETAILING IDEAS” 
Emanuel Lyons 


Primarily of interest to retailers but applicable to manufac- 
turers and distributors of retail goods. 


337 Pages, Cloth $3.00 





WHOLESALE ACCOUNTING 
AND CONTROL 
J. Brooks Heckert & Irving J. Stone 


This book presents for you in clear, understandable, usable 
form every step in accounting and executive control for 
wholesale concerns. 

234 Pages $3.00 





WHAT MAKES PEOPLE BUY 
Donald A. Laird 


The new advances in psychology applied to sales and 


advertising. 
237 Pages $2.50 





THE LAW OF DRUGS & DRUGGISTS 
William R. Arthur 


A treatise with text, cases, statues, readings and digests for 
schools of pharmacy, retail, wholesale and manufacturing 


druggists. 
500 Pages $3.00 





PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 


THE DRUG and COSMETIC INDUSTRY 
101 West 31st St., New York City 


PLEASE REMIT WITH ORDER 
For Other Titles Consult Our Book Depastment 
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INDUSTRY'S BOOKS 


Paying through the Teeth, by Bissell B. Palmer, 297 
pages, Vanguard Press, New York, $2.00 net. 

Dr. Palmer, recent president, American College of 
Dentists, formerly president, N. Y. Academy of Dentis- 
try, and currently editor, N. Y. Journal of Dentistry 
and general treasurer, International Association for 
dental research, joins the parade of those who analyze 
advertising claims. As might be expected, his particular 
forte is tooth products—everything from tooth paste 
and tooth powder to chewing gum and teething syrups. 
As might also be expected, only those products “‘ac- 
cepted” by the council of the American Dental Associa- 
tion receive his approbation. 


Die Kosmetik der Haut, by H. Janistyn, 161 pages, 
published by H. Ziolkowsky, Augsburg, Germany. 
This small book is absolutely indispensable to every 

cosmetic chemist or experimenter who can read Ger- 
man. In alphabetical arrangement it contains a very 
large selection of new and old materials used in cos- 
metic preparations. Each listing describes the material, 
giving the composition where known and then describes 
the special properties and uses of the preparation in 
formulating cosmetics. There are several major group- 
ings, such as the ones for hormones, vitamines, fats and 
oils, etc., which first give a general description of the 
class and then a detailed evaluation of the members of 
the class. 


The Structure of Crystals, by Ralph W. G. Wyckoff. 
Supplement to the Second Edition. Reinhold Pub- 
lishing Corp., New York, 240 pages, $6.00. 

This supplement is a summary of new X-ray struc- 
ture determinations published during the past four 
years. As such it follows strictly the form used in 
Part II of the second edition of “The Structure of 
Crystals”’ and aims to include all new studies that lead 
at least to cell dimensions. The compilation is highly 
technical and quite indispensable to all working or in- 
terested in the field of crystal structure. 


The Foundations of Human Nature, by John 
Morris Dorsey, 487 pages, Longmans, Green & Co., 
New York, $2.80 net. 

A synthesis of what is commonly known as normal 
in human conduct, which thus emphasizes the need for 
understanding the abnormal through the normal. This 
study of personality is written primarily for educators, 
but everyone should find it interesting. 
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Year Book of the American Pharmaceutical Asso- 
ciation, 1933, Volume 22, American Pharmaceutical 
Association, Washington, D. C. 

Containing the seventy-sixth annual report on the 
progress of pharmacy which will be of interest to every 
manufacturer. Also the roster, treasurer’s report, roll 
of members, etc. 


Lactobacillus Acidophilus and Its Therapeutic 
Application, by Rettger, Levy, Weinstein and 
Weiss, 203 pages, Yale University Press, New Haven, 
$2.50 net. 

The experiments, results and conclusions of a clinical 
and bacteriological study of lactobacillus acidophilis. 
A sequel to “Intestinal Flora” which goes further into 
the subject of intestinal bacteria. 


Diet and Physical Efficiency, by Haggard & Green- 
berg, 180 pages, Yale University Press, New Haven, 
$3.00 net. 

A study of the effect of the frequency of meals upon 
physical efficiency and industrial productivity. The 
attempt is made to study and formulate the principle 
of the best mealtime interval. 


Economic Plants, by Ernest Elwood Stanford, 571 
pages, D. Appleton-Century Co., New York, $5.00 
net. 

A brief study of several of the more important groups 
of plants and plant products utilized by man. There are 
chapters on “Spices and Other Aromatic Products’ and 
on “Medicinal Plants.” 


Gould’s Medical Dictionary, edited by R. J. E. 
Scott and C. V. Brownlow, 1538 pages, P. Blakis- 
ton’s Son & Co., Philadelphia, $7.00 net. 

This is the fourth revised edition of this well- 
known work. In it there are a large number of new 
words which elucidate the new conditions and methods 
that gave them birth. There are also many corrected 
older definitions. 


Accounting Procedure for Standard Costs, by 
Cecil Merle Gillespie, 371 pages, Ronald Press Co., 
New York, $5.00 net. 

How to apply standard cost methods to your own 
plant conditions. This book deals with the accounting 
procedure required to secure the advantages of standard 
cost methods in the individual plant. 
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Another STOKES Specialty 
PROCESS EQUIPMENT for thePHARMACEUTICAL FIELD 








The illustrations show a few examples of STOKES Process Equipment 
used in the recent modernization of well-known pharmaceutical plants. 
They are designed to meet individual requirements and include different 
types of extractors, vacuum stills and solvent recovery apparatus—built 
of special metals when necessary—fractionating columns, high vacuum 
pumps, etc. 


For nearly 40 years, we have concentrated on serving the pharmaceutical 
field, specializing in the building of the apparatus mentioned above in 
addition to manufacturing tablet machines and other standard phar- 
maceutical equipment. 





When you require process equipment, we have at your disposal—besides 
complete manufacturing facilities—a staff of chemical engineers who are 
familiar with your problems and a semi-plant scale laboratory. 











STOKES 


Pharmaceutical Equipment 











Special Vacuum Extractor and Solvent Tablet Making Machines Tube and Jar Fillers 
Kye: - ; ; - Granulating Mixers Powder Fillers 
Recovery Still for the preparation of Oscillating Granulators Jacketed Kettles 
halibut oil concentrates. Coating and Polishing Pans Emulsifiers 
Drying Closets Suppository Molds 
Drug Mills Lip Stick Molds 
Ball and Jar Mills Compact Presses 
y Sifters and Mixers Ointment Mills 
Combination Apparatus for concentrat- Tablet Triturate Molds Capsule Molds 
ing and drying to a powdered extract Percolators and Extractors Capsule Fillers 
Nias ; Bottle Washers Vacuum Stills 
from percolate—at low temperature, 1n Solvent Recovery Apparatus Vacuum Dryers 
one piece of apparatus and without Vacuum Pumps Water Stills 
Special Machinery Conveyors 








handling. 





Send for Catalog 33-T 





Combined Vacuum Extraction and Solvent Recovery Appa- Complete Extraction and Solvent Recovery Plant including 
ratus used in the extraction of vitamin material and the re- Special Percolators, Atmospheric and Vacuum Stills, Vacuum 
covery of acetone. Pumps, Alcohol Rectifier and Solvent Recovery Unit. 


See our Exhibit at the Chemical Show, Booth 80 
FS TOKES MACHINE COMPANY ppb if Foe 
Ieee ronry veans sewn rene) 


(Ask for sample copy) 
5932 Tabor Road Olney P. O. Philadelphia, Pa. 
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PRODUCTION FORUM 


PLANT MANAGER'S 
ASSOCIATION 


Shortly after we mentioned that we 
were going to do something about a plant 
manager’s association quite a number of 
the boys wrote in commending the idea 
and asked to be listed as charter members. 
So we're going ahead with the thing and 
this announcement is a definite call for 
members. We'd like everyone of you to 
drop us a line and say you'll go along. 
Bill Bristol and I had a meeting to discuss 
the formation of the association, and be- 
cause Bill is not only a regular guy but an 
outstanding liberal in his opinions about 
the interchange of information, I tried to 
persuade Bill to head the thing up and I 
am also swinging the stick on Howard 
Sumner of Norwich Pharmacal to become 
Vy. P. because Howard, too, is regular 
besides being a handsome fellah. Bill 
will cooperate to the nth degree but wants 
to duck the presidency. But we'll con- 
script him at the first meeting. We’re 
most anxious to have all of you who can 
attend a late October meeting in New 
York to drop us a line and say you'll be 
on hand. 

Not much can be done until the first 
meeting which will be announced in the 
October issue. At that time we'll present 
for your consideration an organization 
plan, proposed constitution, by-laws, etc. 
and we'll elect officers and get going. 
Everything that has been done to date is 
of course tentative and every proposal that 
will be made to you will be open to discus- 
sion. All we hope to do as a preliminary 
is to outline some ideas for discussion at 
the first meeting and it’s up to you to 
decide what should be done and how. 

Judging from the letters already re- 
ceived the concensus of opinion seems to 
be that membership should be limited to 
plant managers and their assistants, chief 
chemists and maintenance engineers. Most 
of the boys feel that foremen should not be 
admitted to membership and that mem- 
bers should be accepted only from firms 
which have a sizable investment in plant 
and equipment. Everyone who has 
written in seems to feel that membership 
should be limited to those who have some- 
thing definite to contribute to the tech- 
nical advancement of the trade. Per- 
sonally we’re in agreement with this senti- 
ment because if our work is to mean any- 
thing our meetings must be something 
more than social gatherings; we've got 
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By Francis Chilson 


Production Engineer 


work to do. When we get together it will 
not be for the purpose of listening to 
speeches but to discuss processes and 
technical matters of general interest to the 
trade and it will be for the benefit of all 
concerned if all members through ex- 
perience and training have something on 
the ball. We’ll give you a definite date 
later. 


ERTEL’S NEW FILTER 

Ertel Engineering Co., 120 East 16th 
Street, New York offers a new filter of 
rather unusual design. As a matter of fact 
we don’t know of any other filter just like 
it. This machine is designed to give what 
might be called a series filtration. That is, 
instead of passing, the liquid through 
individual sheets to the discharge port, 
this filter gives a progressive filtration by 
passing the liquid through several sheets. 
As the liquid comes into the filter it is 
given a preliminary filtration through 
paper sheets to remove all the heavier and 
more flocculent matter before it is forced 
through the finishing pads, which are 
made of a special asbestos material. This 
method is said to reduce filtration costs 
from 30 to 70%. It is said that this filter, 
in addition to delivering an unusually 
bright filtrate, will operate much longer 
on materials that are difficult to filter 
because the material that causes clogging 
is removed by the paper sheets before the 
liquid reaches the asbestos discs. 


ALCOHOL LOSSES 


It is an unusual plant that does not 
suffer an annual alcohol loss of five or six 
per cent on the total volume of alcohol 
handled and re-handled. On a basis of 
purchases this loss amounts to forty or 
fifty per cent.—sometimes more. When a 
firm is extracting drugs in gravity percola- 
tors it is difficult if not impossible to re- 
duce this alcohol loss, for even though the 
system may be tight enough, the transfer 
of the exhausted marc from the percolators 
to the dreg still results in a_ sufficient 
amount of exposure to cause loss of solvent. 
All sorts of devices have been tried to 
minimize this loss. One concern employs 
percolators suspended from  over-head 
trolleys so that the percolators can be 
moved to the chute leading to the dreg 
still. This helps a lot but still there is loss 
owing to the fact that exhausted drugs 
have to be forced out of gravity percola- 
tors. Another outfit avoids the transfer of 
solvent loaded marc to the dreg still by 
distilling off the alcohol in the percolators 
with live steam. This of course results in 
a lot of low alcohol which must subse- 
quently be rectified and it is doubtful, 
since percolators have no means of loosen- 
ing up the marc, that such a method can 
possibly distill off all the alcohol. Another 
outfit uses water sealed percolators but in 
these, as in other types, the transfer of the 
exhausted marc results in exposure. When 
vacuum extractors are employed the loss 
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ERTEL’S MULTIPLE FILTER 
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NATION AL Machines 


for speedy powder filling — 
Speeds from 20to0160 per minute 


A Fair Question! 


Why not use the original National Bond twin 
station M H machine with one operator, which 
will produce twice as many filled canisters as any 
other semi-automatic machine? 


The Right Answer! 


This machine will handle practically every free 
flowing or non-free flowing commodity in weights 
ranging from | /2 oz. up to 10 lbs. Speed range is 
from 20 to 50 filled canisters per minute, depend- 
ing upon material. Canisters shown in_ illus- 
trations below have been handled on_ this 
machine. 





National Model MH Bond 


Gross Weigher 


Wyandotte 
Detergent 


: WASHING 
PAimren syaract 
CLEA MING 
*Onceiain, Titt 
Mange, eMame® | 
MOrping FLOOR | 
Gtweras cisanin? 4 





Gross and Net Weight Weighing Machines for Free Flowing and Non-Free Flowing 
Products, Cartoning Machines, Wrapping Machines, General Packaging Room 
Equipment. 


NATIONAL PACKAGING MACHINERY COMPANY 


Owned and Operated by 
U. $. AUTOMATIC BOX MACHINERY COMPANY, INC. 
PACKAGING MACHINERY @ PAPER BOX MACHINERY 
459 WATERTOWN STREET, NEWTONVILLE, BOSTON, MASS. 


Branch Offices 
NEW YORK CLEVELAND CHICAGO SAN FRANCISCO LONDON, ENGLAND 
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is of course negligible because the marc is 
not discharged from the unit until all the 
alcohol has been recovered. 

But alcohol losses in extraction and re- 
covery processes account for only a small 
part of the total. A major portion of the 
loss is sustained in concentrating extracts. 
Such losses are due usually not to any lack 
of tightness in the system, but to insuffi- 
cient condenser surface and _ insufficient 
temperature difference between the vapor 
coming into the condenser and the con- 
denser water. Rarely there is another ele- 
ment, insulation of condenser surfaces, 
which is caused by allowing foam laden 
vapor to get into the condenser upon the 
tubes of which it gradually hardens, form- 
ing an insulation. This sometimes hap- 
pens in condensers connected with dreg 
stills because colloidally fine dust and 
pollen will sometimes go through the dust 
traps into the condensers. This condition 
is indicated when the condenser feels cold 
but is allowing the vapor to pass without 
condensing all of it. 

The operation and maintainance of con- 
densers is of paramount importance but 
for some unfortunate reason manufactur- 
ers hate to spend enough money to get 
adequate condensing surface. One should 
have at least a square foot per gallon per 
hour of condenser surface, which is enough 
to take care of normal needs., but it is a 
safer procedure to add twenty-five per 
cent. to this. In other words if your still 
is to run off two hundred gallons per hour 
your condensers should have at least two 
hundred square feet of surface plus fifty 
feet for safety. In reality refrigerants 
should be circulated through condensers. 
We'd like to see condensers built in sec- 
tions. The top section, where the hot 
vapor comes in, should have city water 
circulated through it and the lower section 





The new Shriver diaphragm pump and 
filter combination is shown in the attached 
photograph where it is operating in the 
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should have a_ refrigerant circulated 
through it. This would be both effective 
and economical to operate. But it would 
be still more efficient to circulate a refrig- 
erant through the entire condenser. This 
would have an added advantage in per- 
mitting the use of higher vacuum in 
operating the still, which in turn would 
shorten the operating time, cut steam 
consumption and prevent any possibility 
of overheating the percolate. We firmly 
believe it is better to depend upon a posi- 
tive means of condensing all alcohol vapor 
instead of allowing some of it to pass 
through the vacuum pump into a second- 
ary condenser or scrubber. 


BEACH-RUSS PUMPS 


Speaking of vacuum pumps reminds us 
to tell you that Beach-Russ Inc., 50 
Church St., New York, offers you some- 
thing new in rotary wet vacuum pumps. 
Unlike many of the wet vacuum pumps 
now available this unit is small and com- 
pact. Preliminary tests indicate that it is 
very efficient. This type of pump is useful 
in connection with distillation operations 
where it is desired to have one pump main- 
tain a vacuum and pump condensate at 
the same time. Thus, it eliminates the 
need for a receiver under the condenser 
and permits continuous distillation, elim- 
inating also the frequent need to empty the 
alcohol receiver under the condenser. The 
pump does not depend upon an oil seal, 
the alcohol passing through it forms its 
own seal. Thus there is no danger of 
vacuum loss through oil dilution. We were 
told that on the test block this pump 
demonstrated its ability to pull a vacuum 
within three microns of absolute. The 
pump got pretty hot of course and had to 
be cooled but this we think is a record for 


a wet vacuum pump. 


seaEye! 


a 


plant of Eli Lilly. We are informed that 
the material handled is a_ particularly 


difficult organic salt solution. 


The Drug and Cosmetic Industry 


THERMO-DRUM, PFAUDLER 


Last month we had a note on heating 
kettles which prevents loss of heat by 
radiation and we suggested a method of 
construction by which a tubular agitator 
might be made to supply heat to the batch, 
thus eliminating the need for a steam 
jacket and assuring even heating without 
radiation loss. Herb Hanson of the Pfaud- 
ler Co., Rochester promptly pulled the 
equipment already set up and ready to go 
out of his hat so to speak. This machine 
or kettle is known as the Pfaudler Thermo- 
Drum and is shown in the accompanying 
photograph. The hollow drum or shell is 
suspended in the kettle on a shaft and it 
forms an agitator as well as a heating ele- 





ment. Herb mentions that such units 
have been used in the dairy industry for 
milk and cream sterilization and cooling. 
The unit is so designed that when the 
batch has been heated to the proper 
temperature the process can be reversed 
and the batch can be cooled by means of 
water or a refrigerant circulating in the 
drum. Since the drum has smooth walls 
Herbs points out that it is very much 
easier to clean than our proposed pipe 
agitator would be. Among other things 
this outfit looks a good bet to us for making 
shampoo liquids which have to be heated 
and cooled as well. 


TRADE COPY 

Ivers-Lee Co., Newark, N. J. is ready to 
send you a copy of their new brochure on 
the pharmaceutical packaging service and 
equipment offered by the company. In 
addition to describing the Ivers-Lee tablet 
counter and filler, there are sections on the 
Wrap-ade sheeter for use in hand wrapping 
of transparent cellulose. There is a sec- 
tion devoted to the Sanitape machine and 
one on the complete packaging service 
offered by the company. 

Eppenbach, Inc., Long Island City, 
N. Y. invites your perusal of a new bul- 
letin on an inexpensive new line of colloid 
mills. The machines operate under pres- 
sure in addition to employing rotors and 
stators, a combination said to produce 
superior emulsions. 

Chemicolloid Labs., Inc., 44 Whitehall 
St., New York asks you to get a copy of 
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products of all kinds—neatly—accurately! 


95 to 50 Gross a Day 


Handles a variety of small bottles or cans. 
Changed in a couple of minutes for different 
sizes. Quickly cleaned. 








ir REBUILT and NEW 


EQUIPMENT 


LIQUIDATION 


Equipment of former Crystal Chemical Co. 
Z B T department 





























1—F. J. Stokes Piston type Tube Filler, motor driven. 
Robinson Unique No. 8, motor driven Powder Mixer 
and Sifter. 





1—Stokes gear type Tube Filler, motor driven. 
2—Stokes Closing and Clipping Machines, motor driven. 
2—Day 400 and 100 Ib. Powder Mixers and Sifters. 
1—World Improved motor driven Labeling Machine. 
1—Fowler nine spout Bottle Filler 

Bucket Elevators, Sifters, Dust Collectors, etc. 
1—Kiefer Visco Filling Machine, motor driven 
4—Copper Percolators, 22” top diameter x 54” high. 
2—150 and 100 gallon, steam jacketed, copper Kettles. 
1—Stokes No. 90 Tube Filler, Closing and Clipping. 
1—F. J. Stokes Pressure type Tube Filler, motor driven. 
1—U. S. Cascade Bottle Washer and Dryer. 
2—Colton and Stokes Rotary Tablet Machines 
2—Stokes style F automatic Jar Fillers. 


} }7 
nly a partial list 


WE HAVE WHAT YOU WANT 
SEND US YOUR INQUIRIES !! 


—BRILL 


CORPORATION 









Agent for George G. Rodgers Co. 


183 Varick St. New York, N. Y. 
Cable Address: —Bristen Tel. WAlker 5-6892-3-4 
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The New “*Cinati Junior” 


Vacuum Filling Machine 


his latest addition to the Kiefer line of Vacuum Filling 
Z~ Machines has already proven very popular. It is being used 


for castor oil, turpentine, shampoo—fills light and heavy 


An Excellent Machine for a Production of 





The KARL KIEFER MACHINE CO. Cincinnati 


P. Jorgensen A. J. Sterling M. C. Finn T. C. Kelly 
311 California St. 2925 Broadway, Room 1209 10HighSt. 222 W. Adams St. 
San Francisco New York City Boston Chicago, Ill. 



















FINELY MADE 


EASY 
TO OPERATE 
SHIPPED 
COMPLETE 


READY TO 
OPERATE 


Write for full 
details 














Improve your EMULSIONS 
and SUSPENSIONS 


EMULSIONS: Cod liver oil, castor oil, hand lo- 
tions, liquid creams, emulsified tonics and medicines. 
Homogenizing improves and stabilizes emulsions of all 
types. 


SUSPENSIONS: Milk of magnesia, liquid face 
powder, colloidal sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 
sion of solids. 


SOLUTIONS: Cough medicines, proprietaries, 
mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 


Visit our exhibition at the 15th Exposition of 
Chemical Industries at Grand Central Palace, 


December 2nd to 7th, Booth No. 304. 


The Manton-Gaulin Homo- 
genizer is more effective and 
less expensive than a colloid 
mill. Sizes are available from 
twelve to sevcral hundred 
gallons per hour. SEND 
FOR CATALOG. 


The Manton-Gaulin 


Manufacturing Co., Inc. 
EVERETT  :: MASS. 
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their new catalogue on high capacity col- 
loid mills. In this catalogue there is de- 
scribed machines for every purpose and 


every purse. 


U. S. BOTTLER’S CLEANER 


Some time ago we mentioned that there 
was an acute need in the trade for a semi 
automatic or hand bottle cleaner which 
could be used in place of the open blowing 
nozzles that are used in so many plants 
and also for small production and short 
runs of varying sizes. U. S. Bottlers 
Machinery Co., 4015 N. Rockwell St. 
Chicago, Ill. offers a new machine for the 
above purposes which undoubtedly will be 
welcomed by the trade. This machine 





consists essentially of a powerful vacuum 
filler mounted on a portable stand and 
equipped with a revolving head for holding 
containers and a pair of cleaning nozzles. 
The revolving head is controlled by a 
treadle which raises and lowers the con- 
tainer so that they seat over the cleaning 
First, 
couple of containers in the holding cups, 


nozzles. the operator places a 
keeping her foot on the treadle. The head 
is turned until the containers are under 
the nozzles and the treadle released. This 
causes the head to rise, seating the con- 
tainers over the nozzles so that they can be 
cleaned by vacuum. The process is re- 
peated, two containers being put on and 
two cleaned ones removed at each opera- 
tion. The machine can be used for bottles 
or jars, it being necessary to change only 
the centering cups on the revolving head 
in order to adjust for various sizes and 
types of container. It is stated that one 
operator can clean up to fifty containers 


per minute. The price of the unit is low. 
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LIGHTNIN’ EMULSIFIER 


Some months ago we mention the con- 
tinuous emulsifier made by Mixing Equip- 
ment Corp., Rochester because it struck 
us as being an interesting departure in the 
construction of emulsification equipment. 
But at that time only very large units were 
available and were intended primarily for 
the asphalt industries. Now we're in- 
formed that small units for drug and cos- 





‘Baffles 








Propellers 
a | 0 











Cross-section of new continuous emulsifier 


metic production are available now. The 
outfit consists of a vertical cylinder con- 
taining a series of perforated baffles with 
saw-tooth perforated bladed 


mounted between them on a central top 


propellor 
driven shaft. The phases come in at the 
bottom and are subjected to violent turbu- 
lence as the emulsion travels upward to 
the discharge spout. The combination of 
high speed, perforated propellor blades 
and baffles should give a pretty thorough 
mix. The company claims a minimum of 
wear and power consumption. 


EMULSIFICATION 


We were roused out of our habitual mid- 
summer lethargy by reading a report on 
the work of Wood, Loomis, Freundlich, 
Sollner and others on the use of ultra 
sonic waves in emulsification. They point 
out that the primary requisite in emulsi- 
fication is movement. In other words the 
phases have to be moved rapidly so that 
they will intermingle. Agitators, colloid 
mills, homogenizers, dispersers produce 
movement of varying rapidity and upon 
the speed of such movement depends the 
fineness of dispersion and hence the stabil- 
ity of the emulsion. Early pharmacists 
produced satisfactory emulsions by shak- 
ing the phases together in a bottle. This 
same principle is used in the work of the 
aforementioned investigators but on an 
enormously accelerated scale through the 
Ultra sonic 
motion tre- 


use of ultra sonic vibration. 
waves accelerate molecular 
mendously and give stable emulsions with 
amazing speed. In the work cited an oil 
bath was rigged up with a quartz plate 
and in the oil bath a test. tube containing 
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the phases of the emulsion*was immersed. 
The juice was turned on and the vibration 
transmitted through the tube from the 
surrounding oil medium effected a stable 
emulsion. Since many kinds of emulsify- 


ing equipment require that the emulsion | 


be given a rough preliminary mix, it 
occurred to us that»a vibrating feeder 
made with a length of pipe and a high 
frequency vibrator, connected with a 
homogenizer or colloid mill would be a 
very useful contraption. Certainly it 
would be worth an experiment. Although 
the Traylor Vibrator Company makes a 
high frequency pipe conveyor for handling 
dry materials, we don’t suppose that the 
frequency of available commercial equip- 
ment is anywhere nearly high enough to 
give more than a good preliminary emul- 
sion. But this is enough for our purposes 
as it might do away with preliminary mix- 
ing and deliver a more uniform mix than 
is the case when both phases are fed into 


the emulsifier from independent tanks. 


AMPULE FILLER STOKES 


J. F. Stokes Machine Co., have put out 
an interesting vacuum type ampoule 
filler which is shown in the accompanying 
photograph. Ampoules are put into the 
tray neck down and the tray placed in the 
“oven.”’ After sealing the unit is vacuum- 
ized and distilled water sucked in to wash 
the ampoules. The vacuum is broken and 


the water drained off. Then the liquid 


S o@ 





for the ampoules is sucked in under 
vacuum, the total quantity being meas- 
ured so that filling is accurate. Since the 
apparatus is jacketed the ampoules can be 
sterilized during or after filling under a 
dry heat or they can be put back after 
sealing and sterilized under live or open 
steam pressure. The same unit can be 
used for detecting leakers by putting the 
sealed ampoules into a try containing 
methyl blue solution and then subjecting 
them to a pressure of twenty-five pounds. 


ALSOP ISSUES BULLETIN 

A new 6-page bulletin in two colors just 
issued by Alsop Engineering Corporation, 
39 West 60th St., New York describes the 
recently developed HY-SPEED “‘Labelit” 
and “‘Stixit.” 
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New and Improved! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 

There are over five hundred Colton Rotaries in use. 

Superior design, sturdy construction and ease in 
operation have made this possible. 

The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 






No. 2 Rotary 
Tablet Machine ¥ si a __i 




















Write for a copy of 


this new bulletin... 
it points the way to solv- 


Liquidating Equipment from Crystal 
Chemical, Allied Drug and Other Plants 


One Stokes Automatic Powder Filler 

Several Day O to D Size sifters and mixers, belt 
and motor driven 

One Stokes laboratory Vacuum Dryer, 2-—12x18 
Heating shelves 

Several Stokes and Colton Single Punch Machines 


Several Stokes B.D. and D.D. Rotary Tablet Ma- NEW ENGLAND TANK AND TOWER CO. 


ing your liquid mixing 
problems—address ... 








chines 
a ati kp Everett, Mass. or 50 Church St., New York 
Several Day 8-gal. pony mixers, belt driven AGITATING EQUIPMENT SPECIALISTS 





One Houchin-Aiken plodder 

One Houchin-Aiken foot press for soap 
Two small Straub mills 

One 3-roll 12” x 24” granite mill 

One Straub Quaker City No. 10 Mill 
One Colton suppository press 

One small 5-gal. mass mixer SUPPOSITORY and 


Two 20’ U. S. belt conveyors 


One 30’ U. S. belt conveyor 
One Karl Kiefer rotary rinser 
One 500-gal. cast iron jacketed kettle M { i D 


Three small Straub grinders 





One 50-gal. galvanized iron percolator 7 

One motor driven revolvator with 10’ lift Furnished in special composition white metal or brass 

Three copper coating pans, 24” x 30” in sizes ranging from 36 to 144 according to your re- 
Send for Complete Bulletin—Just Issued quirements. 








Presses for rouge and compact cakes. 


First Machinery Corp. sexton tx). en See sagen 


We purcha ur surplus equipment” 


"See First first” 
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A NEW MEMBER OF THE FAMILY! 








A MEDIUM SIZE ABBE BLUTERGESS TURBINE SIFTER IS NOW AVAILABLE AT A 
MEDIUM PRICE. THREE TIMES THE CAPACITY OF THE MIDGET. NOW WE 
HAVE A SIFTER FOR EVERY REQUIREMENT. 


Abbé Blutergess Turbine Sifters are rapidly replacing all other makes 


because:— 


noe 


o>) 


cloths are required. 


cannot stretch. 


2round on it. 


They are the FASTEST, LEAST EXPENSIVE and MOST EFFICIENT Sifters in existence- 
They are dustless and positive in operation. 


They cost very little to operate because no large, expensive bolting 
They deliver an absolutely uniform product because their cloths 
5. They do not clog even with sticky powders. 

6. They require very little floor space. 

They feed themselves automatically. 


8. They can be used for any powder: face, talcum, baby, dental, shav- 
ing and soap powders; powdered gums and powdered drug extracts. 


Automatic and self-feeding, they require no labor. Completely dustless 
in operation, they eliminate material losses (an important factor in sifting 
powdered extracts and expensive chemicals.) Uniformity is assured be- 
cause the material is thrown through the cloth instead of sliding 


START SAVING NOW WITH ABBE 
SIFTERS 


ABBE ENGINEERING CO. 


56 CHURCH ST. COrtlandt 7-1115 


3 SIZES 





NEW YORK 





BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO @ AKRON @ LOUISVILLE @ LOS ANGELES @ CLEVELAND @ PITTSBURGH @ DETROIT 








Sept. 


MODEL-S- IMPROVED 

ti! WORLD 

II|] LABELER 
etp47 





The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 


Economic Machinery Company 
WORCESTER, MASS. 


Makers of complete line of automatic and 
semi-automatic labelers. 























FILTERS 


MIXERS 


J FILLERS 


ee a 
Hy-Speed vacuum filler for 
all bottles, cans or jugs. ; 


Whether or not you are in the 
immediate market for new equipment, we are happy to offer 
you suggestions or recommendations on the most efficient 
and economical methods of handling your liquid processes 
or manufacturing problems. Write us. 














Si Se an 





M’'F'RS. ofr HY-SPEED FILTERS, FILLERS, MIXERS, 
LABELERS, RINSERS, TANKS, FILTER DISCS, ETC. 


Write for new catalogue 


ALSOP ENGINEERING CORP. 


Offices in Principal Cities 


39 West 60th Street New York, N. Y. 
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GRINDING --- 


D A DISSOLVING--- 


and MIXING EQUIPMENT 


Day Handy 
Liquid Mixer 







Day Vitreous 
Pot Mill 





Day Howard 
Mixing Kettle 





Day Ointment Mill 7 


For processing ointments, lipsticks, rouge-masses, tooth pastes 
and powders, bath-salts, drug-extracts, tablet-granulations, 
heavy cosmetic pastes, clay packs, extraction of crude drugs 
under vacuum, heating or cooking during mixing, etc. 
Descriptive material on processing equipment for these pur- 
poses will be mailed on request. Or if you have a specialized 
problem in processing, our engineering department will be 
glad to work with you in determining what equipment is best 
suited to your needs. 


Tue J. H. Day Company 


Factories and Principal Offices 
CinCINNATz1, Ouxzo. 
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BARNSTEAD'S purity 


NELSON, BAKER’ s SURETY 






Like Elizabeth Arden, United 
Drug. Andrew Jergen, Squibb. 
and hundreds of other pharma- 
ceutical and cosmetic manufac- 
turers, Nelson, Baker & Co. of 
Detroit use the chemically and 
bacteriologically pure distillate 
of a Barnstead Still to give their 
products the extra quality that 
means extra sales. 


Whether you manufacture cos- 
metics, drugs. or chemicals, 
pure distilled water from Barn- 
stead Stills will give your prod- 
ucts a feature you can merchan- 
dise to the trade. These stills 
are completely automatic. 
Special preheating. vented con- 
densers, and pure block tin 
linings insure absolute purity of distillate. 


Barnstead Stills are constructed of copper, bronze, and tin 
materials that stand up indefinitely and cut maintenance costs. 
Countercurrent condensation reduces operating costs. No 
matter what your requirements, you will find a Barnstead that 
will exactly fit them. Send for catalog. 


A arnstead 


STILL & STERILIZER CO. Inc 
7 Lanesville Terrace Forest Hills Boston, Mass. 


ORIGINAL AND SOLE MANUFACTURERS OF “BARNSTEAD STILLS” 


2051 DRUGGISTS 
IN CHICAGO KNOW— 


that the leading drug men of the country stay 
at Hotel Sherman when they visit Chicago. 
Business men like the Sherman—they like its 
convenient location close to stores, offices, 
theatres, and all business contacts—they like 
its comfortable rooms—fine food and mod- 
erate rates. Remem- 
ber — you can drive 
your car right into 
Hotel Sherman. 


SHERMAN 


1700 ROOMS — 1700 BATHS from 25° 


oF EOP ANCL®) 


HOME OF THE 
INTERNATIONALLY FAMOUS 


COLLEGE INN 


featuring the ICE CARNIVAL 
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REVOLUTIONARY .----the new 
ERTEL Three-Way Multiple Filter 





wy PATENTS APPLIED FOR 


been employed. 


ERTE 


120 EAST 16th STREET 





~ capacities. 
wy 


In designing and building this new Three-Way Multiple Filter 
the usual high standards of Ertel precision engineering have filtering. 


Write for complete information. 


ENGINEERING CORPORATION 
NEW YORK, N. Y. 


DEPT. B. 


FACTS: Combines the functions of 
3 machines in one single unit. 


1. Can be used as a pre-filter. 


2. Disk filter can be used as 
polishing filter alone. 


3. Complete, this equipment 
makes a combination pre-filtering and 
disk filtering unit. 


Reduces filtration costs 30 to 70%. 


Liquids not otherwise filterable through 
disk filters, are efficiently handled by 
virtue of pre-filtering combination. 


An all purpose filter . . . unique 
construction makes possible han- 
dling any liquid. 


Available in many sizes for various 


Unusual pump construction makes it 
adaptable as transfer pump when not 


Standard models of high grade bronze, 
nickel plated—all valves and parts 
easily accessible. Mounted on castors, 
it can be transported from one part of 
plant to another without difficulty. 














Your Convention 


As one of Atlantic City’s finest and best managed Boardwalk 
hotels, the President is splendidly equipped to be a gracious 
and efficient host to your convention. Meeting halls, display 
rooms and private dining rooms combined with complete hotel 
service, furnished to suit your occasion. 


Swimming Pool—Salt Water Baths—Sun Decks 
Bar, Grill and Spacious Cocktail Lounge 


For Special Rate Plan and other information write to 


€ ae 


ATLANTIC CITY, NEW JERSEY 





REBUILT 
EQUIPMENT %& 
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Every item shipped from our shops is | 


overhauled and definitely guaranteed 


1—McDonald (Weeks) Automatic Labeler 
1—Package Machinery Co. Cellophane Wrapping Machine. 
5—Filling and Weighing Machines. 

10—World Improved, Ermold, National Labelers. 
2—Karl Kiefer Visco Jar Fillers. 
1—U. S. 22-spout rotary Vacuum Filler. 
8—80-qt. Read, Hobart, Century Mixers. 
3—Coombs Gyratory Sifters, 20’’, motor driven. 
1—Karl Kiefer 5-spout tray-type Vacuum Filler. 

Dry Powder Mixers, 100 to 4000 Ibs. 

Colton Tube Fillers, Closers, Clippers. 

12” dia. Disc Filters, 4, 10, 20 plates. 

New high-speed and back-geared Portable Agitators. 

Pony Mixers,—Laboratory, 8, 15, 40 gallons. 

New Glass-Lined Tanks, 10 to 500 gallons. 

Tablet Machines—2 Stokes DD Rotary; Stokes type Rotary B; 
Stokes ““O"’ single; Stokes “‘N'’ single; Colton ‘'2B"’ single. 
Copper and Aluminum steam-jacketed Kettles, 25 to 300 gallons. 
Miscellaneous—Drug Mills, Filter Presses, Pulverizers, Jacketed 
Mixers, Ointment Mills, Screens, Revolving Pans, Dryers, 

Pumps, etc. Send for latest printed lists. 


What have you for sale? Send us your list. 











Consolidated Products Company, Inc. 
20-21 Park Row ; 2 


New York City 
Shops: 335 Doremus Ave., Newark, N. J. 
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GARDENIA 1031 


A sweet, provocative compound 











Gardenia 


The vogue for gardenias and gardenia 
perfumes has increased rapidly in the last 
few years and shows no sign of abating. 
Various species of gardenia such as Gar- 
denia florida L. and Gardenia grandiflora L. 
originally found in the tropical districts of 
China, Indo-China, and South Africa, are 
now cultivated here. Thirty years ago! a 
small quantity of the essential oil was ex- 
tracted from fresh gardenias and it was 
found that it contained Benzyl Acetate, 
Linalool, Linaly! Acetate, Terpineol, and 
Methy! Anthranilate. The main constit- 
uent was Benzyl Acetate. 


Natural Gardenia oil has not as yet been 
produced in any sizeable quantity but 
there are innumerable synthetic oils on 
the market which more or less successfully 
reproduce the sweet heady odor of this 
attractive flower. Most of the synthetic 
oils are based on Benzyl Acetate, Ter- 
pineol, Linalool, Linalyl Acetate, Heliotro- 
pin, Heliocrete, Geraniol, Methyl Anthra- 
nilate, and Styrolyl Acetate. Considering 
the nature of this perfume it is obvious 
that much depends on the purity and 
quality of the synthetic aromatics used. 
The sweet flowery top note which is so 
important is obtained by additions of 
floral oils such as Jasmine, Orange Blossom, 
Rose, Tuberose, Violet, Lily of the Valley, 
and Hyacinth. For a fixative Coumarin, 
Musk, and Resinoid Storax are added. At- 
tractive effects may be obtained by adding 
small amounts of Aldehyde Co, Alde- 
hyde Cis, Amyl Salicylate, Aubepine, 
Benzyl Formate, Benzyl Propionate, 
Phenylacetaldehyde, Phenylethy! Alcohol, 
and Cinnamic Alcohol. A formula for a 
good gardenia oil is very complex and a 
correct well-balanced composition requires 
a great amount of experience and study. 
For this reason, even the large well- 
equipped perfume laboratories hesitate to 
tackle the problem but prefer to have the 
work done by one of the well-known houses 
specializing in perfume compounds. 


i, Schimmel Report A 1935, 1B-36. 


Bath Salts 


The basic ingredients of most bath salts 
and bath tablets are! the water soluble, 
inorganic, sodium salts such as sodium 
chloride, sodium carbonate, sodium bicar- 
bonate, sodium sulfate, borax, and sodium 
thio-sulfate. Potassium salts should only 
be added in their non-hygroscopic form, 
i.e., potassium sulfate. 

Small quantities of potassium salts are 
quite beneficial to the heart but large quan- 
tities are too stimulating and should be 
avoided. A small addition of lithium salt 
is recommended because of its diuretic and 
anti-rheumatic action. Care should be 
taken when sodium sulfate and sodium 
carbonate are used that the bottles are 
well corked and as air-tight as possible. 
Sodium sulfite and sodium carbonate react 
unfavorably on some of the aromatic 
chemicals. 

Suitable colors for bath salts are: Laven- 
der Bath Salts—Bright blue or yellow; 
Pine Bath Salts—Green; Lilac Bath Salts 

-Lilae or light purple; Rose Bath Salts 
Rose; Lemon Bath Salts— Green Yellow; 
Violet Bath Salts—Blue Green; Eau de 
Cologne Bath Salts— Green. 

The salts are impregnated with a solu- 
tion of the color and then dried without 
heat. Next the perfume is added, the usual 


quantity being 11% to 2 Ibs. per 100 Ibs. of 


Bath Salts. 

Bath salts which will give off oxygen are 
also in demand and are obtained by adding 
to 500 parts of désiccated sodium carbo- 
nate, 100 parts of a 3% solution of hy- 
drogen peroxide. The sodium carbonate 
will absorb the hydrogen peroxide com- 
pletely, resulting in a dry powder. This 
powder is next passed through a sieve, 
colored, and perfumed as desired. When 
the salts are sprinkled in the water, the 
oxygen is set free in a continuous stream of 
slowly rising bubbles which envelope the 


whole body. 


Liquid Bath Preparations 


Other variations of bath cosmetics are 
the bath oils and bath milks. Sodium 
choleinate and Turkey Red oil are used a 
great deal in liquid bath preparations. The 
latter, however, often affects the essential 

Schimmel Report A 1935, 3B6-11. 


oils and aromatics; while the former is par- 
tially ineffective in hard water and water 
containing iron. It is possible to use sul- 
phonated fatty alcohols in conjunction 
with the sodium choleinate but the use in 
such products is covered by certain 
patents. 

All Turkey Red oil is not suitable as 
some of the lower grades contain an excess 
of alkali or unsaponified castor oil. The 
so-called anhydrous §sulforicinates work 
very well in bath preparations. Contrary 
to ordinary Turkey Red oils which contain 
50° castor oil soap, these contain 80-85 
castor oil soap, are absolutely white and 
made from the best ingredients. The fol- 
lowing formula can be recommended!: 
White anhydrous Turkey Red oil 60-100 
parts; Perfume 5 parts; Distilled water 100 
parts; add color to suit. 

If desired, glycerin and othee cosmetic 
preparations may be added. A bath liquid 
made according to this formula will not 
foam. If this is desired liquid palm kernel 
soap should be added. Bath milk may be 
made as follows: Triethanolaminate 250 
parts; Glycerin 120 parts; Turkey Red 
oil 270 parts; Diethylenglykol 250 parts; 
Rose Water 200 parts; Color 10 parts; 
Perfume Compound 30 parts. 

A second method is as follows: dissolve 
6 parts sodium soap in 100 parts alcohol. 
Triturate 10 parts of this solution with 14 
part tragacanth. To the resulting soft 
paste add 4 parts of pine oil plus | part of 
Juniper Berry oil or any other suitable per- 
fume compound and mix well with 12.5 
parts alcohol. Emulsify with 15 parts of 
water and later add an additional 50-60 
parts water. 

A third formula is: Lanolin anhydrous 
64; Glycerin 80; Water 120; Tincture Gum 
Benzoin 40; Mucilage of Gum Arabic 40 
(1 part Gum Arabic to 2 parts water); 
Perfume compound 10. 

Light types of perfumes are used for 
bath preparations such as Eau de Cologne 
and Lavender. It might be well to point 
out here that the use of Bath Salts and 
similar preparations depends almost 
wholly on the pleasant fragrance given off 
as the salts dissolve for few women would 
think of using bath salts for their thera- 
peutic value. For this reason it is doubly 
important to use high quality compounds. 


1, Schimmel Report A 1935, 3B6-15. 





601 West 26th Street 





SCHIMMEL & COMPANY, INC. 


PEnnsylvania 6-5448 


New York, N. Y. 
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PERFUMERS’ SHELF 


Lavender Odors 

Lavender compositions have increased 
greatly during the past year as popular 
scents for various types of cosmetics with 
the exception of perfumes. Although this 
scent has been used and has enjoyed 
popularity in the past as a lavender water, 
it has now gained exceptional prominence 
through several typical English lines of 
toilet articles which have enjoyed excellent 
sales in this market. The old lavender 
water which still maintains popularity in 
England was originally manufactured by 
macerating the flowers in alcohol, per- 
mitting it to stand and then distilling the 
mixture. It is not believed that this pro- 
cedure is still carried on but more im- 
proved methods have been developed by 
mixing the materials with the desired 
amount of alcohol and water and permit- 
ting the mixture to stand. It is necessary 
also that this material should contain a 
fixative. For example, either the natural 
or artificial musk. 

Most important in the fabrication of 
lavender scent is oil of lavender flowers 
which is the bulk of the lavender composi- 
tion. This oil is raised in large quantities 
in France and it is generally considered 
that most of this valuable flower oil comes 
from France, although small quantities 
are still produced in England. The French 
lavender is higher in ester content and 
differs to a great extent from the English 
type. Many experiments have been made 
in breeding various species of the lavender 
plant in order to improve its odor but, so 
far where hybrids have been produced, the 
oil yield from the flower has not been as 
fine in quality. 

The selection of this material should be 
made with the greatest caution since the 
quality varies very widely depending on 
the source of supply. The usual method of 
determination of quality throughout the 
industry has been by the method of ester 
content although the writer has seen many 
excellent lavenders of low ester content 
having an excellent odor value. From the 
standpoint of the perfumer, it is believed 
that the best method for valuation of the 
oil would be by a systematic examination 
with the nose, especially since the adulter- 
ant is often times spike lavender, oil of 
turpentine, cedar, or aromatic esters. 

At the present time there is considerable 
demand for talc and face powder odors 
having the lavender scent and in order to 
make it possible for the perfume material 
to remain in the talc for any length of time 
it is necessary to alter the method of prepa- 
ration of the perfume material. Several of 
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the lavender producers have furnished a 
product under the name of “lavender con- 
crete,” which has the faculty of retaining 
its odor much better than the oil of 
lavender flowers. It is possible to bind the 
odor by the use of various fixatives, bear- 
ing in mind that the odor of the flower 
should predominate. Here again the old 
question of fixation comes into prominence 
and at the present time there is consider- 
able work being done in perfecting better 
lavender fixatives. Marked success has 
been achieved so far but the field is still 
open for new and better fixatives which 
will prolong the odor in these products. 

Lavender spike or aspic is a cheaper 
lavender product which finds a place in 
soap and bath salt odors, it being much 
lower in price than oil of lavender flowers 
but having a distinct camphoraceous 
character. Its use is limited to these prod- 
ucts as its odor value cannot compare 
with oil of lavender flowers. 


Safrella 

Safrella is a substitute for artificial sassa- 
fras. [t can be used for the replacement of 
artificial sassafras in practically all tech- 
nical processes, but should not be used for 
the replacement of the artificial product 
in flavor compounds. Its strength is about 





the same and its odor remarkably close, 
while it costs about one-third less than the 
usual artificial sassafras. 

It represents an excellent perfume ma- 
terial for use in laundry soaps, insecti- 
cides, germicide mixtures requiring an 
aromatic and in fact all technical mixtures 
calling for the use of some perfume. 
Fritzsche Brothers, Inc. 


Vetisan 

Vetisan is a new and interesting base 
recommended specially for light and me- 
dium oriental odors and can be used in 
such compositions to the extent of 20% 
and over. It has also been used success- 
fully in floral compositions where an 
oriental note is desired. In such cases 
Vetisan can be used to great advantage so 
that the finished oil contains about 5% 
of this product. In addition to the odor 
value of Vetisan it has considerable fixative 
properties. Compagnie Parento, Inc. 


Mugantheme Naef 

Mugantheme Naef is a new and espe- 
cially delightful version of a muguet oc 
lily-of-the-valley base. It can be used with 
pleasing effects and equally good results in 
perfume extracts, creams, powders and 
lotions. Ungerer & Co. 
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“| hope this is a haunting odor, | want to scare my husband.” 


The Drug and Cosmetic Industry 


391 








IN FACE POWDER 


the micron tells the story! 


In previous advertisements we have shown photomicrographs of Plymouth Face Powder Base 
No. 7 and, by way of comparison, the several different materials ordinarily used in face powder. Now 
we show a good typical face powder containing a stearate under the microscope and also this powder 
with 10% Plymouth Face Powder Base No. 7 used in place of the stearate. Note how this addition 
makes a more evenly distributed powder, of finer particle size. 

Below is a copy of the certificate issued to us by a well-known 
consultant examining this base. We know of no other material 
generally used to any extent in face powder with so fine and even 


a particle size. 





HARRY TAUB.8 S.A M 


CONSULTING CHEMIST 


Naw Youn 
ieee dae hd 
Index No. H-6083 August 21, 1935 
Specimen: 
PLYMOUTH PODER BASE No.7 
For: 


“.W.Parsons, Imports and Plymouth 
Organic Laboratories, Inc. 
55 Ann Street, New York City. 





CERTIFICATE OF EXAMINATION 





I hereby certify that I have examined microscopi- 
cally several samples of PLYMONTH PO"TDER BASE No.? and that 
I have determined the particle size of this material by the 
use of a standardized ocular micrometer at 400x and 640x 
magnifications, and that I have obtained the following 











findings:- 
Diameter of Particle in Microns Maximum Minimum Average * 
Less than 3 mu 8.5 % 4. &% 6 4 
3 to 5 . 61. 43. 48 & 
5 to 7 . 45. 19. 22 % 
7 to 10 = 23. 5 1? 4 
Finished Face Powder Containing diets - a _ 


10% Plymouth Powder Base No. 7 
*% Average indicates average of six determinations 


Rerort 


These findings indicate that approximately 70% of 
PLYMOUTH POWDER BASE No.7 is between 3 and 7 microns in 
diameter, and less than 10% is over 10 microns in dia. 


Signed aie A a, Z Zant. 


Write for detailed information on Plymouth Face Powder Base 
No. 7 and how to use it to improve your present formula. 


M. W. PARSONS 


Imports and 


Plymouth Organie Laboratories, Ine. 
55 ANN STREET NEW YORK, N. Y. 


HT/BS 














Finished Face Powder, Without 
Powder Base No. 7 
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THE COMPOUNDERS’ CORNER 


Hair Dye 

The following formula and method of 
application has been used for over a year 
on a limited number of subjects with alto- 
gether satisfactory result and no injury. 
It is suggested that the following formula 
be further tested in use. 

In the first place, a series of stock solu- 
tions are made up. These consist of silver 
nitrate solution containing 20 grams of 
silver nitrate, and 80 grams silver water; 
the cobalt solution contains 5 grams cobalt 
nitrate and 95 grams distilled water; the 
third contains 11 grams hexamethylene- 
tetramine and 89 grams distilled water; 
the fourth contains 2 grams resorcin and 
98 grams of 50% alcohol; the next solution 
contains 2 grams pyrogallol and 98 grams 
of 50% alcohol; the ammonia solution has 
a concentration 10% ammonia; hydrogen 
peroxide is in 3% solution and the final 
solution is concentrated acetic acid. 

In a weighed beaker containing 20 
grams of the above silver nitrate solution, 
slowly add ammonia. At first a brown 
precipitate is formed which redissolves on 
further addition of ammonia. Continue 
addition of ammonia carefully until the 
solution is clear. In another beaker weigh 
20 grams of cobalt solution, 20 grams of 
hexamethylenetetramine solution and 5 
grams hydrogen peroxide. Stir thoroughly 
and add 5 grans of ammonia. Again stir 
thoroughly and allow to stand for five 
minutes (the above order of addition must 
be maintained). 

Mix the first and second solutions and 
then add acetic acid under continual stir- 
ring until a glistening precipitate begins to 
form. Add ammonia carefully until this 
precipitate redissolves. To the clear solu- 
tion add 1 gram of ammonia in excess and 
make up to 100 grams total weight with 
water. 

In order to obtain a silver solution for a 
brown color dilute the above mixture with 
an equal part of water. Color is developed 
by the use of reducing agents. 

For light blond use a 2% resorcinol solu- 
tion; for darker blond shades use a mix- 
ture consisting of 1 gram of 2% pyro- 
gallol solution and 19 grams of 2% resor- 
cinol solution; dark blond is fobtained by 
the use of equal parts of the resorcinol and 
pyrogallol solutions; brown requires 1 part 
of the pyrogallol solution to 2 parts of 
resorcinol while black is developed by 
means of the pyrogallol solution alone. 
The silver solution has a red-brown color 
and its faint ammoniacal odor may easily 
be covered by the use of a fruit ether. The 
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solutions should be packed in dark bottles 
with glass stoppers for corks covered with 
tin-foil. 

To dye the hair, it is first washed 
thoroughly to remove oils, saturated with 
the silver solution and then thoroughly 
dried. Spots of the solution should be 
washed from the skin, since they will be 
fixed in place by the reducing solution. 

After the hair is dry, apply the reducing 
agent and again dry the hair. Darker 
shades, such as brown and black, are now 
completely developed, but hair dyed with 
the lighter shades must now be washed 
with the hydrogen peroxide solution. 
Light blond requires only one rinsing, but 
the darker blond tints may be lightened by 
repeated use of the oxidizing agent. 

This outlined treatment has given very 
fine results on both living and dead hair. 
Injurious reactions have never been 
noticed, although the treatment has been 
used repeatedly on the same persons. 

Black spots of reduced silver can be 
removed from the skin and clothes by 
rubbing with a moistened crystal of 
potassium iodide. 


Emulsions 

In order that an emulsion be stable, it 
should contain a suitable emulsifier and a 
suitable ratio between phases. If the 
emulsion is homogenized in an efficient 
machine, the second point becomes less 
important. As a general rule, homogeniza- 
tion of an emulsion containing more than 
74% by volume of the internal phase leads 
to partial break-down. Very stable non- 
creaming emulsions are possible if the con- 
tinuous (external) phase can be induced to 
set to a jelly-like form by the addition of a 
substance such as gelatine. However, 
gelatine itself is subject to bacterial de- 
composition and substances less subject to 
putrefaction would be better for the pur- 
pose. The ideal non-creaming emulsion 
would contain just sufficient internal 
phase for the globules to be in closest pack- 
ing when the emulsion had been homo- 
genized. Complicated emulsions consist- 
ing, for example, of water dispersed in oil 
globules in turn dispersed in water are rela- 
tively common, although special procedure 
must be adopted in their compounding. 

Classification of emulsifying agents ac- 
cording to the type of emulsion they give 
cannot be altogether trustworthy since 
variation in the relative proportions of the 
two phases may cause inversion. In gen- 
eral, however, oil-in-water emulsions will 
result from the use of an emulsifying agent 
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soluble in, or more readily wetted by 
water than by oil. Water-in-oil emulsions 
can be made by the use of oil-soluble 
emulsifiers. 

It sometimes is quite difficult to deter- 
mine the emulsion type and the following 
simple tests may prove useful. Take two 
samples of the emulsion; add a little water 
to one sample and a little oil to the other. 
Stir each sample very gently. If the oil is 
easily taken up, the emulsion is of the 
water-in-oil type, with oil as the external 
and continuous phase. In the other test, 
place a speck of an oil-soluble and water- 
insoluble dye on the surface of the emul- 
sion. If, after standing for some time, the 
color has spread, the emulsion is of the 
water-in-oil type. 


Permanent Wave Concentrates 

The so-called permanent wave oil sold 
under various names is a permanent wave 
concentrate. These preparations are gen- 
erally thick, liquid soaps, more or less per- 
fumed and weakly alkaline. These soaps 
are neutralized to the extent that they will 
turn litmus paper red but not affect phe- 
nolphthalein solution. A preparation of 
this type can be made by saponifying 370 
grams of olive oil or peanut oil with 140 
grams of 50% caustic potash with the 
addition of a small amount of alcohol and 
enough hot distilled water to make one 
kilogram. The finished soap is then mixed 
with enough distilled water to produce a 
clear cool yellow water soluble, syrupy, 
oily liquid. 

These concentrates often consist only 
of turkey red oil and are used as hair 
beautifying agents when mixed with per- 
manent wave lotions. 


Cosmetics for the Eyes and Eyebrows 

Although cosmetic treatment has been 
very successful for the complexion and the 
mouth, the care of the eyes has been 
neglected. More and more, however, 
coloring of the eye brows and eye lids is 
spreading from the theatre and motion 
picture to general use. 

The treatment of the eyes and surround- 
ing regions has two aims, to improve the 
health and hence beautify. In this con- 
nection, use can be made of creams, oils 
and lotions which improve the condition of 
the skin and combat the affect of age. 

The purpose of the creams is to remove 
wrinkles from the corners of the eyes 
(crows-feet). These preparations should 
contain substances which soften the skin, 
these including lecithin, cholesterin, turtle 
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Waveset Gum #17 


Produces economically hair wavesets that do not flake 


Finished Waveset 

3¢ ounce Gum #17. 

| Dram Paraformaldehyde. 

10 drops Lilac for Waveset. 

14 oz. 1% water solution Brilliant 
Waveset Green. 

1 gallon water. 


FORMULAS: 


Waveset Concentrate 


34 ounce Gum #17. 

| dram Paraformaldehyde. 

3 ounces Isopropyl Alcohol. 

1g ounce 1% Isopropyl Alcohol 
solution of Waveset 
Green. 

10 drops Lilac for Waveset. 


Brilliant 


Waveset Jelly 

6 ounces Gum #17. 

1 ounce Paraformaldehyde. 

143 dram Lilac for Waveset. 

4 ounces 1% solution Brilliant 
Waveset Green in water. 
Make up to one gallon with 

water. One pint makes one gallon 


The above materials form a of finished waveset when diluted. 
concentrate which when shaken 
and poured into one gallon of 
water gives a gallon of finished 


waveset. 


PRICES : 


Gum #17—1 lb. $1.00, 10 lbs. 90c, 25 Ibs. 85c, 50 Ibs. 80c, 100 Ibs. 75c per pound. 
Paraformaldehyde—1 Ib. $1.00, 5 Ibs. 80c, 10 lbs. 75c, 25 Ibs. 70c per pound. 
Isopropyl Alcohol—1 gallon $1.30, 5 gallons $1.05, 10 gallons $1.00 per gallon. | 
Lilac for Waveset—1 oz. $1.00, 14 lb. for $7.00, 1 Ib. $12.00. 
Brilliant Waveset Green—1 0z. 50c, 1% Ib. for $2.75. 1 Ib. $5.00. 

All quotations are F. O. B., New York. } 


Send for our leaflet and price list 


R. F. REVSON CO. 


Specializing in chemicals for the cosmetic industry 


91 SEVENTH AVENUE Cable Address: COSCHEMS, N. Y. NEW YORK CITY 











PURE OTTO oF ROSE 
BATZOUROFF & CO. 


(Established 1845) 


SOFIA, BULGARIA 


Modern Distilleries at 


FALBA 


INVESTIGATE | 
| 

To develop new products! 

| 

| 


Now is the time many manufacturers are look- 
ing for new products and new talking points. 


Be sure you know all about FALBA, the first 


absorption base. It has many wonderful qualities K Rah ij 
for creams or ointments. And the ease with which arnare ahmanil 
it can be used is a strong point to consider. Karlovo Kalofer 


FALBA is the heart of lanolin, a 
highly concentrated oxycholes- 
terin product. It takes up five 
times its weight of water. It 
penetrates deeply, carrying with 
it medicaments. 

FALBA makes a white 
cream, which has skin healing 


SOLE DISTILLERS BY 
VACUUM PROCESS 








eae | Quality is our first consideration. We have 
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We have very interesting therapeutic evidence 
on FALBA’S penetrative and healing properties. 
Some of this data may be of great interest to you. 
Write us today. 
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Preparations of this kind do not 


vil, ete. 
vary greatly from the usual tissue creams. 


Melt 20 grams of anhydrous lanolin, 10 
grams cocoa butter, 10 grams stearic acid 
and 2 grams cholesterin with 4 grams 
lecithin. Add 120 grams olive oil and then 
60 gram water containing 1.5 grams pre- 
servative. Stir. Another process calls for 
the use of 60 grams beeswax, 10 grams 
spermaceti, 50 grams anhydrous lanolin, 
40 grams cocoa butter and 180 grams 
almond oil. These are melted and add 1.2 
grams cholesterin. Finally, add 170 grams 
of water containing 10 grams borax and 
1.5 grams preservative. Stir until thick. 

To soften the eye-brows and eyelashes, 
the usual hair oils may be used. A sample 
formula would consist of 20 parts castor 
oil and 60 parts almond oil. This treat- 
ment is especially indicated when the hair 
has become rough and brittle through too 
frequent plucking. This hair condition 
may be aggravated by the use of eye-brow 
pencils containing drying materials. A 
special eye-brow pomade can be prepared 
from 200 grams of beeswax, 500 grams 
cocoa butter, and 750 grams of peanut oil. 
Melt these together and add 10 grams of 
perfume, 2 grams of preservative and color 
to match the eye-brows. Lamp black is 
used for black, umber for brown and 
ochre for blonde. 

Eye washes consist of the usual prepa- 
rations such as 1% zinc sulfate solution 
or 5% boric acid solution. To treat red- 
dening of the eyes to make them clear and 
lustrous, 20 grams of adrenalin solution 
(1:1000) and 100 grams of boric acid solu- 
tion or 20 grams of ephedrine sulfate 
solution (1:1000) and 100 grams of boric 
acid solution. 

Hygienic treatment of the eyes includes 
bathing and massaging the surrounding 
tissues. Both lids may be lightly mas- 
saged with the usual nourishing, lanolin 
or cold creams. These creams must 
naturally be harmless and they generally 
lead to satisfactory results. 

Color plays an important part in eye 
cosmetics. This is especially the case when 
the eye-brow is shaved off and a new one 
penciled in. The eye-brow pencil should 
consist of ingredients which do not cause 
undue drying. 

Components of these pencils consist of 
ceresin, beeswax, benzoinated tallow, cocoa 
butter, mineral oil, olive oil. Pigments 
are usually lamp black, umber and ochre. 
The pencil body may consist of 110 grams 
mineral oil, 60 grams white ceresin, 15 
grams beeswax, 240 grams benzoinated 
tallow, 1 gram coumarin. This fatty mix- 
ture is intimately rubbed with the pig- 
ment. This is best done by slowly adding 
the melted fats to the finely powdered 
pigments and then grinding them together. 
Then heat the mixture again for about 
half hour on the water bath and again 
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allow to cool. When the mass begins to 
thicken it is vigorously mixed and run 
through a fine mesh sieve under pressure. 
Now heat again and pour into molds. Fat 
soluble dyes are used only in exceptional 
cases. Another formula for the pencil body 
consists of 2 parts cocoa butter, 2 parts 
To this add 
0.6 parts of pigment previously rubbed 


ceresin and 1 part olive oil. 


with a little olive oil. 

Eye shadow is very similar to eye-brow 
pencil. To obtain chestnut color, mix 
1000 grams of fat mixture with 225 grams 
of light umber and 150 grams mohogany 
brown. Dark brown tone requires 300 
grams of a dark brown pigment with the 
same amount of wax mixture, while blue 
black shadow consists of 160 grams zinc 
oxide, 125 grams ultra-marine and 4 
grams lamp black. 

In general, perfume should be used with 
discretion in these preparations and they 


should be well preserved. 


Glycerine in Cosmetics 

Glycerine-honey jellies for the hands are 
now prepared with agar-agar in place of 
gelatine (as the latter imparts tackiness) on 
the following lines: 

To a solution of 20 g. honey in 500 g. 
water add 450 g. glycerine followed by 15 g. 
finely flaked agar-agar and 1 g. para- 
hydroxy-benzoic acid methyl ester. Warm 
until complete swelling and solution takes 
place while adding 1 g. formaldehyde 40 
per cent. and 1 g. perfuming composition. 
Sontinue stirring until the perfume is com- 
pletely emulsified; this stage is recognized 
by absence of surface opalescence. Fill off 
into tubes while still liquid. 

Tragacanth-glycerine. This combina- 
tion has a pleasant feel on the skin and is 
used in making cooling menthol cream for 
application after shaving. Powdered 
tragacanth does not form a uniform sus- 
pension in water, so that a homogeneous 
tragacanth mucilage must first be pre- 
pared by gently heating. 

One g. finely powdered white gum 
tragacanth is well triturated in a perfectly 
dry basin with 5 g. glycerine. To the 
product add in instalments, with stirring, 
94 g. lukewarm distilled water, successive 
portions only being added after the pre- 
ceding one has thickened sufficiently. 
Warm the mix to 40°C. and continue 
stirring until the mucilage has become 
perfectly homogeneous. 

Menthol Cream. 
thol, 0.2 g. para-hydroxy-benzoic acid 
methyl ester and 0.3 g. perfume in 5 g. 
alcohol 95 per cent. Stir the solution with 
5 g. glycerine, followed by 100 g. traga- 
canth mucilage (as above) in small por- 
tions with constant stirring. 


Dissolve 0.2 g. men- 


Sunburn Creams are satisfactorily com- 
pounded on the basis of tragacanth- 
glycerine, a typical preparation comprising: 
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Quinine hydrochloride. .... . . : ¢. 
Citi GCM ona oo 0.8 
Alcohol 95 per cent... . . 12 
WHEN sss coreans Bariateteens 32.5 
White tragacanth, finely powdered 3.5 
GUN CESS igre od nso dies .. 
GRNCCONI ote eo : 10 


Lemon or other fresh compound.. 9 drops 

Dissolve the citric acid in 10 g. water. 
Triturate the quinine in a dish with the 
alcohol and add the citric acid solution. 
In another dish, perfectly dry, grind up 
the tragacanth, alone to begin with, and 
then with the glycerine, finally making up 
to a jelly with 42.5 g. water. The water 
should be added in small portions. When 
all the water has been incorporated, mix 
in the quinine-alcohol-citric acid solution 
and, last of all, the perfume. Consistency 
may be increased to any desired extent by 
including more tragacanth. 

Glycerine-sulphur-kaolin pastes. Gly- 
cerine is employed in a more concentrated 
form in this type of preparation for the 
treatment of acne pustules, the action 
being similar to that of hot compresses. In 
this concentrated form the hygroscopic 
nature of glycerine intensifies water 
evaporation from the skin and, conse- 
quently, the flow of tissue water to the 
surface. Make up this paste by grinding 
10 parts kaolin with 7.5 parts colloidal 
sulphur in 24 per cent. glycerine, the 
paste being kept in well-closed jars. 

Glycerine in fatty creams. In admix- 
ture with an equal proportion of anhydrous 
eucerin, E. Unna recommends the use of 
glycerine in cosmetic preparations. This 
preparation has a somewhat harsh feel 
upon the skin, a property always exhibited 
by highly concentrated glycerine. Ex- 
periments show that the most satisfactory 
concentration is one not exceeding 25 per 
cent. 

Glycerine has been extensively used in 
fatty creams for about thirty years. In 
the form of boroglycerine-lanolin, gly- 
cerine fatty creams have acquired popular- 
ity in cosmetics. Dissolve 10 g. boric acid 
in 40 g. glycerine and 250 g. water. Sepa- 
rately melt together, by gentle heating, 
100 g. anhydrous wool fat and 600 g. 
white petroleum jelly. Perfume the semi- 
cooled mass and thereupon stir in grad- 
ually the aqueous solution, only contin- 
uing with a fresh portion after the preced- 
ing portion has been completely taken up. 


Booklet Describing Metallic Soaps 
‘*Metallic Soaps—Their Uses and Prop- 
erties” is a new booklet, said to be the only 
one if its kind available in the English 
language. Physical and chemical proper- 
ties are thoroughly described while the 
number of applications of these com- 
pounds, including their use in cosmetics, is 
really surprising. Copies may be obtained 
by applying to the Metasap Chemical 
Company, Inc., Harrison, New Jersey. 
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VISCOMETER 


TESTEO CUMS 


| SUPERIOR QUALITY 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 


Karaya 
Arabic 


Direct connections in 
country of origin 





* 
FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 








(Incorporated) 
Essential Oils | | 
New York 
Chicago National City, Calif. Montreal 
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Cold Preventative. A vaccine en- 
closed in a capsule for oral administration 
has shown considerable promise in the 
control of colds, according to a report by 
Dr. George E. Rockwell and Dr. Herman 
C. Van Kirk of the University of Cincin- 
nati in collaboration with H. M. Powell of 
the Eli Lilly Laboratories in Indianapolis. 
Capsules are taken orally and often; each 
contains 25 million pneumococci, 5 billion 
influenza germs, 15 thousand million 
streptococci and 5 thousand million 
catarrhalis. The pill has successfully im- 
munized 445 chronic sufferers to the point 
where they report 70 per cent fewer colds 
per year. 

Experiences With Cod Liver Oil 
Ointment. Lucke employed cod liver oil 
ointment in numerous cases of paronychia, 
furuncle, carbuncle, abscesses and infected 
wounds and found the treatment highly 
effective. He cites several cases, such as a 
second degree burn of the entire forearm, a 
trophic ulcer and an old fistula, in which 
the favorable effect of the cod liver oil 
ointment was especially noticeable. As a 
rule, the bandages were changed after 
forty-eight hours. This proved necessary 
especially in the supprating processes. 
The author recommends cod liver oil oint- 
ment for the minor surgery that is done by 
the general practitioner. 

Histidine in Gastric Therapeutics. 
On the basis of the conception gained 
largely from animal observations that 
gastric ulcer is a result of general metabolic 
disorder due to amino acid (histidine) 
deficiency, Manginelli treated fifty-one 
patients with histidine. He used 2 cc. of a 
4 per cent. solution at a dose. The solu- 
tion was weakly acid. The injections were 
usually made intramuscularly, although 
the intravenous route was also found satis- 
factory. They were made daily for twenty 
or thirty consecutive days and, after a 
brief period of rest, a second series of from 
fifteen to twenty injections was given. 
Rarely was a third series employed. When 
the injections were given intramuscularly 
the author preferred the hour just before a 
meal when intravenously, just after eating. 
In gastroduodenal ulcers the rapid and 
intense analgesic effect of histidine was 
striking. The accessory symptoms also 
improved: tolerance for food, localized 
areas of tenderness to pressure and the 
Toentgenologic picture. In gastritis the 
results were less prompt and constant. 
Histidine is indicated for the gastric 
neuroses because of its analgesic effect and 
of the reestablishment of the vegetative 
System equilibrium. He concludes that 
histidine exerts an intense analgesic action 
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on several painful syndromes. In ulcers 
and some forms of gastritis it has in addi- 
tion a specific curative action on the final 
phase of the anatomic process, serving also 
as a specific reconstructive material. The 
mechanism of action is probably both 
plastic and chemical, which accounts for 
its elective therapeutic effect. 

Short Acting Barbituric Acid De- 
rivatives. A study of some fifty primary 
and secondary alkyl barbituric acid de- 
rivatives has indicated that there is a 
definite relationship between the chemical 
structure and the pharmacologic action of 
these interesting compounds. The dura- 
tion of hypnotic action in rats and the 
therapeutic index (the ratio between the 
minimum lethal dose and the minimum 
anesthetic dose) are the criteria used. In 
general, as the alkyl group is lengthened, 
the therapeutic index appears to be grad- 
ually greater and the duration of anesthe- 
sia is shorter. One derivative, 1, 3-di- 
methyl-butyl-ethyl barbituric acid, is the 
“black sheep” of the family. It not only 
has no anesthetic action, but, on the con- 
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ADVANCING THERAPY 


trary, causes convulsions and is highly 
toxic. 

Irritants in Adhesive Plaster. 
Schwartz and Peck tested twenty-one sub- 
jects showing various degrees of adhesive 
plaster reaction with eleven ingredients of 
adhesive plaster. One of these developed 
a generalized reaction, so that individual 
tests could not be evaluated. Seven of the 
remaining twenty were negative to the 
patch tests. Of the thirteen remaining, 
eight showed positive reactions to wood 
rosin extracted from the stumps of pine 
trees; eight to so-called Burgundy pitch; 
six to I-resin; five to South American 
Para rubber, which had been milled, 
washed and dried; two to beeswax; two to 
olibanum, and one each to hydrous wool 
fat, orris root and gutta siac. All the sub- 
jects who showed marked reactions at the 
first removal of the adhesive tape with 
continued intensification at the second 
inspection showed positive reactions to one 
or more of the rosins, and 50 per cent. were 
sensitive to rubber. Seven of the subjects 
tested who showed a negative or only a 





“| don’t know why Bert speaks of phenolphthalein as a fine chemical.” 
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Domestic Cream Bases! 


We now offer from stocks made in our American plant: 


PROTEGIN X as a base for nourishing creams; 
EMULSIFIER 157 for greaseless creams and lotions. 


We also offer NIPAGIN M and NIPASOL M the 


ideal preservatives for all cosmetics requiring a preservative. 


Th.Goldschmidt Corp 


147 Waverly Place New York 


515 S. Fairfax Ave., Los Angeles @ 325 W. Huron St., Chicago 


Uniform Quality 


In the extraction of the active in- Minin U S p Oleoresin Capsicum 


gredients from natural products, 

































uniformity is of utmost importance. 


Our fifty years’ experience in pro- Podophyllin U.S.P. Resin Scammony 


duction of these products has re- 












sulted in perfection of superior 
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methods of scientific control. You 
get the protection of this control 


when you use Norwich ingredients Solid and Powdered Extracts 


in your finished products. 
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slight erythema at the first inspection but 
who later developed delayed reactions 
were sensitive to one or more of the rosins, 
and two were sensitive to rubber. The 
tests seemed to indicate that there are two 
types of reactions to adhesive tape: one is 
purely chemical and due to resultant 
maceration and mechanical trauma from 
the application and the removal of the 
plaster, and the other is due to hypersensi- 
tivity to one or more of the ingredients of 
the plaster. The results indicate that the 
chief irritants in the adhesive plasters that 
were tested are the rosins, in which can be 
included the so-called Burgundy pitch and 
the smoke-cured wild rubber, of which 
South American Para is an example. An 
attempt was made to determine whether 
complexion or previous diseases of the skin 
or an allergic diathesis had a predisposing 
effect on sensitivity to adhesive plaster. 
All the subjects patch tested with adhesive 
plaster were questioned as to these facts. 
No such correlation could be established. 

Tribrom-Ethanol as Complete Anes- 
thetic in Children. Boyd used tribrom- 
ethanol in the production of complete 
surgical anesthesia in 700 children from the 
age of 3 months to 13 years. He found 
that tribrom-ethanol can be given to 
children as a complete anesthetic with 
safety, provided a careful watch is kept for 
danger signals and the patient is treated 
accordingly. Complete tribrom-ethanol- 
anesthesia in children is better and more 
suitable than basal anesthesia followed by 
an inhalation anesthetic. Complete tri- 
brom-ethanol anesthesia in children ap- 
proaches more nearly the ideal anesthetic. 
It is much safer in children than in adults, 
as in the former there is better detoxication 
and elimination. The best method of ad- 
ministration to produce complete anesthe- 
sia is to combine 0.175 Gm. of tribrom- 
ethanol per kilogram of body weight with 
morphine and atropine according to age, 
and from 20 to 30 cc. of procaine hydro- 
chloride as a field block. A 3 per cent. 
solution of tribrom-ethanol is better re- 
tained than a 2.5 per cent. solution. The 
depth of anesthesia is best assessed by 
nipping the skin of the neck and watching 
the arm for movements. The fall in blood 
pressure is not of serious moment. Com- 
plete tribrom-ethanol anesthesia is con- 
traindicated in extremely young and 
cachectic children. 

Leprosy Treated with Anthrax Vac- 
cine. Roussel used anthrax vaccine in the 
treatment of leprosy, giving more than 700 
injections without having had any bad 
results. A total of 30 cc. was given. It 
required about ninety days in which to 
give it. Only after the vaccine has been 
stopped for two or three months does any- 
thing of interest happen, and this usually 
manifests itself in two ways. In about 
two thirds of the cases the lesions grad- 
ually fade away, the anesthesia being last 
to disappear. In the others a multiform 
erythema develops. The temperature 
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range is high (from 103 to 104 F. for about 
three weeks). Antipyretics seem to have 
little effect on the temperature, and anal- 
gesics seem not to relieve the pain. When 
the fever subsides the nodules disappear, 
and in the course of a comparatively short 
time the lesions of leprosy also disappear 
together with the anesthesia, which latter, 
however, takes place more slowly. On 
careful investigation the author finds that 
there has been no spread of the disease in 
the families of those whom he has treated. 
Of twenty-seven cases in which he is able 
to say with any degree of certainty what 
happened to them, seventeen were of the 
maculo-anesthetic, nine of the tubercular 
and one of the mixed type. Of the patients 
with the maculo-anesthetic type, fifteen 
are apparently well. The patient with the 
mixed type is apparently well, but the nine 
patients with the tubercular type have not 
been benefited. 


New Medicines 


Dolosin preparations are marketed in 
capsule form as follows: Dolosin A. for 
headaches (dimethylaminopyrazolone, 
phenacetin, acetylsalicylic acid); Dolosin 
G. for the grippe (phenacetin, dimethyl- 
aminopyrazolone, quinine hydrochloride, 
acetylsalicyclic acid); Dolosin N. for neu- 
ralgias (caffeine, phenacetin, dimethyl- 
aminopyrazolone, acetylsalicylic acid); 
Dolosin O. for toothaches (amidopyrine, 
acetylsalicylic acid, veramon). Friedrich 
Apotheke, O., Gerlach, Berlin. 

Draconal is a sedative tablet containing 
0.23 Gm. of diethylbarbituric acid, 0.15 
Gm. of bromisovalerianylurea, and 0.12 
Gm. of paraacetphenetidin. Dr. R. E. 
Muller & Co., Berlin-Pankow. 

Syncor-Suppositories contain Syncor 
fluid (equivalent to 0.10 Gm. digitalis 
leaves) and cocoa butter; put up in pack- 
ages of 5 and 10. Fa. Syngala, G.m.b.H., 
Vienna. 

Sagradol contains mineral oil and cas- 
cara sagrada in the form of a fine emulsion. 
It also contains aromatics, but no sugar, 
alcohol, narcotics or phenolphthalein. Sag- 
radol is offered as a regulative tonic laxa- 
tive, suitable for the treatment of chronic 
constipation and associated disorders. For 
adults the dose is a dessertspoonful twice 
to four times daily; the dose for children is 
smaller according to age. Sagradol is sup- 
plied in bottles of 7 and 15 fluid ounces. 

Rogerma is an antiseptic liquid for 
wound treatment containing 20 Gm. of 
sodium tetraborate, 4 Gm. of dioxybenzol, 
20 Gm. of boric acid, 1 Gm. of salicylic 
acid, 0.1 Gm. para-isopropenylmetacresol, 
0.33 Gm. Erythroxylon Coca and 5 Gm. of 
plant extractive. Lab. du Rogerma, M. 
Mahieu, Lens, France. 

Leciminz pastilles are composed of re- 
fined sugar (97 parts), lecithin (2.5 parts) 
peppermint oil, spearmint oil, ginger oil, 
starch and tragacanth. They are used to 
strengthen the nervous’ system. Cc: 
G. Stettner, Munich. 

Algolin Tablets consist of acetylsalicy- 
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lic acid, lithium carbonate, quinine hydro- 
chloride and phenylquinoline carbonic 
acid. They are used for neuralgia, mi- 
graine, headache, lumbago, rheumatism 
and grippe. One to 2 tablets are to be 
taken, two to four times a day. R. E. 
Muller & Co., Berlin-Pankow. 

Glucostrophin is marketed in two 
strengths, the weaker containing 20° of 
glucose and 0.00025 Gm. of strophanthin, 
while the stronger contains 0.0005 Gm. of 
strophanthin. Labopharma Dr. Labos- 
chin G.m.b.H., Berlin. 

Heibitten are tablets containing caf- 
feine (0.05 Gm.), phenacetin (0.15 Gm.), 
amidopyrazolone (0.15 Gm.) and anti- 
pyrine (0.15 Gm.). It is used for grippe, 
headache, migraine and _ rheumatism. 
Apotheker Wagner and Goedike, Pharm. 
Fabrik, Salzivedel. 

Katamenol-Dragees a tablet contain- 
ing thyroid, ovarian substance and theo- 
bromine, is used for neurasthenia and dis- 
turbances of the menopause. Apogepha, 
Fabr. chem. pharm. Prop. Dr. Sterke and 
Max Biering G.m.b.H., Dresden. 

Prontosil is the hydrochloride of 4-sul- 
phonamide-2’-4’-di-amino-azo-benzene. 
It is moderately soluble in cold water, 
alcohol and acetone and melts with de- 
composition at 247° to 251°C. It is dis- 
pensed in tablets containing 0.3 Gm. of 
prontosil mixed with starch and tale and 
also in solutions containing 0.05 Gm. pron- 
tosil and 0.85-Gm. dextrose per 20 cc. The 
preparation is recommended for use 
against septic angina, septic scarlet fever, 
septic diphtheria, erysipelas, polyarthritis 
rheumatica and postpartum sepsis. In- 
travenously, the dose is 10 to 20 cc. daily. 
Orally 1 to 2 tablets are given daily to sup- 
plement injection therapy. A 1° to 2% 
solution is also used for disinfection of the 
oral cavity. Bayer, I. G., Leverkusen. 

Iscapral are tablets containing in each 
0.06 Gm. of prominal, 0.5 Gm. of theo- 
bromine and 0.075 Gm. of potassium 
iodide triethanolamine. It is used as a 
spasmolytic and vasoregulator for heart 
and vascular pains of angina pectoris, 
arteriosclerosis, etc. Same Manufacturer. 

Jocapral is a combination of 0.5-Gm. 
theobromine, 0.06-Gm. prominal and 
0.075-Gm. iodocalciumtriethanolamine in 
tablet form. It is an antispasmodic and 
vasoregulator in heart disease and diseases 
of the blood vessels. It gradually reduces 
the blood pressure and is therefore em- 
ployed in angina pectoris, arteriosclerosis, 
vasoneurosis etc. It is given in doses of 
1% to | tablet three times a day. Same 
Manufacturer. 

Esmodil is chemically pure trimethyl- 
methoxypropenylammonium bromide. It 
is a white, crystalline powder melting at 
169° C. and is very soluble in water and in 
alcohol. It is a specific intestinal-peristal- 
tic and is indicated in intestinal atony and 
in post-operative urine suppression. The 
usual dose is the intramuscular or sub- 
cutaneous injection of 1 cc. of a 3% 
isotoni¢ solution. Same Manufacturer. 
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CONTENTS DECLARATIONS 


We noticed a statement in your July issue on page 103 that many 
states are requiring that the manufacturer note on the label the con- 
tents in a particular package. Now, we sell direct to consumer. 
Everything is bottled directly for the patron. Our order blanks state 
the amounts in packages they are ordering, but there is no statement 
on the label. Our packages are 1 ounce, 2 ounce, 4 ounce, 8 ounce, 
and of course the rouge is a fraction of an ounce and the lipstick 
difficult to measure we presume. 

We are selling in Illinois, Indiana, and other states where they 
require net amount to be stated on a label. In view of the fact that we 
do not sell through stores, do we need to state amount on the label. 
We want to comply with the law, our business is based on truth. We 
Hygeia Magazine, and other good 
We sell only to 


advertise quite extensively in 
publications, but it is just institutional advertising. 
people upon whom we call personally. 

If you believe it is advisable for us to state on the package the 
amount of the contents, we shall do so on our next labels, which will 
be out within six or eight weeks. 

We enjoy your publication very much. It seems to contain more 
and more valuable information for those in the cosmetic business. 
We have enclosed a self-addressed, stamped envelope for your con- 
venience in replying, and shall appreciate very much any informa- 
tion you care to give us. Chicago. 

With reference to statements of contents on the label, wherever 
such laws exist it makes no difference whether you sell through 
a dealer or directly to a consumer. You realize that these laws 
are made for the protection of the consumer and, therefore, the 
labels stating the net contents should be on the packages when 
they are sold to consumers. 

So far as the Federal Government is concerned, we know of no 
law which effects cosmetics in any way. Therefore, we do not 
believe that it is necessary to state the contents of the package 
on the label to satisfy the Federal law. The only way in which 
cosmetics come under the control of the Federal Food and Drugs 
Act is when they make remedial claims such as a claim being for 
the relief of acne or a hair tonic being for the relief of dandruff. 

If you are selling in states that have not weight laws which 
include cosmetics, we would advise you to communicate with the 
Boards of Pharmacy of these states and find out what tolerances 
are allowable. You will find that all of these states do not require 
net weight labels on very small packages such as half ounce 
bottles of extract, lipsticks, etc. Therefore, before you attempt 
to label your packages showing the net weight you should find 


out just what the requirements of these states are. 


LICENSES 


We are planning to place on the market a medicinal salve for such 
ailments as burns, boils, piles, ete. This will be a salve using witch 
hazel, zine oxide, petrolatum, beeswar, and camphor-phenol. Also 
another product for corn treatment in which salicylic acid is used. 

Does the Federal Government or the Pennsylvania state government 
require a permit or license for such production? If so, where is tt 
obtained? Also, what are the Interstate commerce regulation govern- 
ing the sale and shipment of such products? 

Any information you can give me will be greatly appreciated. 
Aspinwall, Pa. 

In answer to your inquiry regarding the marketing of a 
medicinal salve and a product for the treatment of corns, we wish 
to state that there are no permits required anywhere in the coun- 
try excepting in the state of Maine and the City of New York. 

The products must be registered in the state of Maine and also 
in the city of New York. 

Before their sale is allowed the Federal Government does not 
require any permit and neither does the Pennsylvania State 
Government. These products can be shipped freely in interstate 
commerce and you will not be bothered by the Federal Govern- 
ment excepting if you may happen to offend the Federal Food 
and Drugs Act with reference to the conformity of your product 
to the statements of ingredients, purity and therapeutic claims 


made on the label. As you perhaps know, the Federal Food and 
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E€ADERS’ 


Inquiries must be addressed department on the 


letterhead of firms. Inquiries from private 


Drugs Act is of the Department of Agriculture in Washington. 
You can obtain information as to the conformity of your label 
statements with their requirements by communicating with that 
office. 


INSTABILITY 


We manufacture only two products—a liquid cleanser which acts 
also as a powder base. We do not believe that we can improve upon 
this product—it is proving a good seller and repeater. Women tell 
us they like it very much. 

We are, however, having some trouble with our special formula 
cream. We put this product out in a liquid emulsion form instead 
of a firm cream. Our one trouble with the product, however, has 
been to keep it from separating after it sets for some little time. We 


would like to get the product where it will not separate with age. The 


formula we use is enclosed. Could you tell us what we might add to 


this formula in order to keep it from separating? 


We prefer to put the product out in liquid form. Memphis. 


We find that your formula cannot be made stable without 
making some alterations in the ingredients. It has a tendency 
to be a water-in-oil emulsion which is always difficult if not 
impossible to stabilize in a liquid form. We suggest. therefore, 
that this be converted the opposite type by reducing the tri- 
ethanolamine to two per cent. and adding four per cent. of stearic 
acid. 
form a soap which should stabilize your product. 


The reaction between triethanolamine and stearic acid will 
At the present 
you have included an emulsifying agent, namely, triethanolamine, 
but there isn’t anything in the formula which will saponify read- 


ily and hence your product breaks down. 


WAVE SET 


We are especially interested at present in the so-called “Stringy” 
wave set and would appreciate information as to how to make it. 
Hollywood. 

These wave sets are made of either a quince seed mucilage as a 


base, gum karaya or tragacanth. 


STYPTIC PENCILS 


Kindly avail me with information on the formula, procedure of 
manufacture and necessary equipment on Styplic Pencils. New 
York. 

All you need to make Styptic Pencils is a suitable mold. The 
crystals should be gently heated until they fuse, after which the 
mass is poured into the mold. 

We regret that, as we have never published an article contain- 
ing formulas on this subject, we cannot give you any offhand. 
However, Mr. Chilson’s book Modern Cosmetics contains several, 


as well as other information on this subject. 


TOXICITY OF NORMAL ALIPHATIC ALCOHOLS 


A shor time back we mention that Dr. V.G. Fourman, chief chem- 
ist of Compagnie Parento, had responded to an appeal for informa- 
tion on the toxicity of aliphatic alcohols. He sent us a reprint of an 
article by R. Darnely Gibbs of McGill University, entitled “The 
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QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


Toricity of Normal Aliphatic Alcohols,” which appeared in the 
American Journal of Botany 21:645-650, Dec. 1934. The sub- 
stance of the report is that the higher alcohols in the Cy2-Cig range 
are non-loric. It is pointed out that toxicity increases up to undecyl 
alcohol while dodecyl and heradecyl alcohols are harmless due to 
insolubility. This fact of insolubility makes this particular paper 
somewhat inadequate because these alcohols might, notwithstanding, 
have some slight effect when absorbed by the skin. However, exr- 
perience with these alcohols in cosmetic and pharmaceutical practice 
has not yel revealed any toric effects. 


IRRITATION FROM AROMATIC CHEMICALS 


We are very much interested in obtaining information as to the 
type of aromatic chemical most likely to cause irritation. Is there any 
general rule for determining this without having to make exhaustive 
lests on the skin? St. Louis. 

This is a very difficult question to answer in general terms for 
the reason that so much depends upon the amount of a particular 
chemical in a particular formula, and also upon the chemical 
relationship or affinity of the other chemicals in the formula for 
the chemical in question. Some aromatic chemicals are irritating 
when used alone but when combined with others are completely 
non-irritating. Obviously the percentage of a given chemical in 
a compound will have some influence on its irritating propensities. 
Actual testing is probably the best way to check the irritating 
properties of any chemical but Atkins points out that “the degree 
of irritation likely to be produced from a single perfume com- 
ponent may be predicted by a consideration of the readiness with 
which it undergoes aerial oxidation.’’ He also submits a table 
based on the work of Albek and others which assigns an irritation 


index to several important groups:— 


Aromatic aldehydes. ........... eter aetets ate 37 
Phenols... .... Beoataer cesta ayer ne 26 
Aliphatic aldehydes... .... : ecstars : 20 
Ketones......... eet ee 12 
Terpenes.... . ease arena eat: 10 
Phenolic esthers eta 8 
Alcohols F sense es 5 
Esters......: 4 


Atkins also points out in his paper on the subject (The Per- 
fumery and Essential Oil Record, London, June 1935), that it is 
possible to determine the irritation index of any perfume com- 
pound by multiplying the percentage of each chemical used in it 
with its irritation index and dividing the total by 100 in order to 
arrive at an irritation index for the finished compound, which, he 
indicates, should be for most purposes somewhere in the neighbor- 
hood of 6. 

It seems to us, however, that it is insufficient to calculate the 
irritation index of any perfume compound apart from the product 
into which it is to be placed. The percentage of perfume com- 
pound employed in cosmetics varies with the desires of the per- 
fumer. Obviously a smaller percentage of a perfume compound 
would be less likely to irritate than a larger one. Similarly differ- 
ent results might be expected from the use of the same perfume 


compound in cosmetics of dissimilar composition. These facts 
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are known to all manufacturers of essential oils and aromatic 
chemicals and for this reason we always advocate the purchase of 
finished compounds, when a manufacturer does not have in his 
employ an experienced and highly trained perfumer-chemist. 


COLORING GUMS 


Some time ago in one of your issues you gave a formula for wave 
sel powder. 

Karaya Gum and preservative but il fails to give information on 
adding perfume and color, and we would like this information, as 
we are having difficulty in getting the proper amount of color mized 


into it. 
Thanking you in advance for any information you might give 


in the matter we remain. Omaha. 

The usual method of incorporating color in perfume on gum 
karaya is to mix the color and perfume with alcohol and spray 
it on the powder. 


MILK OF MAGNESIA AGAIN 


Vr. Samuel H. Clark, president of Whittaker, Clark § Daniels, 
has writlen in to remind us that in our discussions of milk of mag- 
nesia in this department, we have thus far failed to include the 
method which makes use of a form of magnesium hydroxide paste, a 
specially processed brand of which Whittaker, Clark sells under a 
trade-marked name. Mr. Clark goes on to say that the use of this 
paste simplifies the double decomposition process and eliminates the 
necessily for washing to improve the taste. 

In our reply to Mr. Clark we pointed out that we had not in- 
cluded his paste in our discussion because of the fact that it is an 
exclusive, trade-marked product. But in fairness to him and to 
our readers who have been following this milk of magnesia discus- 
sion, we have decided to make the above extract from his letter 
part of the record. Milk of magnesia manufacture continues to 
be one of the most controversial subjects in the drug business and 
all we can say is that every manufacturer must decide upon his 
process for himself after familiarizing himself with all of them. 
And if we never have another question on milk of magnesia, it 


will be too soon. 


EMULSIONS 


In causes of separation of creams it is a well-known fact that 
failure to distinguish types of oil-in-water or water-in-oil emulsions 
will cause separation. Whereas an emulsion can consist of 90° oil 
and 10° water and still be a water-in-oil emulsion. We would 
appreciate you printing a list of these two emulsion types, so thal we 
could tell one from the other. By using an oil-in-water emulsion 
would that make an oil-in-water emulsion or would it still be some- 
thing else? Philadelphia. 

It is comparatively useless to give a hard and fast classification 
of emulsifying agents according to the type of emulsion they give. 
The reason for this is that under certain conditions emulsions can 
be inverted depending on the relative proportions of the two 
phases. However, this general information may be of value to 
you: Emulsifying agents that are soluble in water and not in oil 
will generally give oil-in-water emulsions; materials that dissolve 
in oil but not in water will lead to water-in-oil emulsions. As 
examples, sodium stearate, oil and water will give the usual oil-in- 
water emulsions, while calcium and magnesium stearates, soluble 
in oil, are used in producing automobile lubricating greases which 
are water-in-oil emulsions. A good empirical test to determine 
the emulsion type consists of the addition of a little oil to the 
emulsion. If it mixes readily, the product is water-in-oil. In 
other words, more of the external phase can be added to the emul- 
sion without much difficulty. Another test involves the use of an 
oil soluble dye, not soluble in water. If a speck of this is placed 
on the surface of the emulsion, color will spread in a water-in-oil 


emulsion, but not in an oil-in-water emulsion. 
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AMERINE 











The All-Purpose Base! 


Use Amerine in your 
Face Powder, Rouge, 
Lipstick, Perfume and 
Cream formulae. It is 
perfectly fixed, and will 
give your product that 
certain note which 
means repeat orders. 





Write for samples and infor- 
mation for its use 
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& CHEMICAL CO, INC. 


Chicago Office 601 West 26th Street, New York City St. Paul Office 
325 W. Huron St. LAckawanna 4-4700 Pine and E. 3rd St. 
Los Angeles Office Canadian Office Southern Office 
685 Antonia Ave. 119 Adelaide St. W., Toronto Candler Annex Bldg., Atlanta Ga. 
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RAW MATERIAL MARKETS 


Edited by Harry G. Kelbly 


GUM ARABIC 


ks Origin, Gathering 
and Marketing 


Gum Arabic is the gummy exudation of 
Acacia Varek, one of the 400 or more 
known species of the Acacia family of 
which about twenty-five are to be found 
in the Sudan. It has been known and 
used since most ancient times, being em- 
ployed by the Egyptians in the making of 
paint colors 2000 years B.C. It has been 
an article of commerce since the first cen- 
tury A.D., and since it was shipped to 
Arabian ports and thence to Europe re- 
ceived the name of Gum Arabic. 

The Acacias are the chief constituent of 
the thorn forest of the Arid Zone, a belt 
stretching across Africa from Abyssinia in 
the east to French Senegal in the west and 
chiefly between 12° and 13° latitude. The 
best of the gum and the large majority of 
the crop comes from the province of 
Kordofan, although large quantities also 
come from Gedaref, Gezireh and Gallabat, 
this is not of such good quality, however. 
Gum Senegal also is shipped from the 
French Senegal and is very similar. 

The trees grow to a height of from 12 to 
15 feet in the Sudan, have a light gray 
bark and small feathery foliage with dark 
hooked thorns. Being a leguminous tree 
it is used much by the Arabs in the recla- 
mation of waste land worn out by exces- 
sive cultivation. It is often cut down by 
the natives to make thorn fences for cor- 
ralling aninals. It also affords fine graz- 
ing for camels who appreciate the tender 
shoots. It is not raised much from seed 
but propagated by natural. regeneration. 
The life of the tree is about 25 years, after Tapping the Tree 
Which it usually succumbs to the attack 
of various insects and is finally destroyed 
by white ants. Growing in the sandy 





—~ —~ — 


" — 


Photos courtesy Boxall & Co., Khartoum 
Story courtesy Gum Department, Jacques Wolf & Co. 


wastes of this Arid region it has to struggle The gum picking season starts after the approximately from October to May or 
for water and its long laterial roots are rains are over and continues until the June. The total rainfall governs in a 
often as long as 20 feet. beginning of the next rainy season or great measure the size of the crop, after a 
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THAT WEAS THE 
FAVOR OF WOMEN 


@ Bath crystals that impart /vxurious softness 
to bath water—that are really refreshing and 
beneficial to the skin! 

These properties favored by women every- 
where are definitely present in SOLVAY 
SNOWFLAKE CRYSTALS—the better base for \\ 
fine quality bath crystals. As the perfect agent </ / 
for enchanting color and lovely perfume, \ 


SNOWFLAKE is definitely superior. In form, y™ 

in crystalline radiance—it attains perfection = 
It shows to striking advantage in modern con- A» 

tainers and transparent packaging materials Te, 4 


For uniformity and dependability, SOLVAY = 
SNOWFLAKE CRYSTALS has no peer. Our [> 
rigid manufacturing standards and long ex- G_/\::° © 
perience assure unvarying quality. SNOW- * ~e 


FLAKE wins steady customers to your brand. ! ° 

It builds repeat business. The sales-making s Ae’ 
= : here 

power of this ideal bath-crystal base is evident an i 


at Once upon inspection. : ° 


Write today to Dept. B-5 for prices and the 
full story of SNOWFLAKE. 


big 
SOLVAY SALES CORPORATION 
Alkalies and Chemical Products Manufactured by > | ) WA 
The Solvay Process Company o} <i fk 
40 RECTOR STREET q 


NEW YORK °—|. |//-S 
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Better 


LASTING PROPERTIES 


for your cosmetics 


OSMETICS are ef- 

fective over a much 
longer period of time 
when pigmented with 
Titanox-A (Titanium 
Dioxide). 


Titanox-A is the most 


opaque of the white 
pigments and retains 


its opacity in the 
presence of oils. 

It also has excellent 
adhesive qualities 
which impart superior 
lasting properties to 
powders and grease 
paints. 

Tita- 
these 


In addition 


nox-A 


provides 
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other desirable 
characteristics: 
Chemical inertness; 
physiologically and der- 
matologically non-toxic, 
excellent absorptive 
properties; ease of dis- 
persion in water; ex- 
effect; 


high degree of purity; 


cellent dulling 


and uniformly _ fine 
texture. 
Our technical staff 


will be glad to assist 
you in adapting Tita- 
nox-A to your formulas. 
Write or telephone the 


nearest office. 


TITAN OX 


TITANIUM PIGMENT CO., INC. 
Manufacturers of TITANOX-A (Titanium Dioxid. ) 
ITLANOX-B (Titanium Barium Pigment) 
TITANOX-C (Titanium Calcium Pigment) 
111 Broadway, New York, N. Y.; Carondelet Sta., St. Louis, Mo.; 
National Lead Co. (Pacific Coast Branch) 2240 24th St., San Fran- 
cisco, Calif.; Canadian Distributor: Wilson, Paterson, Gifford, 
Ltd.,3552 St. Patrick St., Montreal; 132 St. Helen’s Ave., Toronto 
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season of heavy rain the crop will be small 
and vice versa. The time of starting tap- 
ping is governed to a great extent by the 
temperature following the rains, if it is hot 
the leaves will wilt and fall and the season 
will start. 

The tapping is done as follows: The 
native will cut off with his axe the lower 
branches of the trees to give him access to 
them. He then nicks the tree with his 
axe, taking care to cut just under the bark 
and not into the wood. He then lifts the 
edges of the nick and pulls one up and the 
other down the tree until they break off. 
If the weather is hot the gum. starts 
exuding and in about 3 weeks to a month 
there will be sufficient gum to collect. If 
the weather is cold, a much longer time 
will elapse. The gum does not exude all 
along the wound, but only in spots along it 
and forms the tears which are crystallized 
by the heat. When the native sees there is 
sufficient gum for collecting he starts doing 
so and goes out at an interval of a week or 
so until the season ends. The women also 
help in the collection but do not do the 
tapping. 

If the Arab owns a camel he takes it to 
market himself, otherwise he sells the 
gum to one who has a camel and who in 
turn takes it to market. Formerly the 
sale of the gum in the market was a very 
crude proceeding, often times the buyer 
using his leg which he said weighed so 
much as the weight in one of the pans of 
his scales. Since 1922, however, the Gov- 
erment supervises the auctioning of the 
gum in all the markets. The method is as 
follows; When the Arab arrives at the 
market he is given a ticket with the num- 
ber of the lot in which he is to place his 
gum. A record is also made on a form of 
the number of the lot and the Arab’s 
name. Every bag in each lot is then 


opened and the merchants examine all the 


Exudation of gum near point of tapping 
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Collector with water-skin, sack for gum and food, and spear for protection 
against wild animals 


day’s offerings. At a certain time the 
gates of the market are closed and a Goy- 
ernment clerk opens the auction starting 
with lot No. 1 and so on. When bidding 
has ceased the owner of the lot is asked if 
he will sell at that price. If so, the price is 
entered on his ticket and the form filled 
out. At the end of the auction the gum is 
transferred from the Arab’s skins to the 
merchant’s sacks and weighed by the Gov- 
ernment clerk in the presence of both 
buyer and seller and the calculation made. 
The buyer then must pay the seller. The 
auction seldom takes more than an hour 
and everyone is satisfied whereas under the 
old system sales sometimes took all day. 
After the weighing the merchant takes it 
to his own sheds, where it is cleaned, 
usually by pilgrims on their way to Mecca, 
and then put in double sacks and sent by 
Railway to Port Sudan and thence to the 
markets of the world. 

It is interesting to note that gum is only 
obtained from the trees when they are in 
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A healthy tree 
growing in a spot near water or on well 
fertilized ground will remain in leaf almost 
all year. If tapped the wound quickly 
heals and no infection occurs. The gum is 


an unhealthy condition. 


supposed to be the result of a bacterial 
infection of the wound which only takes 
effect when the tree is unhealthy. The 
method by which the infection is intro- 
duced seems to be a matter of varied 
opinion among authorities, some holding it 
to be from flies and ants which seem to 
swarm over the new wound, others ad- 
vancing other theories. 

Gum Arabic has a number of well-known 
uses, some of which are Pharmaceutical, 
confectionery, textiles —both as a finishing 
agent and in printing —, as an adhesive, 
making of syrups, purifying of liquors, 
sizing, lithography and manufacture of 
matches. The total consumption amounts 
to 15,000 to 20,000 tons per year, of which 
the United States uses at least one-fourth. 
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“For rickets to occur to- 
day is almost a crime—” 


says an English authority on public health. We know 
that this disease is due to a deficiency of vitamin D, but 
we also know of means by which it may be remedied and 
prevented. 

Every expectant mother should receive a definite daily sup- 
ply of the anti-infective vitamin A and the anti-rachitic 
vitamin D. 


The most agreeable and dependable supply of these vita- 
mins can be obtained by taking Cod Liver Oil (about two 
teaspoonfuls daily). Cod Liver Oil contains only such sub- 
stances as perform real service in body-building; it prevents 
tooth trouble for children, and gives sound and healthy 
teeth. 

‘‘—Cod Liver Oil is probably the greatest single nutritional 
factor, next to milk, in preventive medicine that the human 
race has ever possessed’’, says Professor Mellanby. 


NORWEGIAN COD LIVER OIL 


World-renowned tor its good quality. 











Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Alkaloids Glycerine C.P. Quince Seed 
Bay Rum Halibut Liver Oil Quinine 

Boric acid Gums Resorcin U.S.P. 
Camphor Kaolin Spermaceti 


- Lanoline Sulphur Precip. 
Chalk Precip. U.S.P. P sab 
sa ecip. 0 Magnesia Carbonate Thymol 
Cocoa Butter ‘ 


, ; Menthol Wax—Bees, U.S.P. 
Cod Liver Oil Mineral Oil U.S.P. Witch Hazel 
Gelatine U.S.P. Heavy Russian Zinc Oxide U.S.P. 
Petrolatum Zinc Stearate U.S.P. 


Sole U. S. Representatives for 
Shipkoff’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 
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A-A BRAND 
dinest Aedicinal Puality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 





Write us for quotations 
For Spot Delivery or direct shipment from Norway 


== 
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Sole Representative in the United States 
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NEW YORK, N. Y. 
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LAVENDER OIL 


A further strengthening of the price 
situation is current in this material with 
reports from abroad indicating that an 
advance is generally expected before long. 
The trend has been toward higher prices 
for some time now. 

It is also said that the wild crop of 
lavender from 
ground in the Grasse region—has been 
seriously affected by drought and will be 
comparatively small this year. The culti- 
vated crop, however, which is grown in the 
lowlands, has not been so affected, it is 
reported, and a fair yield is expected. At 
any rate the price asked for flowers has 
been increased and dealers here indicate 
a much stronger market is in the offing. 

Spot prices ranged from $3.30 to $7.00 
per pound for U. S. P. oil according to the 
quality and seller. Some factors feel dis- 
appointment with the possibility of higher 
prices for this item, pointing out that 
when prices advanced to high levels years 
ago a good part of the market for high 
quality lavender oil was permanently lost. 


flowers— collected high 


CIVET 


The trouble between Italy and Ethiopia 
is making it extremely difficult to obtain 
firm offers for shipment. It is said that 
information has been received from the 
producing country to the effect that no 
further shipments could be made. 

There is also said to be a two year sup- 
ply of natural civet available in this coun- 
try when consideration is taken to the 
present rate of consumption. The price 
position, however, has naturally strength- 
because of existing 


ened considerably 


conditions. 





From the Imperial Institute Collections, South Kensington 


Bringing Citronella Grass to factory: Ceylon 


WORMSEED OIL 


Strength continues to feature the mar- 
ket. Inquiry and demand continue active 
and there is a growing interest reported 
from the West. 
during the past period of review to a basis 


Spot prices were raised 


of from $2.10 to $2.25 per pound. 

Reports are current to the effect that 
cattlemen are turning to this oil because 
of the high cost of santonin. 





Photo courtesy Perfumery and Essential Oil Record 


Cleaning Orange Flowers near Grasse, before sending to the stills 
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MUSK 


Sellers report stocks of carbardine pods 
depleted, joining with the grained variety 
which has been unavailable for some time. 
As a result of scarcity of the carbardine 
type, tonquin musk prices were raised. 
Grained now is quoted at $21 to $22 per 
ounce, a raise of $1.00, and the pods are 
quoted at $14.50 per ounce, a raise of 
$3.00. Synthetic material continued un- 
changed in price. 


MINT OILS 


Spot prices for peppermint declined 
further to a basis of from $2.00 to $2.35 
per pound for natural oil and from $2.25 
to $2.60 for redistilled. These prices are 
based on current quotations from the 
Midwest and does not in any way reflect 
the prices at which dealers would have to 
sell were they based on costs from the 
1934 crop. 

There does not seem to be much doubt 
now that the 1935 crop will be a good one, 
although reports are current in the market 
to the effect that the menthol content is 
low in comparison with the previous crop. 

Although indications point to the pos- 
sibility that the market may go lower it 
should be pointed out that present prices 
are already abnormally low. 

Spearmint oil failed to advance further 
during the past month although the situa- 
tion is still basically strong because of well 
authenticated reports of a small crop this 
year. 


407 








Schofield-Donald 


Company, Inc. 
154 NASSAU STREET NEW YORK 


ee ote in 





Jn l/ 


U.S.P. and TECHNICAL GRADES 


a ee Csla 


Cp 


atlinsons 


©) ide - | (Ae ees B 
Carh nate 











ZINC OXIDE 


. ... by the pioneer manufacturer of 


Mime MIMGuCIs: 5. <> 5 be Ke we oho 


THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET, NEW YORE 


Chicago Cleveland San Francisce 











McKESSON 


CITRIC ACID U.S. P. 


Representing: Hawaiian Pineapple Company 


COD LIVER OIL 


Representing: Isdahl & Co., Ltd., A'S 


ALKALIES 
Representing: Solvay Sales Corporation 
DIGITALIS LEAVES 
(ALLEN) 


Representing: Stafford Allen & Sons, 
London, England 


Acetanilid Flowers Insect, Japanese 

Agar Agar No. 1 Lycopodium 

Chloroform U.S.P.& Tech. Paradichlorbenzene 
Quinine Sulphate 
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STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. 
Pure White. Immeasurable 
Fineness. Heavy if desired. 
Dusts out under the puff 
like the finest pollen. Made 
to satisfy most exacting 


CALCIUM 


ALUMINUM 


requirements. 
STEARATE OF 5 a 
ZINC ae 
Odorless, Impalpable. Pure MAGNESIUM 


White. Water Resisting. 
Great Adhesiveness. Light 
or Heavy as desired. High- 
est standard of Purity and 
Uniformity. 
Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


Telephone SUnset 6-1 337-4797 


CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 
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DENATURED 
ALCOHOL 


Bureau of Internal 
Revenue Announce 
New Formulas 


Producers were busy lining up business 
on the anti-freeze grade of material. Con- 
tracts are now being placed under the new 
merchandising scheme which calls for the 
appointment of agents or jobbers who will 


receive a straight commission for the 
handling of this business. The new 


method of selling was expected to eliminate 
the possibility of drastic price competition. 

Revisions in specially denatured alcohol 
formulas used in toilet preparations and 
barbers’ supplies were announced by the 
Bureau of Internal Revenue. The prin- 
cipal change is the substitution of tertiary 
butyl alcohol for acetone or isopropyl 
alcohol as a “‘tracer.” 

The new regulations, issued as T. D. 


4578 and effective October 1, are as 
follows: 

Effective October 1, 1935, specially 
denatured alcohol formulas No. 38-B, 


39, 39-A, 39-B, and 40 in appendix to 
regulations No. 3 are revised to read as 
follows: 

S. D. Alcohol 39-B: To every 100 gal- 
lons of 190 proof ethyl! alcohol add a total 
of 10 pounds of a mixture of two or more 
of the U. S. P. oils and substances listed 
herewith: Camphor, Chlorthymol, Eu- 
calyptol, Guaiacol, Menthol crystals, Oil 
of Bay, Bergamot, Cassia or Cinnamon, 
Citronella, Cloves or Eugenol, Eucalyptus, 
Lavender, Mustard (volatile), Pepper- 
mint, Pine or Pineneedles, Rosemary, 
Sassafras, Spearmint, Thyme, Turpentine, 
Wintergreen or Methyl] salicylate, Phenols, 
Pheny! salicylate, Safron (specific gravity 
not less than 1,096, and not more than 
1.110 at 16° C.), Thymol. 

Any one desiring to use the above form- 
ula must specify in the application which 
substances from the above list are selected 
to make up the 10 pounds of denaturants 
required. Any 
pounds of any one of the above denatur- 


one desiring to use 10 


ants must request the privilege from the 
the 
and the reasons for the particular request 


department setting out denaturant 
so that the matter may be taken under 
advisement. Upon application the sub- 
stitution of other essential oils or sub- 
stances for those listed above will be given 
consideration provided they are efficient 
denaturants and it is conclusively shown 
that none of the denaturants listed or any 
combinations thereof are satisfactory for 
the manufacture of any particular product. 

S. D. Alcohol 39: To every 100 gallons 
of 190 proof ethyl alcohol add nine pounds 
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A native Citronella still showing condenser tube: Ceylon 


of sodium salicylate or salicylic acid 
U. S. P. and 1.25 gallons N. F. fluid ex- 
tract of quassia and 1-8 gallon of denatur- 
ing grade tertiary butyl alcohol. 

S. D. Alcohol 39-A: To every 100 gal- 
lons of 190 proof ethyl alcohol add 60 
ounces of any one of the following U. S. P. 
alkaloids or salts:—Quinine, quinine bi- 
sulfate, quinine hydro-chloride, cinchoni- 
dine, or cinchonidine sulfate, and } gallon 


of denaturing grade tertiary butyl alcohol. 

S. D. Alcohol 39-B: To every 100 gal- 
lons of 190 proof ethyl alcohol add 2% 
gallons of diethylphthalate and } gallon 
of denaturing grade tertiary butyl alcohol. 

S. D. Alcohol 40: To every 100 gallons 
of 190 proof ethyl alcohol add 3 ounces of 
the alkaloid brucine or brucine sulfate and 
4 gallon of denaturing grade tertiary 
butyl alcohol. 


JAPANESE BULLISH ATTITUDE 
REVERSES PRICE TREND 


Several advances featured this market 
during the past month placing this item at 
$3.10 per pound in case lots and $3.20 per 
pound for than The 
strength in menthol is entirely a primary 
market affair as there has been very little 
Manufac- 


less case lots. 


buying here at present levels. 
turing consumers in this country that can 
be classified as large buyers are well sup- 
plied or protected by previous contracts 
so that they are prepared to sit back and 
await developments. 

The fact remains, however, that Japan 
is bullish in their opinion. Quotations for 
shipment are said to be fully as high as the 
present spot market price in New York. 
Recent advances here were of necessity a 
protective measure but have not as yet 
fully reflected. the strength of this item in 
Japan. 

The new peppermint crop is now almost 
ready for cutting and more or less as usual 
at this time, cables are being received in 
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this country reporting crop damage _ be- 
cause of weather conditions, etc. These 
reports are being discounted by factors 
here who are not inclined to place business 
at current levels. 

It is entirely possible that Japan is bas- 
ing their strong opinions on the fact that 
they were able to move, without difficulty, 
the last two crops which were particularly 
large. Abnormally heavy buying from 
this country was in a large way responsible 
for this. The United States, however, is 
now well supplied with menthol and it is 
said that should prices continue to advance 
it would not be necessary for the United 
States to import from the new crop in 
excess of 14 or 34 of the amount imported 
last year and there would still be no short- 
age here. 

In stressing the strength in the primary 
market certain factois are reporting that 
contracts have been cancelled because of 
inability to make delivery, When this 
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VANILLA BEANS 


For over 75 years the recognized 


source of supply 





**Look for the Symbol of Standardization”’ 


GUMS 


Tragacanth Karaya 


Arabic 


All powdered gums standardized by 


Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 














Loh =a 

















Giese’s Filtering 








are the Best \ Wi 








(Rapid Heavy Linen) 
ASBESTOS 


FILTERMASSE 


_ FILTER PAPER 
| 
/ASBESTOS DISCS, 





| e | 
August Giese & Son 
| 121 East 24th St. New York | 


| Established 1870 | 











SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years, 


‘ JOHN HORN, 837 Tenth Ave., New York City 


j (Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 


a ala ao) > eins brdia, ore dis be steele oe 


co on a a 








CAMEO labels and seals create the 
outward expression of your product by 
their exquisite Die Work and Printing. 


Write for an assortment of outstanding 
labels designed and produced by us 
and note their superiority in design 
and craftmanship. 





yy WY CAMEO DIE CUTTING & ENGRAVING CO. 








Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etec. 


o 
Your inquiries are invited 








GUMS 
Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 
PASSAIC. N.J. 
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Prices 


The Drug and Cosmetic Industry index of 50 commodity 
prices rose from 66.6 in August to 67.1 in September, equalling 
the figure for May 1935. 

The medicinal chemical index, by virtue of two increases and 
two decreases in price increased to 75.1, compared with 74.5 
for the previous month. Alcohol prices increased one cent to 
37 cents a gallon; menthol rose to $3.00; cod liver oil declined 
from $26.00 to $25.50; mercury metal declined $2.00 a flask. 

Although the botanical price index increased from 69.7 in 
August to 71.6 in September, the trend was mixed. Balsam 
tolu declined 2 cents to 36 cents; buchu lost the same amount 
to be quoted at 38 cents; cascara rose one-half cent seasonally 
to 814 cents; rhubarb went up one cent to 25 cents. Ergot 
was scarce and quoted at 65 cents, this being attributed to the 
failure of the Spanish crop. 

Essential oils moved up slightly, the index for September 
being 50.8 compared with 50.7 in the previous month. Berga- 
mot increased from $1.25 to $1.50; lemon continued its up- 
ward move, being quoted at $1.55; peppermint decreased from 
$2.35 to $2.00. 

The cosmetic raw material index increased from 71.1 in 
August to 72.1 in September. Alcohol increased in price from 
36 to 37 cents; Balsam Tolu decreased from 38 to 36 cents; 
candelilla wax rose from 12 to 15 cents; japan wax increased 
one-half cent to 74% cents; menthol rose from $2.80 to $3.00. 














15 Essential Oils—Weighted Index 
1926 Average Prices Equal 100 
1928 1929 1930 1931 1932 1933 1934 1935 
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25 Cosmetic Raw Materials—Unweighted Index 
1926 Average Prices Equal 100 
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CEDARWOOD 


Some houses marked prices on Southern 
oil up to 25c per pound, a rise of 2c over 
previous quotations. The market ranged 
to 28c per pound as to seller. Oregon oil 
continued unchanged. 





story was traced down it was found that a 
New York representative of a Japanese 
shipper had booked orders amounting to 
from about 125 to 135 cases without first 
obtaining instructions from his principal 
in Japan. These orders were repudiated 
abroad and it was necessary for this factor 
to buy back his contracts. This is an 

' isolated example of trading in this market 
and while it does reflect on the position 
taken by primary market shippers it is no 
indication of a short supply here or any 
exceptional buying interest. 


15 Botanicals—Weighted Index 
1926 Average Prices Equal 100 
1928 1929 1930 1931 1932 1933 1934 1935 


Another factor entering the situation is 
the fact that synthetic menthol is included 
in the XI decennial revision of the United 
States Pharmacopoeia and will therefore 
be in a more favorable competitive position 
in regard to the natural product. 


GERANIUM 


Bourbon oil still leaned toward the 
stronger side but sellers have not changed 
spot prices yet. 
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SENEGA 


This item is said to bear watching. The 
policy among buyers was to hold off ‘since 
the new crop will be offered shortly. A 
generally small collection this year is re- 
ported, however, in quarters usually well 
informed on this item. Already the spot 
market is reflecting these early reports of 
a short crop and prices have been marked 
up to a range of from 32c to 33c per pound 
as to quantity. 


15 Medicinal Chemicals—Weighted Index 
1926 Average Prices Equal 100 
1928 1929 1930 1931 1932 1933 1934 1935 
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a BILE SALTS) 
_ CHOLESTERIN 
IRON PEPTONATE — 
—— EET : 
: 4221 So. Western Ave., Chicago, Il. : 
: also : 
| 816 First Ave., New York 
cl 24 Oregon Ave., Philadelphia 2 
| 869 Folsom St.,San Francisco | 
: 1807 E. 9th St., Los Angeles 
: 619 Clark Ave., St. Louis : 
ee ee 








ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 
We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 










































Satin american S 
with American 
Uyntnetic 





















ISERMANN 


LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent oe Por Perfume, $22.00 per lb. 
For Powder, (Lymar F. P.), $12.50 per Ib. For Cream, 
$11.00 per Ib. 

Samples on request 


Van Dyk & Co. 


Incorporated 1904 


Pioneer American Manufacturers of 
romatics 


Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 

















PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 


Vaginal Jelly 


Pharmaceutical Preparations 
Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 


903 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT’’ 














Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place New York 


ESTABLISHED 1851 


Philadelphia Los Angeles 


Chicago 

















SPECIALTIES: 


Cholesterol Nucleinic Acid 
Emulsifiers Sodium Nucleinate 
Lecithin Preservatives 


Propyl Para Amino Benzoate 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 














vienna ALCOHOL 


Pure 
Specially Denatured 
(ALL FORMULAE) 
Solvent No. 1 
(PROPRIETARY SOLVENT) 
Completely Denatured 


trolled stills, to its final pack- 
ing, one motive governs the 
production of Everclear Alcohol. 
That motive is supreme quality. 


@ FROM its fermentation in 
batteries of giant 200,000 gallon 
fermenters, through its distil- 
lation in modern, carefully con- 


THE AMERICAN DISTILLING CO. 


405 Lexington Avenue New York, N. Y. 
Subsidiary of AMERICAN COMMERCIAL ALCOHOL CORPORATION 
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PROMPT SERVICE... 
QUALITY PRODUCTS 


*TWO REASONS why an increasing number of companies 
depend on us to manufacture their 
Dry Rouge Lipsticks Creams 
Creme Rouge Powders 


Send for a sample of any product in which you are inter- 
ested and find out first hand how well we can meet your 
own requirements. 

SOLO LABORATORIES, INC. 
347 West Austin Avenue, Chicago, Ill. 


er SEYDEL CHEMICAL CO. 
eet Jersey City, N. J. 
; Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 
Certified 


COLORS: Vegetable 


The finest lake colors for lipstick, rouge, face powder, etc. A 


Lotions 
Mascara 




















Cosmetic 


complete line of Aniline Colors for any cosmetic or toilet 
purpose. 


J 
Saponine Chlorophyll 
° 


INTERSTATE COLOR CO,, INC. 


7 Beekman Street New York City 











= 














IMPORTERS 


um Karaya 
Gum Arabic h 
Gum Tragacant 
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ABBOTT Quality 
DRUGS AND 
CHEMICALS 


Ephedrine Alkaloid N. N. R. 
Ephedrine Sulphate N. N. R. 
Ephedrine Hydrochloride N. N. R. 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 





LOWEST PRICES on 
HIGHEST QUALITY COSMETICS 


Outstanding reputation for distinctive quality cos- 
metics—assembled completely packaged or in 
bulk. We specialize in manufacture of distinctive 


FACE CREAMS ¢ LOTIONS « FACE POWDERS 


Also unique packaging plans. Let us show you. 


BERGHOLT LABORATORIES 


3336 Montgomery Road 


Cincinnati, Ohio 








GERANIOL 


for Soap 


In various grades to meet every 


requirement as to price. 


A. M. TODD COMPANY 


KALAMAZOO MICHIGAN 
Business Established in 1869 
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Professional 


Service 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 


BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 





ForRMULATION AND STANDARDIZATION 
or MEDICINAL OR COSMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 











LAWALL & HARRISSON 


Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drugs — Ww wen i lyses 


timo: 
214 South 12th Aen Philadelphia, Pa. 











Patents 


B H; bArol ACHE K 
DA IDEAS BROADWAYE 3} 
REGISTER YOUR 


TRADEMARK ey x NEW YORK 
REG. PATENT ATTORNEY PROF. EMGINEER 
T IS YOUR INVENTION? 


he me a simple sketch or a model for 
Confidential Advice—Do It Now! 

















Classified 








Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 


order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 


| THE DRUG & COSMETIC | 
| INDUSTRY 


101 West 31st St. New York 


Payment must accompany 
| 




















Inventions patented. Trade - Marks eet 
Low rates. Write today. Samuel! Goldstein’ 
275 E. Gunhill Rd., New York City. Registered 
Patent Attorney. 





Classified 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 389 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





FOR SALE: Half price, a Day Hunter with Motor 
sifter and mixer. Used very little. Box 1013, 
DRUG & COSMETIC INDUSTRY. 





PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


Foop, Druc, anp Cosmetic ProsLeEms— 
Compuiance wits Orricia, REQUIREMENTS— 
Meetinc New anp ANTICIPATED COMPETITIONS 
wiTH Improved anp New Propucts 


39 West 38th Street :: New York 








For Rent 





FIRST FLOOR 20 x 50—517 Bergen St. near Fla. 
bush Ave., Brooklyn. IRT subway handy. Form- 
erly occupied by cosmetic and hair dye concerns. 
Plenty of light, ‘shelving on wall. Rent $45. Tel. 
STerling 3-2027. 








H.A.Semn, Ph.D. E.B. Purt, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foo Spices Dru 


gs 
Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 














FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0487 
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Situations Wanted 





PHARMACIST—Ph.Ch.—retail and manufactur- 
ing experience. Some outside selling. Excellent 
professional and technical background. Good busi- 
ness experience. Pleasant personality. Thoroughly 
capable, desires position with cosmetic, proprietary 
or pharmaceutical firm. Selling, physicians detail 
or other suitable work. Box 1015, DRUG & 
COSMETIC INDUSTRY. 





SALESMAN—Cosmetics and drugs, 11 years ex- 
meme wants to represent manufacturer in 
oe. 2 and Eastern Pennsylvania territory or 
w York Metropolitan area. Excellent references. 
ior. 1016, DRUG & COSMETIC INDUSTRY. 





CHEMIST desires position in Research, Produc- 
tion, Sales, Control, Analytical or Development 
department. Experienced with fats, oils, soaps, 
cosmetics, drugs and foods. Moderate salary to 
start. Box 1011, DRUG & COSMETIC IN- 
DUSTRY. 





POSITION WANTED by man with 32 years ex- 
perience in production, laboratory manufacturing 
purchasing, credits and collections; at home or 
abroad; also as Foreign Branch Manager; foreign 
promotional propaganda; setting up foreign lab- 
oratories, production, sales, credits, market studies, 
etc. Experienced in manufacturing chemists line, 
medicinals and cosmetics. Box 1000, DRUG & 
COSMETIC INDUSTRY. 





COSMETIC CHEMIST, ten years research ex- 
perience in emulsions colloids and general cos- 
metic formulation, wants Eastern connection in 
a pena concern with suitable Se cae 
an ansion possibilities. Box 1001, DRUG & 
COSMETIC INDUSTRY. 





CHEMIST, 26 years experience in cosmetic and 
perfume manufacture, desires position. Formerly 
with several of the largest cosmetic firms. Perfect 
knowledge of French and German. Box 1002, 
DRUG & COSMETIC INDUSTRY 
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Business Opportunities 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas, Formu 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 





DISTRIBUTOR WANTED 


German concern desires Exclusive Distributor for 
its unique Phosphorus-Arsenic-Iron-Sulfate Medic- 
inal Mineral Water. Lucrative proposition. Box 
1010, DRUG & COSMETIC INDUSTRY. 





Thoroughly experienced SALESMAN with execu- 
tive ability wants to represent drug manufacturer 
im Chicago territory. Well acquainted with 3 
outlets in Middle West. Box 984, DRUG | 
COSMETIC INDUSTRY. 





BULK OR PACKAGE 


Lotions, Perfumes, Toilet Waters and 
Beauty and Barber Supply Products. If 
Write for what you want. 
Pie Fillers, and Cake 
114 South Third 


Creams, 
Tonics. 
it’s new, we have it. 
Also Flavoring Extracts, 
Colors. Modern Laboratories, 
St., St. Louis, Mo. 





FOR SALE: Exceedingly valuable practical man- 
ufacturing formulas, complete, for the essential oil 
industry. Formulas are suitable for large scale pro- 
duction and cover synthetic flower oils, perfumes, 

essences, natural and artificial for confectionery, 

soft drinks, foods and the liquor industry. Box 
1012, DRUG & COSMETIC INDUSTRY. 





DON’T GUESS. If you want to know what's in it, 
let us analyze it for you. We supply certified 
analyses and formulas for specialties in all lines of 
manufacture. Practical, dependable information 
based upon years of experience available to those 
interested in manufacture of cosmetics, feminine 
antiseptics, ampuls and other pharmaceuticals, 
cleaning compounds, polishes, insecticides, etc. 
Laboratory service strictly confidential. Overton 
Laboratories, 4648 Hollywood Blvd., Hollywood, 
California. 





TRADE-MARK of exceptional merit. 
Will sell outright or will con- 
Box 1014, DRUG & 


FOR SALE: 
Easily broadcasted. 
sider partner with capital. 
COSMETIC INDUSTRY. 





Your own line of Cosmetics will repeat only if 
quality and packaging are right. Our reputation is 
founded on these essentials. Write us for details. 
Klinker Mfg. Co.. 9200-9210 Buckeye!Rd., Cleve- 
land, Ohio. 
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=. Meet Me at—~ SECRETARY 
1 | TAKES 
c ’ 
s 
7] | “HHL . EMPLOYER'S 
{| , 
i 3 

»| | L é CULCE ADVICE 

is || 
I] 

r | : . Miss Alma M. Hudkins, 
! Every day, at luncheon, cocktail hour, dinner or Cleveland business girl, re- 
| after the theatre you are sure to meet a friend or cently visited New York for the 
I int t the Little Veni first time .. . and stopped at 
acquaintance at the bitte Venice. Hotel McAlpin. She has this 

: to say: 

c | For many years known, wherever cosmetics are made A 

= or sold, as Ernest’s, the Little Wenice is more than *, . . and my boss suggested that I stop at 

ee the: rendesvous of sobs bac the McAlpin where he always makes his head- 

ior’ € €z OF Out-ol- own usiness men quarters. He said I would enjoy the best of 
in the trade and the regular meeting place of those everything at a cost I could afford to pay. I 
j j did . . . thanks to him and to you. Believe 
in the city. . y' 
- me, [ll always have a good word for the 
: ; : McAlpin.”’ 

ret ? ee d - oe “ cents * ow at $1.25 Wicions tthe aici inal ms aii 

eee ou WI a aoout to ur frien : 4c . P 7 - 

a : ald 7” ines Satisfied guests like this more than justify our efforts to make 

iti Music at dinner the McAlpin the choice of thoughtful travelers. We offer large, 

aa : luxurious rooms, an unusually convenient location, the finest 
After theatre entertainment aie : 
food and 100% satisfaction to every guest . . . and, by the way, 
= . ° we guarantee it. 
Ask for Henri JOHN J. WOELFLE, Manager 
from from from 
: >, CC 
; e 
i f f / : SINGLE DOUBLE TWIN-BEDDED 
Ll é é VL l Cc é FREE: An interesting folder fully describing ALL 
_ the features of Hotel McAlpin. Please write for it. 
196 West 13th St New York, N. ¥ Cc 
. - oe 7 
HOTEL M°ALPIN 
‘r ; . 
: One block from 13th St. entrance of express station A mb 
>) on 7th Ave. Subway. The Centre of Convenience 
' BROADWAY at 34th STREET, NEW YORK CITY 
Ind A i 
ndex to vertisers 
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American Commercial Alcohol Corp.......... 412 Flopains G@ Co., JL. c.ckcccccs ne oan Pfizer & Co., Inc., Chas....... .Cover 4 
Anchor Cap & Closure Corp............. Peo yd) oS a aa eye ; 410 Phoenix Metal C ap Co., Inc.. 281 
hee Inserts between 288 & 289, 342 Huisking & Co., Inc., Chas. L.. aa .406 Powell & Co., Inc., John wee 366 
nc 4 | SEE aaa peek dees pa ARE 338 
Armstrong Cork Products Co. . 363 
: ; Industrial Chemical Sales Co., Inc..... Cover 2 Revson c 70., RF. . 394 
Baker Chemical Co., J. T ... Insert facing 368 Innis, Speiden & Co., Inc........ ‘ eee, Riegel Paper Corp... tees 362 
Barnstead Still & Sterilizer Co..............- 388 inmeretete Cooter Co, [MGs occ. oe coi ccevas 413 Ritchie & Co., W Rix! 359 
a, a 5 Metal Good Ping a aracbiare a ard crera ers 413 
ridgeport ! fetal Goods ‘Mfg Co. I 345 
Bush & Co., W_ J +o pve ete: : Salem Glass Works....... 351 
seveeeee eC Kiefer Machine Co., Karl. . 384 Schimmel & Co., Inc 390 
Kimberly-Clark Corp...... : 343 Schofield. Donald C \. Ine... "408 
Calco Chemical Co., Inc. .......... 287 Kimble Glass Co... . 600000 .302 Sabir aBactine & C a tise ‘i Ss 200 
California Fruit Growers E xchange. . 205 Kohnstamm & Co., Inc., H.. .412 Scovill M era : 
2 = loa ; Covi anufacturing Co. . . 348 
Cameo Die Cutting & Engraving Co. 410 Kolmar Laboratories ....... -340 Seydel Chemical Co........ 413 
C oe rey Glass ¢ Or wid rerio 7 Koster Keunen......-..+-. -376 Solo Laboratories, Inc. ... ; 413 
: on eee eens 86 Solvay Sales Corp......... .404 
Consolidats Products Co;, Inc. ...4.....; 389 Sonneborn Sons, Inc., L... .416 
Ammtinental Can Con... .. 2.00 Insert facing 344 Leeben C shemical Ch IRS oan ewden ne benee 412 Stanco Distributors, Inc... . 293 
Beet PG t cowed cence dees. Insert icing 296 Stein-Brill Corp........... .384 
Day Co., The J. H 388 Leonhard Wax (on Inc., Theodor...........«304 Stokes Machine Co., F. J. . .380 
Dodge Cork Co... 352 Lueders & Co., George.........+ .394 Stokes & Smith Co....... Insert facing 360 
Dodge & Olcott Co.. 285 Sturge Ltd., John WE... Insert facing 369 
Dow Chemical Co. . 286 Sun Tube Corp nae tes erat .. 340 
Eo ies P. R , 406 Magnus, Mabee & Reynard, Inc .376 
nke o., Paul A 413 Mallinckrodt Chemical Works. . . .304 Thurston &1 Braidich.. 410 
Manton-Gaulin Mfg., Co., Inc... 384 Titanium Pigment ( Co 404 
Economic Mack i McKesson & Robbins, Inc...... ; .408 ; 
c Machinery Co. 38 agra ; Todd Co., A. M.. ; 413 
Ehrmann-Strauss Co., Inc. 412 Merck & Co., Inc. .......-..4+- - 292 
Ertel Engineering Corp 380 Monsanto Chemical Co......... Insert facing 297 
- Se po oC, Ye eiusee Ps etay oor Cover 3 
> . S. Bottlers Machinery Co..... Insert facing 329 
piton Chemical ¢ e -_ Inc........Insert facing 289 National Collapsible Tube Co. ? 358 U. S. Industrial Alcohol Co..........cesccees i 
Ficee iechinaes 43 Beet tee ctntice nena eae 410 National Packaging Machinery Co 382 Insert between 364 & 365 
Frank-Vliet Co ne age stennvele. iis 380 yo pions Sey Tube Co 355 
F ha alae dar Neh 2 ew England Tan Tower Co... .386 
Ae oa tg oa beeen Co., Inc. = New Jersey Zinc Co.............. "408 sl Bye ee. ‘aaaie Weis acumen 299 
: ; Sree 2 N. Y. Quinine & Chemical Works. . .300 Vee ra ee RESETS ek EO ee eee ane 412 
Norda Essential Oil & Chemical Co. 402 erley, Inc., Albert ...... -Insert facing 288 
Gree a patios. ne 350 Shar. og: hein Liver Oil.. .. 406 
ese on, August. an 410 orwic armacal Co... .398 Ww 
‘Givaudan-De ite Metal Mie Coo 656. sccs cass re 
Chas eat Delawanna, Ine. ms Ee: Whittaker, Clark & Daniels, Inc. ...... 374 
Goldschmidt C Th 62 ‘ Wilson Laboratories, Inc....... 412 
OFp., oo 398 Orbis-Products Corp..... 370, 372 Wirth, Inc., Phili ares £ 378 
Greeff & Co., Inc., R. W 2 ; 5 PP 
, , 412 Owens-Minole Glass Co. o.oo. sce ceeesese 354 Wolf & Co., Jacques. . 410 
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“White Mineral Oil and Petrolatum in 


Pharmaceuticals and Cosmetics — 


A reprint of an address delivered before the American Pharmaceutical Association, 
which will be found a guide to the’proper selection and use of White Oil and Pet- 
rolatum, is now available. Copies*will be sent to those interested. 











WHITE df 
PETROLATUM MINERAL OIL 4 __ SPECIALTIES 


Daugherty Brand—U.S.P. 4 for Cosmetic Use 
KAYDOL ORZOL 
U.S.P. Heavy U.S.P. Heavy 














a SONO-JELL—complete | 
Regular Types . e-apiestl Lig series for liquefying cleans | 
Amber Ex. Lt. Amber ial ; ing creams, pomades, oint- a 
Cream White Lily White ERVOL BLANDOL f — 
Snow White Alba White U.S.P. Light U.S.P. Light T ere 
arene CARNATION KLEAROL TRI-OL—base for soapless oil 

shampoos. 
Special Types 


Fonoline Series 
(soft consistency ) 


DEO - BASE — light hydro- 4 

carbon distillate refined to | 
ae ee } complete freedom from kere @ 
(low viscosity) , ae ie - 4 osene odor. 








ORN SONS, 


Refiners of White Oils and Petrolatums 


Refineries: Petrolia, Pa. and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenue 215 West 5th Street 820 Tower Court 


STOCKS CARRIED IN PRINCIPAL ‘CEttes 
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